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VilaminC 

Catch  on  to  Vitamin  C  sales  with  proven 
Centurion  and  our  new  Childrens  Vitamin  C 
pastilles  A  taste  that  others  can  t  equal 


Traditional 
Range 

Warming  and  soothing  with 
unexpec  ted  taste  ideas  in  our 
populat  pastille  range 


Today's  Ernest  lackson  is  full  of  surprises.  New  streamlined  ranges,  exciting  new 
presentations  and  new  products  that  are  proving  to  be  just  as  successful  as  Throaties. 

Throaties,  too,  have  had  a  facelift.  New  packs,  new  outers  and  now  new  Throaties 
Extra.  Extra  strong  for  extra  relief. 

So  when  your  customers  come  to  you  for  medication,  tell  them  to  pop  in  a  pastille. 

pop ■  in  a  pasT|Lie 

Our  quality  says  it  all.  Our  name  guarantees  it. 

Ernest  lackson?, Co  Ltd , Crediton, Devon  Tel  ((H632I225I  Telex  42506  Fax  10363215595 
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Bradosol  JH1™10501 
Plus 


WITH  LOCAL  ' 
ANAESTHETIC 


SOOTHES 
SORETHROATS 


•  ANTIBACTERIAL  FIGHTS  INFECTION 

•  SMOOTH,  THROAT  COATING  ACTION 

•  MENTHOL  AND  EUCALYPTUS  FLAVOUR 
24  lozenges 


•  QUICKLY  NUMBS  SORE  THROAT  PAIN 

•  COATS  THE  THROAT 

•  HELPS  FIGHT  INFECTION 


C  I  B 


Rapid  relief  of  'painful  to  swallow'  sore  throats. 

Bradosol  Plus  is  the  first  sore  throat  lozenge  to  include  the  topical 
anaesthetic  Lignocaine  Hydrochloride.  Lignocaine  has  a  rapid  onset 
of  action  that  has  been  widely  used  by  throat  specialists  to  ease  pain. 


C  I  B  A 


B  rod  o*o1  Plus 

Presentation  Lozenges  containing  0.5mg  domlpften  bromide  BP  and  5  Omg  lignocaine  hydrochloride  BP  The  lozenges  ore  not  round  and  pink  with  a  diameter  ol  approximately  1 6mm  and  Impressed  CIBA  on  one  side  ond  BRADOSOL  PLUS  on  The  other  They  contain  sucrose  UMt  Syrnpiomanc  relief  of  sore  throat  Bradosol 
Plus  ollevlates  soreness  of  throoi  ond  associated  dfrDcuny  In  swallowing.  Mode  of  Action  Domlpnen  Bromide  has  on  anTlmtcroWol  and  fungicidal  octfon  on  o  wide  range  of  pathogenic  organisms  Including  those  most  commonly  associated  with  upper  respiratory  tract  Infection.  Ugnocolne  hydrochloride  B  a  local  anaesthetic, 
wfth  a  rapid  onset  of  action  mot  has  been  vridery  used  to  aroesthettse  mucous  membranes  PharmocoUnetlct  The  limited  data  avaltoble  suggest  mat  systemic  absorption  ol  domJphen  bromide  occurs  only  on  an  Insignificant  scale.  Ugnocolne  hydrochloride  is  reodlfy  absorbed  through  The  mucous  membrane  ond  Is  extensively 
metabolised.  The  products  ot  metabolism  are  excreted  In  The  urine.  Dotage  and  Administration  Adults  and  Elderly  One  lozenge  to  be  sucked  every  2-3  hours  ond  no  more  Than  eight  lozenges  per  day  Duration  o(  use  4-5  days.  Children  Nol  recommended  lor  children  under  12  years  Corrrralndkarrtom,  Warnings,  etc  Use  In 
Pregnancy  and  Lactation  Domlpben  bromide.  No  onlmol  data  on  teratogenic  effects  have  been  reported,  nor  has  therapeutic  experience  extending  over  many  years  yielded  evidence  of  ony  harmful  Influence  on  development  of  the  embryo  and/or  toefus  Nevertheless,  during  the  IM  three  months  of  pregnancy,  Bradosol  Plus,  like 
all  medlcotlon  should  onry  be  employed  tot  compelling  reasons,  ft  Is  nor  necessary  to  controindlcote  me  use  or  Bradosol  Plus  in  loctatlng  mothers.  ContralndkMttons  Known  hypersensittvffy  lo  domiphen  bromide  or  Ugnocolne  hydrochloride  Precautions  In  me  uniikefy  event  ol  a  hypersensOMty  reocfion  occurring  wtfh  Bradosol 
Plus,  the  treatment  should  be  discontinued.  Where  BrodoscH  Plus  b  being  Taken  os  seri-medicatton,  me  partem  should  cortsufl  a  doctor  If  the  symptoms  ore  still  present  otter  about  rtve  doys  ol  treatment  ond/or  li  lever  develops  Drug  ln»rocfton>NoneOinKMii^lmporioni  Side  Effects  Only  In  very  rare  cases  hove  there  been 
reports  of  local  hypersensitivity  reocflons  in  The  form  of  local  reddening  ol  the  mucous  membranes  and  swelling  ot  the  pharyngeal  mucosa  giving  rise  »  difficulty  In  swallowing  Overdosage  No  coses  of  overdosage  have  been  reported  to  date  Ptwrrrwceaticoi  Precautloro  Protect  from  heat  and  moisture  Legal  Category 
Pharmacy  onry  Package  Ouarrrttle*  Cartons  ol  24  lozenges  consisting  of  blister  pock  modules  eoch  containing  1 2  lozenges  further  information  Nil  Product  Ucence  Number  000  WO  123.  Retoll  Price  £1  31.  CIBA  and  BRADOSOL  are  registered  frode  rnorks 
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COMMENT 


With  September  upon  us  many  pharmacists  will  be 
looking  forward  to  what,  for  them,  is  the  biggest 
event  of  the  pharmaceutical  year  —  the  annual 
British  Pharmaceutical  Conference  —  this  year  to  be  held 
at  Keele  University.  Unfortunately,  not  too  many 
community  pharmacists  attend  this  prestigious  event  these 
days,  Chemex  '89  is  more  likely  to  be  to  their  taste.  We 
preview  the  exhibition  this  week  in  a  special  supplement. 

Chemex  has  developed  steadily  over  the  years.  It  was 
spawned  on  the  back  of  the  computer  labelling  revolution 
and  has  managed  to  reflect  retailing  trends  in  pharmacy  as 
they  have  arisen.  This  year  reading  glasses  are  in  vogue 
following  the  April  relaxation  in  laws  governing  non- 
prescription sale,  featuring  on  ten  stands.  But  perhaps  the 
greatest  indication  of  the  show's  importance  is  the  number 
of  major  companies  who  find  they  cannot  afford  to  ignore 
the  market  opportunity  it  presents. 

This  year  wholesaler  Unichem  are  represented  for  the 
first  time  together  with  Elida  Gibbs  and  Beecham 
Healthcare.  Other  major  companies  like  Robinsons  have 
returned  to  the  fray  while  big  names  such  as  AAH,  Crookes 
and  Wellcome  are  back  as  usual  along  with  long-time 


supporter  John  Richardson.  The  number  of  people  who 
invest  in  specialist  stands  of  their  own  design  is  increasing 
together  with  the  space  taken.  This  is  reflected  in  a  30  per 
cent  increase  in  floor  area  to  accomodate  a  substantial  20 
per  cent  increase  in  exhibitors  to  around  260. 

Another  indicator  that  Chemex  is  an  essential  part  of 
the  pharmaceutical  calendar  is  the  number  of  companies 
who  choose  to  launch  their  new  products  at  the  show  — 
some  40  this  year  and  with  big  names  among  them.  And  this 
year  the  NPA  is  beefing  up  its  presence  with  a  business 
advice  centre. 

All  this  activity  has  been  fuelled  by  organisers  MGB 
Exhibitions,  now  in  their  second  year,  who  have  chosen  to 
take  Chemex  to  the  bright  lights  of  Olympia  with  its 
excellent  facilities.  An  advisory  panel  from  pharmacy  and 
the  industry  set  up  this  year  has  positively  influenced  the 
package  on  offer. 

In  short  Chemex  is  a  one-stop-shop  for  almost  all  your 
pharmacy  needs  with  many  special  deals  to  gild  the  pill.  It 
is  an  opportunity  to  exchange  ideas  with  your  peers  and  to 
talk  business  with  key  company  personnel.  We  will  be  there 
on  stand  G3.  Will  you? 
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NEWS 


Rewards  from  blood 
testing  service 


Cholesterol  testing  is  rewarding 
professionally  and  financially 
according  to  the  experience  of 
Helly  Sorauer  who  told  C&D  that 
offering  the  service  makes  her  feel 
like  a  "real  health  care 
professional." 

"I  enjoy  the  counselling  that 
goes  with  the  testing  and  I  find 
customers  have  a  greater  regard 
for  me  knowing  I  can  give  them 
this  type  of  advice,"  says  Mrs 
Sorauer.  It  makes  life  a  bit  more 
interesting  and  certainly  beats 
selling  toothpaste,  she  adds. 

The  financial  benefits  are  not 
inconsiderable  either.  After  just  a 
few  weeks  of  offering  the  service 
Mrs  Sorauer  has  done  more  than 

Pharmacist  in 
DoH  project 

Pharmacist  John  Gilby  is  to  head  a 
demonstration  project  costing 
£100,000  which  is  part  of  a 
Department  of  Health  initiative  to 
encourage  NHS  hospitals  to  pay 
greater  attention  to  quality  of  care 
in  outpatient  departments. 

Mr  Gilby  is  outpatient  services 
manager  at  the  City  Hospital, 
Nottingham,  which  has  been 
picked  for  one  of  five  projects 
costing  a  total  of  £700,000.  Mr 
Gilby  told  C&D  that  the  City  will 
use  the  money  to  provide  a  new 
children's  outpatients  clinic  away 
from  the  other  outpatient 
facilities. 


Rumblings  over  the  contents  of 
freeze  sprays  that  are  almost  or 
totally  composed  of 
chlorofluorocarbons  has  now 
reached  the  national  Press,  with 
an  '  'exclusive"  in  last  Thursday's 
Daily  Mail. 

Headlined  "Pain  spray  peril  to 
the  ozone  layer",  the  report 
described  the  contents  of 
Beecham's  Ralgex  freeze  spray 
(91  per  cent  CFCs), 
Mentholatum's  Deep  Freeze  (100 
per  cent)  and  Crookes 
Healthcare's  PR  Spray  (100  per 
cent),  and  suggested  thousands  of 
schoolboy  footballers  and  amateur 
sportsmen    are  unwittingly 


200  tests  at  Duncan's  Chemist  — 
the  Whitstable  pharmacy  where 
she  is  pharmacist-manager.  At  £6 
per  test  the  Ames  minilab  used  for 
the  service  has  paid  for  itself 
already.  But  Mrs  Sorauer  says 
she  certainly  earns  the  money. 
Each  test  along  with  the 
counselling  takes  up  to  half  an  hour 
once  the  test  has  been  explained 
and  information  given  on  the 
different  types  of  cholesterol  and 
ways  in  which  diet  can  be  used  to 
help  reduce  blood  levels  of  the  fat. 
And  after  each  test  the  equipment 
must  be  cleaned. 

There  are  spin-off  benefits 
too:  Mrs  Sorauer  finds  that  a  lot  of 
people  buy  dietary  supplements 


At  present  the  children's  clinic 
is  part  of  the  main  outpatients, so 
the  children  wait  there  with 
elderly  and  psychiatric  patients, 
Mr  Gilby  told  C&D  . 

"Now  some  accomodation 
nearby  has  come  free  and  we  are 
going  to  use  it  to  provide  a 
separate  family  waiting  area  with 
appropriate  decor.  There  are  one 
or  two  spin-offs,  too.  The 
Department  is  looking  at  'artistic 
design'  and  wants  us  to  use  some 
of  its  experts  on  that.  It  will  be  a 
move  away  from  sticking  Mickey 
Mouse  on  the  walls. ' ' 

Mr  Gilby  says  this  new  project 
adds  to  changes  in  outpatient 
practice  at  the  City  Hospital.  "We 
have  looked  at  all  the  booking 
rules;  I've  interviewed  50 
consultants  to  sort  out  the 
appointment  systems  and  that  is 
now  having  some  effect.  All  our 


destroying  the  ozone  layer  with 
CFCs  marketed  as  health 
products. 

The  article  reported  that 
Beecham  have  promised  to  make 
the  contents  of  their  spray  clear  to 
customers,  while  Mentholatum 
were  considering  a  similar  change. 
However,  it  said  Boots  had  no 
plans  to  make  such  a  change. 

The  article,  which  included  a 
plea  from  England  and 
Manchester  United  star  Neil 
Webb  not  to  buy  the  products, 
also  noted  that  medicinal  products 
were  excluded  from  the  1987 
Montreal  agreement  on  limiting 
CFCs  worldwide. 


from  the  pharmacy  once  they  have 
had  their  test. 

A  whole  range  of  people  have 
shown  an  interest  in  the  test  — 
fat,  thin,  young,  old,  single 
people,  whole  families,  and  even 
vegetarians. 

Cholesterol  readings  seem  to 
average  round  5-6mmol/l.  Each 
person  is  given  a  certificate  with 
the  result  and  date  of  the  test. 
Mrs  Sorauer  tells  everyone  to 
take  the  information  along  to  their 
GP  so  he  or  she  can  make  a  record 
and  take  any  further  action  if 
necessary.  For  those  with  high 
readings  Mrs  Sorauer  suggests  a 
further  test  three  months  later  to 
see  how  they  are  progressing. 


staff  now  receive  customer 
training,  and  a  lot  of  our  clinics 
now  provide  leaflets  on  conditions 
to  patients  and  they  are  quite  keen 
for  us  to  develop  that  as  well. ' ' 

Other  hospitals  chosen  by  the 
DoH  for  the  demonstration 
projects  are  Queen  Elizabeth 
Gateshead,  Fazakerley, 
Liverpool,  Leeds  General  and  St 
George's.  Tooting. 

Midlands  duo 
tops  for 
research 

Pharmacy  departments  at  Aston 
and  Nottingham  Universities 
come  out  tops  for  research  in  what 
has  been  described  as  "the  most 
ruthless  independent  assessment 
of  university  research  ever 
conducted". 

The  research  was  carried  out 
by  the  Universities  Funding 
Council,  who  hit  upon  a  ratings 
system  for  deciding  how  research 
funding  should  be  allocated.  The 
UFC  intends  to  increase  from  40 
to  65  per  cent  by  1994  the 
proportion  of  research  funds 
allocated  on  the  basis  of 
performance.  In  ratings  based  on 
work  published  up  to  the  end  of 
1988,  Aston  and  Nottingham's 
pharmacy  '  'cost  centres"  scored 
five  on  a  scale  from  one  to  five, 
representing  "research  quality 
that  equated  to  attainable  levels  of 
international  excellence  in  some 
sub-areas  of  activity  and  to 
attainable  levels  of  national 
excellence  in  virtually  all  others. 

No  department  rated  a  "one". 


Debate  on 
Council 
statement 
continues 

The  controversy  over  Council's 
statement  on  benzodiazepines 
continues. 

A  leader  in  this  week's  GP 
magazine  calls  the  move  '  'empire 
building",  saying:  "Pharmacists 
are  surreptitiously  taking  on  the 
mantle  of  medical  practitioners. 
There  must  be  a  limit  to  this . ' ' 

The  chairman  of  the  General 
Medical  Sen-ices  Committee's 
rural  practices  subcommittee,  Dr 
David  Farrow,  welcomes  the 
trend  to  help  doctors  prescribe 
tranquillisers  cautiously  {C&D 
Aug  12,  p225),  but  says:  "No one 
can  judge  the  merits  of  a 
prescription  without  the  full 
medical  records  in  front  of  them. ' ' 

The  author  of  "Coming  off 
tranquillisers"  (Thorsons,  £2.99), 
Shirley  Trickett,  who  has  worked 
for  eight  years  as  a  SRN  with 
people  in  tranquilliser  withdrawal 
says:  "I  am  uneasy  at  the 
prospect  of  pharmacists 
attempting  hurried  counselling  in 
a  shop.  Without  training,  this 
could  be  disastrous.  But  it  would 
be  helpful  if  they  were  able  to 
distribute  written  information  on 
withdrawal  and  give  out  the 
address  of  the  nearest 
Tranquilliser  Support  Group." 

But  Ian  Mullen,  former 
chairman  of  the  Pharmaceutical 
General  Council  in  Scotland,  has 
defended  the  RPSGB  statement. 
In  The  Scotsman ,  he  says:  "Many 
doctors  are  aware  of  the  problems 
with  benzodiazepines  and  have 
changed  their  prescribing  habits. 
But  figures  show  that  there  must 
be  an  element  of  overprescribing. 
We  are  not  attempting  to  diminish 
the  confidence  of  patients  in  their 
doctor  —  there  may  be  cases 
where  people  are  getting  repeat 
prescriptions  without  ever  seeing 
the  doctor.  We  will  be  asking  if  the 
doctor  is  aware  of  this. ' ' 

A  report  in  The  Scotsman 
about  a  letter  in  last  week '  s  Lancet 
has  prompted  a  response  from 
PGC  chairman  Graeme  Millar. 
The  letter,  written  by  Dr  Ian 
Oswald,  says  research  shows  that 
with  regular  intake  of  triazolam, 
brain  function  gradually  changes 
and  leads  to  daytime  anxiety, 
while  in  the  sleep  laboratory  the 
response  of  the  brain  after  three 
weeks  differs  from  the  response 
to  the  first  two  doses.  Mr  Millar 
says:  "The  use  of  triazolam  is 
fairly  widespread  in  Scotland.  The 
appropriateness  of  the 
Pharmaceutical  Society's  advice  is 
underlined  by  this  letter." 


Concern  over  freeze  spray 
CFCs  reaches  nationals 
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"You  know,  we  could  build  up  a  useful  bit  of  synergy  between  our  businesses...  I  think" 

Heart  attacks  need  quicker  response 


BMA  opts  for 
posters 

The  British  Medical  Association 
has  unveiled  the  latest  stage  of  its 
campaign  of  opposition  to  the 
Government's  plans  for  the 
National  Health  Service. 

Over  1,000  poster  sites 
throughout  the  country  will,  over 
the  next  month,  carry  the 
question  "What  do  you  call  a  man 
who  ignores  medical  advice?"  and 
the  answer  "Kenneth  Clarke". 
The  poster  campaign  is  reported 
to  have  cost  £700,000. 

The  BMA  will  also  take  its 
campaign  to  the  very  heart  of  the 
Conservative  Party  with  a  fringe 
meeting  scheduled  for  the  Tory 
Party  Conference  in  Blackpool  in 
October. 

The  Association  will  also  hold 
fringe  meetings  in  September  at 
the  TUC  Congress  in  Blackpool 
and  the  SLD  Conference  in 
Brighton,  and  in  October  at  the 
Labour  Party  Conference  in 
Brighton. 


More  hope  to 
open  in 
Writtle 

The  final  victory  fcr  the 
pharmacist  trying  to  open  a 
pharmacy  in  Writtle  (C&D  August 
5,  pl88)  means  that  a  number  of 
newer  applications  to  open 
pharmacies  will  now  go  before 
Essex  Family  Practitioner 
Committee's  dispensing 
subcommittee. 

Applications  were  originally 
set  aside  as  the  law  was  still  in 
motion.  However,  the  process  is 
due  to  begin  again  and,  Essex 
LPC  secretary  Miall  James 
reports,  any  applications  must 
first  consider  whether  or  not  the 
area  is  "rural"  in  character. 


Help  in  MS 

The  latest  campaign  in  the 
Pharmacy  Healthcare  series 
features  material  that  has  been 
produced  by  Action  for  Research 
into  Multiple  Sclerosis  (ARMS). 
The  leaflet  carries  information 
about  multiple  sclerosis  and 
contains  a  list  of  local  therapy 
centres  and  support  groups,  as 
well  as  24-hour  counsellor  contact 
numbers.  Further  supplies  of  the 
leaflet  can  be  obtained  from  the 
ARMS  office  at:  4A  Chapel  Hill, 
Stansted, Essex  CM24  HAG. 


Suspected  heart  attacks  require 
an  immediate  response  because  of 
the  high  risk  of  early  death  and 
GPs  should  have  a  defined  policy 
to  ensure  prompt  care,  co- 
ordinated with  the  ambulance 
service  and  local  hospitals, 
according  to  the  British  Heart 
Foundation. 

In  a  study  reported  in  the 
British  Medical  Journal,  the  BHF 
says  that  thrombolytic  treatment, 
combined  with  aspirin,  has  been 
shown  to  reduce  mortality  by  half 
in  patients  in  hospital  with 
suspected  acute  myocardial 
infarction  if  it  is  given  early  after 
the  onset  of  symptoms.  The 
median  time  for  a  patient  receiving 
suitable  management  for  the 
condition  is  put  at  between  four 
and  six  hours,  but  the  BHF 
reckons  this  could  be  reduced  to 
two  to  three  hours  with  better 
organisation. 

One  delay  picked  up  was  that 
patients  and  their  relatives  take, 
on  average,  one  to  one  and  a  half 
hours  In  call  for  help.  The  BHF 
says  it  is  good  medical  practice  to 
advise  patients  with  ischaemic 
heart  disease  and  their  close 
associates  of  the  need  to  act 
quickly  if  a  heart  attack  is 
suspected. 

The  Foundation  draws  back 
from  suggesting  that  GPs  are  yet 
in  a  position  to  use  thrombolytic 
therapy,  but  says  the  use  of  such 
drugs  should  be  standard  practice 
in  hospitals,  including  community 
hospitals  if  the  facilities  exist.  The 
BHF  says  there  is  a  need  for  more 
research  on  the  role  of 
thrombolytics  in  general  practice 
and  their  safety,  efficacy  and 
practicability. 

The  role  for  the  GP  is  seen  by 
the  Foundation  as  being  one  of 


contributing  personal  knowledge 
of  the  patient,  diagnostic  skill  and 
administering  opiate  pain  relief, 
with  resuscitation  facilities  and 
rapid  transport  provided  by 
ambulance  staff. 


Initial  estimates  of  the  demand  for 
training  packages  for  patient 
medication  records  and  residential 
homes  services  were  woefully 
inadequate.  But  delays  in  supply  of 
the  training  packages  should  now 
be  sorted  out,  say  publishers 
Radcliffe  Medical  Press,  who  are 
handling  distribution  of  the 
material  in  England. 

A  spokeswoman  told  C&D 
that  the  original  advertisement  for 


Effective  antiplatelet  therapy 
—  150mg  aspirin  daily  —  can,  the 
Foundation  says,  be  started 
outside  hospital  for  all  except 
those  patients  for  whom  it  is 
contra-indicated. 


the  package  for  patient  medication 
records  appeared  far  too  early, 
before  the  company  had  the 
published  material  to  send  out. 
Initial  print  runs  of  2,000 
residential  home  packs  and  3,000 
PMR  packs  satisfied  only  50  per 
cent  of  the  requests;  4,000 
residential  home  packs  and  6,000 
PMR  packs  have  now  been 
issued,  and  a  further  1,000  of  the 
home  package  organised. 


API  members  list 


The  list  of  members  of  the 
Association  of  Pharmaceutical 
Importers  supplied  to  us  by  the 
API  and  printed  last  week  (p328) 
contained  one  omission.  To  the 
list  published  should  be  added: 
Mr  Mervyn  Green 
Eurimpharm  Ltd 
Unit  A6 

83  Copers  Cope  Road 
Beckenham 
KentBR3  1NR. 

Entries     for  Spectrum 


Marketing  and  Merlin 
Pharmaceuticals  should  have 
read:  Mr  P.L.  Balcombe, 
Spectrum  Marketing,  Spectrum 
House,  14  Duck  Lees  Lane, 
Enfield,  Middx  EN3  7SR;  Mr  I.N. 
Patel,  Merlin  Phaimaceuticals,  11 
Picardy  Street,  Belvedere, 
Dartford  DA17  5QQ. 

Mr  J.  Barker  is  the  contact  at 
Eurochem  Ltd. 

The  API  apologises  for  any 
inconvenience  caused. 


Training  pack 
shortage  over 
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NOTEBOOK 

cales  of 
justice 

I  was  saddened  to  read  recently 
that  a  colleague  had  been  removed 
from  the  Register.  Irrespective  of 
the  issues  at  stake,  this  must  have 
been  an  onerous  task  for  the 
Statutory  Committee.  A  decision 
to  take  away  a  person's  livelihood 
and  source  of  personal  dignity 
must  be  a  tremendous  burden  to 
bear.  Thankfully  it  seems  that, 
under  the  expert  legal  guidance  of 
its  barrister  chairman,  the 
Statutory  Committee  has  the 
ability  to  balance  the  scales  of 
justice  so  very  finely.  Indeed  in  a 
number  of  previous  cases  the 
decisions  of  the  Committee  might 
have  appeared  to  be  rather 
reckless  to  the  ordinary  member 
like  myself,  but  were  arrived  at  by 
thorough  investigation  about  the 
context  of  the  misconduct,  good 
intelligence  and  compassion. 

In  one  instance  where  a 
pharmacist  had  committed  some 
grave  offences  of  professional 
misconduct,  the  Committee 
decided  to  give  him  a  chance  on 
the  understanding  that  he  would 
get  professional  help  for  his 
problem.  He  did  and  I  am 
delighted  to  say  that  he  is  now 
back  in  his  pharmacy  performing 
an  excellent  job.  How  splendid 
that  the  Committee  did  not 
callously  strike  him  off  for  this 
misconduct  which  would  have 
compounded  his  problem. 

Co-operation... 

It  is  a  professional  fact  of  life  that 
as  independent  pharmacists  we 
are  reluctant  to  let  our  co- 
operation with  colleagues  go  too 
far.  We  might  share  a  game  of  golf 
with  other  pharmacists  and  chit 
chat  about  general  grievances  but 
we  say  little  about  the  way  we  run 
our  own  business .  The  nearer  that 
colleague's  business  is  situated  to 
ours  the  less  we  say. 

The  philosophy  has  crafted  the 
"man  down  the  street" 
phenomenon  which  has  in  my 
opinion  created  more  bad  practice 
in  pharmacy  than  any  other  factor. 
The  "man  down  the  street"  is 
accused  of  acting  unprofessional^ 
at  all  times.  He  sells  POMs,  he 
dispenses  large  quantities  of 
codeine  linctus  to  known  addicts, 
he  advertises  unethically.  If  he  is 
getting  away  with  it  we,  too,  must 
compromise  our  professionalism 
for  the  sake  of  our  business. 

This  type  of  neurotic  mistrust 
for  our  fellow  professionals 
quickly  spirals  into  a  mandate  to 
act  as  unprofessionally  as  we  like 
until  finally  we  arrive  before  the 
Statutory  Committee  and  can  only 
hope  it  is  as  compassionate  to  us 
as  the  last  "man  down  the  street". 


TOPICAL  REFLECTIONS 


Me  too! 


I'm  always  grateful  to  those 
pharmacists  who  not  only 
read  me  but  go  to  the 
trouble  of  writing  to  me. 
Very  flattering  to  one  who  is 
terribly  easy  to  flatter. 

A  correspondent  from 
Dorset,  Mike  Thornton, 
has  drawn  my  attention  to 
the  apparent  disappearance 
of  Cystopurin  tablets  from 
the  market  and  the  arrival  of 
Cystopurin  in  sachets.  The 
interesting  thing  is  the 
formula.  Not  a  new 
presentation  of  hexamine 
and  sodium  acetate  which 
made  the  effective  product  we  sold  for 
years,  but  a  citrate  look-alike  to  products 
like  Cymalon  and  Cystemme  and  another 
marketed  by  —  what  a  surprise  —  Mr 
Thornton  himself!  But  we  had  noticed  and 
were  proposing  to  moan  to  Fisons  about 
the  shortage  of  the  old  favourite.  Perhaps 
they  may  like  to  comment? 

More  on  CFCs 

In  the  PJ  last  week  we  saw  a  list  of  CFC 
aerosols  still  being  marketed.  Compiled  by 
Stephen  Gibson,  the  list  is  revealing. 
While  I  think  quantitative  calculation  of  the 
amount  of  CFCs  being  used  from  any  one 
source  gives  daunting  answers,  the 
unwillingness  of  manufacturers  to 
withdraw  damaging  sprays  from  the 
market  daunts  me  even  more. 

The  advertising  campaign  for  one 
"freeze"  spray  does  not  seem  to  have 
gone  ahead,  but  have  those  sprays  been 
withdrawn?  Have  they  hec!  The  rep  was 
round  last  week  crowing  about  the  sales 
made  '  'despite  the  publicity. ' '  Truly  I  find 
it  hard  to  comprehend.  You  would  think 
they  lived  on  another  planet,  untouched  by 
human  hand. 

Another  thing  exercises  my  mind. 
Carbon  tetrachloride  is  toxic,  as  we  all 
know.  Yet  somehow,  the  substitution  of  a 
fluorine  atom  in  the  set-up  is  supposed  to 
render  it  safe. 


FPCs  in 
1992 


The  Pharmaceutical 
Services  Negotiating 
Committee,  stimulated  no 
doubt  by  the  feedback  from 
this  column,  have  sent  a 
long  and  informative  letter 
outlining  its  views  on  the 
appointment  of  the  single 
pharmacist  representative 
in  the  new  streamlined 
FPCs  proposed  for  1992. 
They  agree  with  us.  The 
role  is  so  important  that 
deputies  should  be 
appointed,  and  our  most  competent 
representatives  accepted. 

In  suggesting  the  person  likely  to  be 
most  aware  of  our  position  (ie  our  LPC 
secretary  as  first  choice)  I  overlooked  the 
possibility  of  his  not  being  a  contractor  or 
employee. 

It  might  be  worth  asking  how  much 
work  you  have  to  do  in-pharmacy  to  be 
regarded  as  an  employee  when  we  have 
someone  willing  and  able  to  be  our  rep? 
Our  thanks  to  Stephen  Axon  for  letting  us 
know  PSNC  thinking. 

Generics  rising 

I  think  I  told  you  I  decided  to  buy  parallel 
imports  after  the  DoH  imposed  the  claw- 
back  of  profits  I  never  made.  There  comes 
a  point  where  you  give  in  gracefully  and 
get  on  with  the  job.  I  found  myself 
spending  a  good  deal  more  money  than  I 
expected.  But  of  late,  all  our  local 
practices  have  been  learning  generic 
names  off  by  heart. 

They  must  go  to  night  classes. 
Anyway  there  has  been  a  significant  move 
away  from  the  branded  products  so  my  PI 
purchases  have  now  dropped  by  about  a 
third. 

If  it  carries  on  we  may  not  need  them 
at  all,  which  should  cause  upsets, 
particularly  in  the  halls  of  the  redoubtable 
manufacturers! 
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Top  of  the 
pops  with 
Simpkins 

Sugar-free  Pops  from  Simpkins 
contain  the  new  sugar  substitute 
isomalt  (Counterpoints,  August 
12,p238). 

Simpkins  say  they  contain  only 
natural  colours  and  flavours  and 
have  40mg  vitamin  C  in  28g. 

The  pops  come  in  five  flavours 
(£0.15),  each  packed  on  a  card 
with  its  own  smiling  face .  A  display 
unit  holds  50  pops  (£5.22  trade), 
and  a  consumer  leaflet  on  isomalt 
is  available.  A.L.  Simpkins  &  Co 
Ltd.  'Tel:  0742  348736. 

More  mousse 

from 
Energance 

L'Oreal  have  introduced  a  second 
alcohol  free  styling  mousse  into 
the  Energance  range,  available 
from  September  4 . 

Energance  stvling  mousse 
extra  firm  hold  (VI. 99)  will 
complement  the  existing  firm  hold 
variant  and  is  said  to  offer  lasting 
shape  without  drying  the  hair.  It 
comes  with  a  micro-diffuser  for 
even  distribution  of  the  mousse, 
say  L'Oreal.  Tel:  01-9375454. 


Sanatogen  launch  four  new 
premium  health  supplements 


Fisons  are  broadening  their 
market  leading  Sanatogen  range 
with  the  launch  of  four  new 
supplements  into  the  premium 
end  of  the  market.  The  arrival  of 
Sanatogen  evening  primrose  oil, 
one-a-day  garlic  perles,  Korean 
ginseng  and  royal  jelly  heralds  the 
brand's  entry  in  strength  to  areas 
hitherto  dominated  by  specialist 
brands,  says  the  company. 

The  move  is  accompanied  by 
the  relaunch  of  the  three 
Sanatogen  single  vitamins  in  packs 
distinct  from  the  multivitamins 
range. 

Fisons  say  a  lot  of  people  are 
still  suspicious  of  the  benefits  to  be 
derived  from  health  supplements. 
By  putting  the  "tried  and 
trusted"  Sanatogen  name  behind 
a  range  of  the  most  popular 
products  the  company  believes  it 
can  remove  the  "cranky"  image. 

Since  most  sales  of  products 
represented  in  the  new  range 
currently  go  through  health  food 
stores,  Fisons  also  point  out  the 
new  range  should  bring  extra 
business  into  pharamcies.  Sales  of 


the  existing  Sanatogen  vitamins 
and  cod  liver  oil  capsules  are 
heavily  biased  towards  pharmacy. 

The  range  is  packed  in  square 
white  plastic  containers  with 
colour  coded  caps  and 
sophisticated  labels  identifying 
each  product.  The  packs  are 
tamper  evident  and  carry  clear 
lists  of  ingredients  and  their 
nutritional  value. 

Sanatogen  evening  primrose 
oil  capsules  250mg  (60  £5.45)  are 
enriched  with  borage  oil,  so  that, 
say  Fisons,  each  capsule  provides 
at  least  15  per  cent 
gammalinolenic  acid,  50  per  cent 
more  than  EPO  alone. The  market 
for  such  products  grew  73  per 
cent  m  the  period  January  to  April 
to  reach  £  13.2m,  they  say. 

The  ginseng  capsules  (30 
£4.89)  are  made  from  600mg  of 
six  year  old  ginseng  root. 
Sanatogen  garlic  perles  (60  £2.99) 
contain  2mg  of  natural  oil  of  garlic, 
and  the  royal  jelly  capsules  (30 
£9.99)  150mg  of  fresh  jelly 
blended  with  honey  and 
wheatgerm.  The  market  for  these 


Sanatogen 

HEALTH  SUPPLEMENT 
RANGE 


last  three  products  Oanuary-April 
1989,  garlic  £5m  +26  per  cent; 
ginseng  £3m  +42  per  cent;  and 
royal  jelly  £3. 4m)  is  still  small. 

Consumers  are  becoming 
more  discerning  in  their  purchase 
of  vitamins,  say  Fisons.  The 
repackaged  vitamin  B  complex  (60 
£2.35)  contains  thiamin  1.2mg, 
riboflavin  1 ,6mg,  vitamin  B6  2mg, 
niacin  18rng,  folic  acid  30ug  and 
vitamin  B12  2ug  (100  per  cent  of 
the  recommended  daily  amount  in 
each  case).  The  vitamin  C  30mg 
chewable  tablets  (60  £1 .79)  have 
an  improved  orange  flavour.  The 
vitamin  E  capsules  (30  £3.59) 
contain  400iu  of  natural  vitamin  E 
(d-alpha  tocopherol). 

Advertising  support  breaks  in 
January  and  runs  until  April  with  a 
£2.1m  spend  in  press  and 
television  campaigns.  The  single 
vitamins  will  feature  in  television 
advertising  while  the  other 
supplements  will  appear  in  the 
Press.  The  campaign  is  in  addition 
to  that  for  the  multivitamin 
products,  and  long  term 
promotional  support  can  be 
expected,  say  Fisons.  Display 
material  (including  an  A3  poster 
pictured  above),  point  of  sale 
merchandising  units  and 
consumer  leaflets  are  available. 
Fisons  Consumer  Health.  Tel: 
0509  611001. 


Anniversary 

Philips  are  marking  the  50th 
anniversary  of  the  Philishave 
brand  with  a  cash-back  consumer 
offer  beginning  on  September  16. 

Offers  include  £10  off  the 
HS950  (rsp  £79.99);  a  £5  refund 
on  all  m<  idels  normally  retailing  at 
£30  or  over  (excluding  the  HS950) 
and  a  £3  refund  on  all  models 
selling  for  under  £30. 

The  promotion  runs  until 
October  14  and  will  be  supported 
in  the  national  press  with  a  two 
week  advertising  campaign. 
Philips  Domestic  Appliances  and 
Personal  Care  Division.  Tel: 
01-6892166. 
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Crookes  One-a-Day  get 
a  sunshine  look 


Adornments 
come  with 
Sixth  Sense 

A  free  pair  of  earrings  is  in  store 
for  the  wearers  of  Sixth  Sense 
body  sprays  in  an  Autumn  offer 
from  Beecham. 

Research  among  teenagers 
showed  that  earrings  scored 
highly  on  their  list  of  favourite 
accessories.  A  pair  of  bold,  matt 
black  hooped  earrings  were 
therefore  chosen  to  complement 
the  Sixth  Sense  packaging. 

Users  must  collect  two  tokens 
from  any  of  the  four  sprays  to  send 
off  for  the  free  gift.  The  offer  will 
run  during  October  and 
November  and  will  end  in  June 
1990 

Sixth  Sense  body  sprays  were 
launched  in  May.  Initial  resources 
shows  that  the  "Loving  Feelings" 
is  the  favourite  fragrance. 
Beecham  Toiletries.  Tel:  01-560 
5151. 

Baby  trainers 
from  Mendle 

Plastics  manufacturers  Mendle 
are  launching  a  new  polypropylene 
baby  trainer  seat  at  a  price  44  per 
cent  lower  than  previous  models. 

Designed  to  fit  securely  into 
any  standard  domestic  toilet  seat, 
the  Embee  trainer  has  smooth 
contours,  a  splash  guard,  can  be 
chemically  sterilised  and  will 
withstand  boiling  water  to  125C. 
Mendle  Ltd.  Tel:  0443  730784. 

Weleda  gifts 
at  Christmas 

Weleda  have  launched  two 
Christmas  gift  packs  with  soaps 
and  bath  milk,  available  from 
October. 

A  triangular  pack  of  three 
soaps  (£4.45)  contains  lavendar, 
rosemary  and  iris  soaps,  which 
are  based  on  vegetable  oil  and  not 
tested  on  animals. 

The  bath  milk  and  soap  parcel 
(£4.99)  contains  rosemary  and 
lavendar  soaps  and  matching  bath 
milks.  Weleda  (UK)  Ltd.  Tel:  0602 
303151. 


Tovali  Ltd  will  be  taking  over  the 
distribution  of  Rose's  Diabetic 
Squash  from  De  Witt  International 
Ltd  from  October  2.  Tovali  Ltd. 
Tovali  Works,  Glanvrafon  Road, 
Carmarthen,  Dyfed  SA31  3AR 
(Tel:  0267  237331  Fax:  0267 
235738). 


Crookes  are  replacing  their  "One- 
a-day"  family  with  a  sunrise 
orange  on  new  packaging  available 
from  this  month  for  their 
multivitamin  range. 

The  words  "Crookes"  and 
"multivitamins"  are  in  ribboned 
banners  and  the  packs  fall  into  line 
with  the  style  of  Crookes'  single 
vitamin  supplements. 

Formulations  are  unchanged, 
with  the  multivitamins  containing 
10  vitamins,  and  the  "with  iron' ' 
variant  an  additional  five  minerals. 


3M  are  supporting  the  Buf-Puf 
range  with  a  winter  skincare 
theme  spearheaded  by  a  new 
consumer  leaflet,  the  Buf-puf 
beauty  book,  giving  advice  on 
skincare  through  the  seasons. 
The  Buf-Puf  Beauty  Bureau  will 
be  open  for  magazine  readers  to 
write  in  with  their  problems. 

Consumer  trial  purchase  will 
be  encouraged  using  sampling 


The  two  combinations  are 
distinguished  by  the  colour  of  the 
multivitamin  ribbon  —  the  iron 
formulation  in  yellow,  without  iron 
in  green.  "One-a-day"  has  been 
dropped  from  headline  support, 
but  is  retained  as  it  is  still  "a 
strong  motivator  for  multivitamin 
users,  who  want  simplicity". 

The  new  packs  have  been 
tested  in  the  Tyne  Tees  region, 
where  Crookes  say  they  were 
very  successful.  Crookes 
Healthcare.  Tel:  0602507431. 


offers  in  a  variety  of  womens 
magazines  like  Best  and  Company. 
Covermounts  will  be  carried  on 
Jackie  magazine  on  their 
September  15  issue,  and  Hair  and 
Good  Looks  in  their  Autumn  issue. 

In  December  there  will  be  a 
double  page  colour  competition  in 
19  magazine  and  a  pre-Christmas 
provincial  competition.  3M  UK 
pie.  Tel:  0344  426726. 


Cannon  go 
half  size 

Cannon  babysafe  has  launched  a 
new  4oz/125ml  designer  feeding 
bottle  (£1.49)  featuring  a  silicone 
nu-flo  teat  with  an  anti-colic  valve. 
It  is  ideal  for  extra  drinks  or  feeds 
for  young  babies,  and  its  small  size 
makes  it  particularly  handy  when 
away  from  home,  says  the 
company. 

Singie,  open-fronted  packs 
ensure  shelf  appeal  and  mums  can 
choose  from  three  animal  designs 
—  chicks,  sheep  and  horses,  say 
Cannon. 

Cannon  launched  their  first 
printed  feeding  bottles  last  year 
and  John  Morris,  general 
manager,  sees  the  introduction  of 
the  new  4oz  feeding  bottle  as 
underlining  the  company's 
confidence  in  the  growing 
designer  sector.  "Our  designer 
bottles  are  now  as  popular  as  our 
standard  feeding  bottles,"  he 
says.  Cannon  babxsafe  Ltd.  Tel: 
0787280191. 

Mentholatum 
give  a  bonus 

The  Mentholatum  Co  are  marking 
their  centenary  with  bonus  terms 
across  their  ranges  starting  this 
week. 

Reductions  include  Deep  Heat 
rub  and  aerosol,  12  as  11;  pre 
support  rub,  12  as  10;  lotion,  12  as 
10;  Deep  Freeze  pain  relief  spray, 
12  as  11;  Mentholatum  vapour 
rub,  jar  and  tube  12  as  10;  nasal 
inhalers  12  as  10;  antiseptic 
lozenges  12  as  10;  Stop  'n  Grow 
12  as  10  and  Cutipen  12  as  10. 

In  addition  to  bonus  terms, 
there  were  also  added  extras: 
Deep  Heat  spray  contains  20  per 
cent  extra  and  Deep  Heat  extra 
strength  rub  is  available  in  trial 
offer  packs. 

All  chemists  placing  a  transfer 
order  via  the  bonus  mailing  will 
receive  a  unique  commemorative 
gift  sav  The  Mentholatum  Co.  Ltd. 
Tel:  0734  340117. 


Kodak  offer 

New  promotional  items  are  now 
available  from  minilabs  operating 
under  the  "Kodak  Express" 
quality  control  service  nationwide. 
While  not  linked  to  a  particular 
Kodak  promotion,  they  can  be 
tailored  by  individual  retailers  to 
meet  their  own  requirements. 

The  items  include  a  cooler 
bag,  coaster,  watch,  pen  and  two 
photo  albums.  Kodak  Ltd.  Tel: 
0442  61122. 


Buf-Puf  s  Winter  theme 
comes  in  a  leaflet 


Help  enlighten  all 
the  migraine  sufferers 
who  are  in  the  dark 


Many  sufferers  do  not  realise  that  vomiting, 
visual  disturbances  and  a  severe  pain  in  the 
head  are  actually  symptoms  of  a  migraine. 
Together,  we  can  help  them  see  that  it's 
migraine  by  revealing  the  correct  diagnosis 
and  right  treatment. 

Recommend  Migralift,  which  has  a  clinically- 
proven  formula  based  on  the  most  highly 


recommended  migraine-specific  treatment 
Migralift  is  the  only  migraine-specific 
treatment  available  OTC. 

A  major  new  PA  million  full  colour 
advertising  campaign  will  create  a  heavy 
demand.  Hand  them  Migralift  and  don't 
disappoint  them  with  an  alternative.  Then 
they  won't  be  in  the  dark  any  longer. 


Migralift 


Migralift 

The  only  migraine-specific  OTC  treatment 


FAST  RELIEF 
for 

migraine  headache, 
nausea  and  vomj ' 


For  details  of  our  attractive  launch  bonus  and  counter  prescribing  information  please  contact 
International  Laboratories  Ltd.,  Floats  Road,  Wythenshawe,  Manchester  M23  9NF.  Telephone  061-945  416F 


COUNTERPOINTS 


In  time  for  Christmas 
with  range  from  Gloria 


Added  value 
Empathy 
goes  to  trial 

This  Autumn  Johnson  &  Johnson 
are  supporting  their  Empathy  skin 
and  haircare  ranges,  targeted  at 
the  40  plus  market,  with  two 
promotions  which  offer  added 
value  and  encourage  trial. 

From  September,  Empathy 
200ml  shampoo  will  be  packaged 
in  a  carton  with  a  free  trial  size 
Empathy  conditioner  window 
mounted  on  pack. 

To  encourage  subsequent 
purchase  of  the  full-size  product  a 
15p  discount  coupon  will  be 
printed  on  the  reverse. 

The  following  month,  there 
will  be  a  similar  promotion  on  the 
300ml  shampoo,  but  offering  a 
free  trial-size  moisturising  lotion  in 
the  window  mount  and  a  saving  of 
30p  on  the  purchase  of  the  full-size 
product. 

These  promotions  follow  a 
women's  Press  covermount 
campaign.  Johnson  &  Johnson 
Ltd.  Tel:  0628  822222. 

Calendula 
gets  new  look 
from  Weleda 

Weleda  have  relaunched 
Calendula  shampoo  with  new 
colours  and  a  more  "cosmetic 
image". 

The  company  claims  to  have 
made  the  shampoo  easier  to  use 
with  a  new  bottle  shape  with  wider 
shoulders  that  make  it  easier  to 
grip.  The  shampoo  (£1 .60  250ml) 
has  also  been  given  a  green  and 
golden  pack  design  which  will 
improve  its  cosmetic  appeal. 
Weleda  (UK)  Ltd.  Tel:  0602 
303151. 

v:._   :.zi:  . 

Nurofen  is 
back  on  TV 

The  second  stage  of  Crookes 
Healthcare's  £5m  television 
advertising  campaign  for  Nurofen 
starts  this  week  following  its  first 
showing  in  April  and  May  this 
year. 

The  i'2m  Autumn  showing  will 
appear  in  all  major  television  areas 
(see  On  TV)  until  the  end  of  the 
month.  Crookes  Healthcare  Ltd. 
Tel:  0602507431. 


Eau  de  parfum  joins  the  Vanderbilt 
fragrance  range  in  October  along 
with  four  Chistmas  coffrets  in  "les 
romantiques"  series. 

The  eau  de  parfum  contains  a 
higher  concentration  of  floral 
essences  than  eau  de  toilette,  but 
is  "delicate  and  discreet". 

It  comes  in  a  natural  spray 
vaporisateur  (25ml  £12.95;  50ml 
£10.50)  or  in  a  classical  flacon 
(30ml  £12.95;  50ml  £19.50). 

For  Christmas  are  "les 
coffrets  romantiques" ,  a  selection 


Elida  Gibbs  have  introduced  a 
pump  action  spray  into  their  range 
of  Harmony  hairsprays,  available 
from  this  week. 

The  pump  comes  in  the 
creative  hold  variant  only,  and  is 


of  gift  sets  (pictured  above)  in 
pearlescent  boxes. 

Les  romantiques  trio  (£9.95) 
comprises  eau  de  toilette, 
perfumed  body  lotion  and  soap. 
Personal  favourites  (£14.25) 
offers  a  presentation  soap  with 
eau  de  toilette  spray  and  fragrance 
luxuries  (£19.95)  combines  eau  de 
toilette  spray  and  dusting  powder. 
Body  pleasures  (£21.25) 
combines  eau  de  toilette  and 
perfumed  body  lotion.  Parfums 
Vanderbilt.  Tel:  01-937  5454. 


available  in  a  100ml  dispenser 
(£1.49).  The  on-pack  design  is 
said  to  echo  that  of  the  Harmony 
hairspray  range,  with  a  modern 
image,  sav  Elida  Gibbs  Ltd.  Tel: 
01-4861200. 


Rochas 
update 

The  Madame  Rochas  fragrance 
has  been  updated  to  appeal  to  a 
wider  market. 

The  original  notes  are  retained 
but  the  balance  improved  and  the 
characteristic  heart  notes  of  rose 
and  jasmine  reinforced.  The 
whole  is  longer  lasting  says  the 
company. 

New  packaging  carries  the 
tapestry  design  in  mother-of-pearl 
damask  on  white,  with  the  name 
inscribed  in  gold  letters  framed  in 
coq  de  roche  red,  the  Rochas 
house  colour. 

The  range,  to  be  sold  in  at  the 
beginning  of  October,  consists  of 
extrait  (23ml,  £90;  13ml,  £59. 
7.5ml,  £39;  7.5ml  spray  £36) 
spray,  eau  de  parfum  (100ml 


spray  £45.50;  50ml,  £29.50),  and 
eau  de  toilette  (50ml  bottle  £19; 
100ml  spray,  £33;  50ml,  £22). 

An  accompanying  "7 
caresses"  beauty  line  comprises 
premiere  caresse  soap  (150g 
£9.50),  satin  moisturiser  (200ml 
£17.50),  bain  caresse  bubble  bath 
(200ml  £16),  beaute  caresse 
nourishing  cream  (200ml,  £33), 
voile  caresse  powder  (lOOg  £20), 
a  deodorant  atomiser  (100ml 
£9.50)  and  soie  caresse  non- 
greasy  oil  (100ml,  £19). 

Women's  magazine 
advertising  runs  in  October, 
November  and  December  and 
there  will  be  a  range  of  POS 
material.  For  Christmas  there  will 
be  gift  boxes  for  customers  to 
make  coffrets  with  their  own 
selected  items.  Rochas  Perfumes 
Ltd.  Teh  01 -961  6440. 


Money-off 

Unichem  are  offering  discounts  on 
a  selection  of  brands  this  month, 
including  Disprin,  Macleans, 
Ralgex,  Elastoplast,  Imperial 
Leather  and  Nivea.  Unichem.  Tel: 
01-391  2323. 


Pump  action  for  Harmony 
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HOW  TO  STOP  GOING  THIN  ON  TOP 


Numark  are  introducing  a  much 
enlarged  range  of  own  label,  environ- 
mentally friendly  products. 

Already  in  the  shops  is  a  haircare 
product  that  won't  cause  baldness:  a 
CFC-free  hair-styling  mousse  that 
won't  furtherdamage  the  North  Pole's 
thinning  ozone  layer. 
Plus  pulp  fluff  nappies  that  contain  none 
of  the  dioxins  which  help  create  acid  rain. 

Others  in  the  pipeline  will  similarly  meet 
demands  from  the  increasing  number  of 


HOW 


customers  sympathetic  to  the  Green  Movement. 

Numark  is  already  the  choice  of  around 
2,500  caring  chemists.  If  you  would  like  to 
join  them,  contact  your  local  Numark  whole- 
saler or  telephone  Geoff  Bass  at  Numark 
Central  Office  (0985)  2 1 5555. 


THE    BRIGHTEST   WAY    TO  SHOP 


ADVERTISEMENT  FEATURE 


Sweetener  market  shows 
record  growth 


The  UK  sweetener  market  showed  record  sales  of  £33m  in  1988  with  an 
estimated  £36m  for  1989.  This  shows  a  massive  growth  of  94  per  cent  over 

five  years 


In  1982  only  20  per  cent  of  all  adults  were 
using  a  sweetener.  However,  in  1988  over  25 
per  cent  of  the  adult  population  were  using  a 
sweetener  on  a  regular  basis.  Hermesetas,  as 
brand  leader,  is  pulling  further  ahead  of  the 
competition  in  the  UK  sweetener  market, 
with  33  per  cent  volume  brand  share. 

Granulated  sweeteners  are  the  fastest 
growing  sector  of  the  expanding  sweetener 
market. 

In  sterling  sales,  all  sweetener  products 
have  increased  by  1 9  per  cent  over  two  years , 
whereas  all  granulated  products  have 
increased  by  a  remarkable  33  per  cent. 

However,  Hermesetas  Sprinkle  Sweet  is 
growing  even  faster  than  this  at  an  impressive 
116  per  cent  over  the  same  period.  This 
makes  Hermesetas  Sprinkle  Sweet  Britain's 
fastest  growing  and  best  value  granulated 
sweetener.  It  is  now  even  better  value  with 
the  20p  off  next  purchase  Autumn  promotion. 

Hermesetas  Light 
now  granulated 

Hermes  Sweeteners  are  launching  a  new 
granulated  sweetener,  Hermesetas  Light 
granulated,  following  the  successful  launch  of 
Hermesetas  Light  sweeteners  in  September 
1988. 

Formulated  from  a  subtle  blend  of 
aspartame  and  acesulfame,  Hermesetas  Light 
granulated  gives  just  the  right  light  touch  of 
sweetness  and  is  a  perfect  complement  to 
cereals,  fruits  and  desserts.  It  will  be 
introduced  with  a  special  trial  offer  of  a  £1  coin 


back  for  each  label  consumers  send  in  from  a 
jar  of  new  Hermesetas  Light  granulated. 

Results  from  an  independent  research 
project  suggest  that,  like  the  Hermesetas 
Light  tablets,  Hermesetas  Light  granulated 
will  be  another  winner.  Some  88  per  cent  of 
consumers  preferred  the  taste  of  the  new 
product,  which  came  out  better  than  its  two 
main  rivals  on  the  market  and  55  per  cent  of 
consumers  thought  the  sweetness  level  was 
perfect .  In  fact  61  per  cent  of  those  consumers 
surveyed  said  that  Hermesetas  Light 
granulated  tasted  as  good  as,  or  better  than, 
sugar. 

Granulated  sweetener  sales  have 
increased  dramatically  in  the  past  two  years. 
In  1988  the  total  sweetener  market  had  a 
growth  of  around  19  per  cent  but  granulated 
on  its  own  showed  a  33  per  cent  growth. 

All  of  these  factors,  coupled  with  the 
success  of  Hermesetas  Light  which  was 
backed  by  a  major  sampling  campaign, 
reaching  over  1  million  consumers,  have 
encouraged  Hermes  Sweeteners  to  develop 
a  Hermesetas  Light  granulated  product. 
Available  in  a  new40gjar,  Hermesetas  Light 
granulated  will  be  on  sale  in  pharmacies  and 
supermarkets  from  end  October  1989. 

'Light'  sweeteners  preferred 

The  sweetener  market  has  grown  an 
enormous  94  per  cent  over  the  past  five  years 
and  more  consumers  are  using  sweeteners 
than  ever  before.  However,  75  per  cent  of 
adults  are  not  yet  using  a  sweetener. 

Extensive  research  recently  highlighted  a 
consumer  demand  for  a  "light"  sweetener 
product  with  no  bitter  aftertaste  —  a  product 


The  Hermesetas  range  —  from  sweetness  to 
Light 

which  eliminated  the  necessity  to  choose 
between  "with  sugar' '  or  '  'without"  and  gave 
a  new  light  choice  "in-between".  These  are 
the  consumers  who  enjoy  a  light  diet,  but  who 
are  currently  using  sugar  and  are  looking  for 
a  light,  more  subtle  sweetness. 

Hermesetas  developed  four  alternative 
new  light  sweetener  products  and  researched 
all  four  against  each  other  —  and  against  sugar. 
The  sample  tested  were  men  and  women  who 
currently  use  sugar  in  tea  or  coffee.  The 
chosen  blend  of  aspartame  and  acesulfame 
was  the  consumer's  preferred  choice  for  a 
new  light  sweetener  —  better  even  than 
sugar! 

With  the  right  light  touch  of  sweetness, 
Hermesetas  Light  was  the  first  blended  tablet 
sweetener  in  the  UK  and  now  Hermesetas 
Light  granulated  complements  the  range  by 
offering  a  light  alternative  for  sprinkling  on 
cereals,  fruits  and  desserts. 

"We  are  aiming  to  provide  consumers 
with  a  wider  choice  of  taste  variations  rather 
than  replace  existing  products, ' '  says  Hermes 
Sweeteners  managing  director  Walter  Stutz. 

The  product  is  directed  at  men  and 
women,  young  at  heart,  who  currently  use 
sugar  and  who  are  fashionable,  follow  the 
trend  and  have  a  high  disposable  income. 

"Hermes  Sweeteners  is  the  only  company 
worldwide  to  offer  so  many  different  taste 
alternatives,  and  with  the  Hermesetas  Light 
range  we  have  products  which  appeal  to  a 
slightly  different  group  of  consumers  than 
ever  before",  says  Walter  Stutz.  "These  are 
exciting  times  in  the  sweetener  market  and 
we  aim  to  stay  ahead  of  our  competitors." 


Hermes  sweetens 
Chemex  '89 

Hermes  Sweeteners  will  be  launching  their 
new  granulated  sweetener,  Hermesetas  Light 
granulated,  at  Chemex  '89,  as  well  as  talking 
about  their  20p  off  next  purchase  promotion  on 
Hermesetas  Sprinkle  Sweet  and  the  special 
extra  value  on  Hermesetas  blue  300  pocket 
dispenser  packs  with  50  extra  tablets  free. 

A  free  prize  draw  will  be  run  throughout 
the  exhibition  giving  guests  the  chance  to  win 
a  £500  Olympus  Sport  gift  voucher  and,  in 
addition,  two  Hermesetas  Light  mugs  are  on 
offer  with  every  five  cases  ordered  as  well  as 
a  free  blistercard  of  Hermesetas  Light  with 
every  case. 

Hermes  Sweeteners  and  their 
distributors,  Jenks  Brokerage,  will  be  situated 
on  stand  B23,  opposite  the  Waterloo  Bar. 
They  will  be  happy  to  talk  about  their  latest 
promotions  and  to  answer  any  questions  you 
may  have  on  their  new  product  and  the  rest  of 
their  product  range. 


The  sweetest  range 

Hermesetas  For  calorie  free  sweetness  in  tea 
and  coffee,  traditional  tasting  Hermesetas  blue 
is  available  in  300  pocket  dispensers,  750  table 
top  dispensers,  and  1200  table  top  dispensers 
(still  the  UK's  most  popular  pack). 
Hermesetas  Gold  tastes  as  good  as  sugar,  with  no 
bitter  aftertaste  and  is  a  calorie  free,  top 
quality  sweetener  which  reflects  today's 
modern  lifestyle.  Hermesetas  Gold  was  the 
first  acesulfame  sweetener  to  be  launched 
onto  the  UK  market  and  is  available  in  two 
sizes:  200  pocket  packs,  and  600  table  top 
dispensers. 

Hermesetas  Light  The  first  blended  tablet 
sweetener  in  the  UK,  Hermesetas  Light  is 
made  from  a  combination  of  aspartame  and 
acesulfame  and  has  only  0.2  calories  per 
tablet.  Hermesetas  Light  is  available  in 
modern  100  pocket  packs,  and  300  table  top 
dispensers. 
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New  Hermesetas  Light  granulated 

Hermesetas  Light  granulated  The  newest  addition 
to  the  range,  Hermesetas  Light  granulated 
gives  just  the  right  light  touch  of  sweetness 
and  is  perfect  for  sprinkling  on  cereals,  fruits 
and  desserts.  It  has  only  two  calories  per 
spoonful  and  is  available  in  a  new  40g  jar,  from 
mid-October  1989. 


Hermesetas  Sprinkle  Sweet  In  the  fast-growing 
granulated  sweetener  market  Hermesetas 
Sprinkle  Sweet  is  the  best  value  product  and 
is  sold  in  a  90g  jar.  Sprinkle  Sweet  was  the  first 
spoon  for  spoon,  sugar  free  sweetener 
launched  in  the  UK,  and  with  90  per  cent 
fewer  calories  than  sugar,  can  be  used  to 
sprinkle  onto  cereals  and  fruit,  as  well  as  in 
cooking  and  baking.  Hermesetas  Sprinkle 
Sweet  remains  heat  stable  at  high 
temperatures,  unlike  some  of  the  other 
granulated  sweeteners  on  the  market,  due  to 
its  unique  blend  of  saccharin  and  thaumatin. 
Hermesetas  liquid  sweetener  Hermesetas  liquid 
sweetener,  in  the  distinctive  glass  bottle,  is 
ten  times  sweeter  than  sugar,  but  with  98  per 
cent  fewer  calories.  Once  again  it  is  ideal  for 
use  in  cooking  and  baking  and  may  also  be  used 
in  boiling  and  freezing.  The  entire  range  of 
Hermesetas  sweetener  products  is 
distributed  in  the  UK  bv  Jenks  Brokerage  0494 
33456. 

Ingredient  benefits 

Acesulfame  is  calorie  free  and  has  a 
distinguished,  pleasant  sweetness  while 
remaining  neutral  in  taste.  It  is  200  times 
sweeter  than  sugar  and  chemically  similar  to 
saccharin,  so  tolerates  heat  well.  Acesulfame 
is  marketed  internationally  under  its  own 
brand  name  "Sunett". 
Aspartame  is  200  times  sweeter  than  sugar,  and 
stands  out  for  its  sugar-like  taste  and  its 
pleasant  sweetness  (although  when  used 
alone  a  certain  lingering  sweetness  is 
observed  by  many  consumers).  A  compound 
of  two  naturally  occurring  amino  acids 
(proteins),  aspartame  is  marketed  worldwide, 
under  the  brand  name  "Nutrasweet". 
Aspartame  is  not  completely  calorie  free  and 
is  not  heat  stable  when  used  in  cooking  and 
baking.  Aspartame  must  not  be  used  by 
people  with  the  inherited  metabolic  disorder 
phenylketonuria  (PKU)  as  their  bodies  cannot 
break  down  phenylalanine. 
Saccharin  Probably  the  oldest  and  most  well 
known  artificial  sweetener.  Saccharin  was  first 
used  at  the  end  of  the  1800s  and  is  still 
successful  today.  Saccharin  is  calorie  free,  and 
the  cheapest  sweetener  available,  although 
many  people  experience  a  bitter  aftertaste.  It 
is  around  400  times  sweeter  than  sugar,  and 
is  heat  stable,  which  means  that  Hermesetas 
Sprinkle  Sweet  can  be  used  in  cooking. 
Thaumatin  A  protein  from  an  African  fruit  2,500 
times  sweeter  than  sugar,  thaumatin  is  a  taste 
enhancer  and  is  marketed  under  the  trade 
name  "Talin". 


Versatility  in  the 
kitchen 

Many  weight  conscious  consumers  are 
concerned  about  the  large  amount  of  sugar 
they  use  in  cooking  and  preparing  desserts. 
For  many  years  now  Hermes  Sweeteners 
have  offered  low  calorie  products  for  use  in  the 
kitchen:  Hermesetas  liquid  sweetener, 
convenient  and  easy  to  use  and  Hermesetas 
Sprinkle  Sweet,  a  granulated  sweetener  which 
can  be  used  spoon-for-spoon  the  same  as 
sugar. 

Both  products  are  resistant  to  heat  and,  as 
a  consequence,  are  ideal  for  cooking  and 
baking.  Hermesetas  liquid  sweetener  and 
Hermesetas  Sprinkle  Sweet  are  becoming 
more  and  more  popular  with  consumers  as  the 
desire  to  cut  down  on  sugar  grows,  and  both 
products  are  growing  in  sales. 

A  wide  range  of  recipes  and  literature  is 
available  from  the  Hermesetas  Reeipe  Kitchen, 
Boswell  House,  37-38  Long  Acre,  London, 
WC2E  9JT. 

Sugar  sweet? 

Excess  calorie  intake  has  become  a  major 
nutritional  problem  in  our  modern  world. 
\nnual  <  onsumption  levels  of  sugai  are  mm 
up  to  50kg  (1  lOlbs)  per  person  in  the  UK  and 
nutritional  experts  strongly  recommend 
lowering  these  levels. 

Sugar  is  a  pseudo-food  and  only  provides 
empty  calories.  Most  people  nowadays  have 
an  extravagant  calorie  intake,  the  results  of 
which  can  be  clearly  seen  with  over  40  per 
cent  of  men  and  over  30  per  cent  of  women 
overweight  and  29.5  per  cent  of  the  adult 
population  on  a  diet  during  1988. 

Obesity  is  associated  with  many  western 
ailments  such  as  heart  disease,  high  blood 
pressure  and  non  insulin  dependent  diabetes, 
whilst  sugars  can  also  contribute  to  dental 
caries. 

Alternative  sweeteners 

A  sweet  tooth  is  inherent  in  mankind.  Small 
children  enjoy  a  pleasant  sensation  when 
tasting  sweet  things  while  bitter  or  salty  foods 
are  disliked.  However,  it  is  not  sugar  that 
triggers  this  pleasant  sensation,  it  is  the  sweet 
taste,  a  fact  that  explains  why  modern 
sweeteners  are  so  popular. 


Hermes  sweet  touch 


Hermes  Sweeteners  Ltd  were  founded  in 
1904  and  are  based  in  Zurich,  Switzerland. 
Since  the  very  beginning  they  have  always 
specialised  in  calorie  free  or  low  calorie 
alternative  sweeteners  and  their  two  main 
brands,  Hermesetas  and  Assugrin,  are  known 
worldwide  and  are  currently  available  in  over 
100  different  countries. 

Through  their  long  and  extensive 
experience  they  have  acquired  the  knowledge 
and  technology  to  manufacture  any  type  of 
sweetener  using  any  available  sweetening 
agents.  They  are  sweetener  experts, 
marketing  their  products  to  match  precisely 
the  needs  of  their  many  consumers. 

Hermes  Sweeteners  recognise  the 
importance  of  a  clear  brand  policy. 
Hermesetas  was  registered  internationally  in 


1932  and  Assugrin  in  1954.  Today,  this 
registration  for  both  brands  extends  to  all  the 
world's  important  markets,  covering  not  only 
table  top  sweeteners,  but  also  dietary  foods. 

Hermes  Sweeteners'  years  of  experience 
in  branded  product  marketing  is  reflected  in 
the  strength  and  confidence  Hermesetas  and 
Assugrin  currently  enjoy  among  the  trade, 
consumers,  and  the  many  partners  who  form 
their  worldwide  sales  distribution  network. 

Both  the  Hermesetas  and  Assugrin  brands 
are  manufactured  in  Switzerland  to  the  highest 
quality  developed  over  many  years  of 
experience,  a  fact  acknowledged  throughout 
the  world.  Indeed,  marked  "Swiss  quality", 
their  products  are  accepted  by  consumers  as 
being  of  the  very  best,  a  strength  used 
constantly  in  their  marketing  strategy. 


COUNTERPOINTS 


A  hairstyling  first 
for  Clairol  range 


More  hands 
from  Elida 
with  Vaseline 

Elida  Gibbs  are  extending  their 
hand  care  range  with  the  launch  of 
Vaseline  Intensive  care  hand  and 
nail  formula  lotion,  in  October. 

The  lotion  is  said  to  have  been 
developed  to  offer  total  hand  care 
in  one  lotion  and  contains  vitamin 
E,  aloe  vera  and  keratin. 

The  formula  comes  in  two 
sizes,  a  160ml  flip  top  bottle 
(£1.69)  and  a  65ml  flip  top  tube 
(99p).  Tubes  are  available  in  12s 
per  display  tray  and  bottles  come 
shrinkwrapped  in  6s. 

The  launch  will  be  backed  by  a 
£lm  advertising  spend  with 
advertisements  in  the  national 
Press  and  a  television  advertising 
campaign  beginning  next  year. 
Elida  Gibbs.  Tel:  01-4861200. 


Joytime  for 
youngsters 

Joytime  Continentals  have 
introduced  a  new  range  of  logos 
and  colours  into  their  childrens 
jogsuit  range. 

Jogsuits  for  children  from  six 
to  18  months  come  in  blue,  lilac, 
pink  or  mint,  with  snow  men  and 
tree  logos. 

A  baseball  player  motif  is 
featured  on  a  suit  for  boys  aged 
two  to  seven  in  navy  and  red  and 
a  lilac  and  fuschia  suit  with  a 
fashion  motif  has  been  designed 
for  girls. 

All  suits  are  said  to  be  machine 
washable  in  100  per  cent  spun 
polyester.  Prices  range  from 
£7.99  to  £9.99.  Joytime 
Continentals  Ltd.  Tel:  01-278 
4433. 


Bristol-Myers  have  taken  Clairol 
into  the  UK  hair  styling  market 
with  Format,  a  range  of 
conditioning  hair  styling  aids, 
launched  this  week. 

The  range  comprises  gel, 
styling  mousse,  styling  gel  spray 
and  hair  revitaliser.  It  is  said  to 
condition  the  hair  as  well  as  offer 
a  styling  hold,  and  is  targetted 
specifically  at  the  20  to  34  year  age 
group. 

The  company  claim  to  have 
created  a  new  market  sector  with 
their  style  revitaliser  (200ml 
£2.09)  which  they  say  offers  a 
"just  washed"  freshness  for 
restyling  whenever  hair  needs  it. 
Trial  packs  of  50ml  (49p)  are  on 
offer. 

Karvol  joins 
big  spenders 

New  look  Karvol  packs  are 
currently  reaching  the  trade,  and 
Crookes  plan  to  spend  £1.2m 
advertising  the  brand  this 
Autumn. 

The  heavy  black  logo  and  child 
have  been  replaced  by  a  new 
green  vignette  logo  and  a  toddler 
peacefully  asleep,  summarising 
Karvol 's  positioning  as  a  nasal 
decongestant  ideal  for  young 
children,  say  Crookes.  A  new 
display  unit  holds  the  increasingly 
popular  6  by  20  packs,  and  12  by 
10  packs.  There  will  also  be  a 
range  of  point  of  sale  items. 

Crookes'  £1.2m  spend  on 
Karvol  advertising  for  the  rest  of 
1989  is  bigger  than  any  other 
undertaken  for  the  brand,  says  the 
company,  and  will  include  a  40 
second  commercial  on  national 


The  styling  mousse  (£2.09) 
comes  in  a  50ml  ozone  friendly 
recyclable  can  and  is  alcohol  free. 

The  styling  gel  (150ml  £1.69) 
is  said  to  be  targeted  at  men  and 
women  and  the  gel  spray  (175ml 
£2.09)  contains  a  sunscreen  for 
protection.  It  also  comes  in  trial 
packs  of  50ml  (49p). 

All  products  in  the  range 
contain  panthenol  for  maintaining 
hair  condition  and  they  are  all 
packaged  in  bright  colours  flashed 
with  Clairol's  ozone  friendly  logo. 

A  £2m  advertising  campaign 
will  support  the  range  including  a 
30-second  television  commercial 
in  London,  Central,  Granada  and 
Yorkshire  areas.  Bristol-Myers. 
Tel:  0895  639911. 


television  as  well  as  Press 
advertisements  in  leading  mother 
and  baby  titles  from  October  to 
March  1990. 

Consumer  PR  activity  will  take 
place  in  the  women's  Press  and 
includes  a  new  leaflet  for  mothers 
entitled  "First  steps  to  child 
healthcare  from  Karvol". 
Competitions  are  scheduled  for 
The  Baby  Magazine  (September) 
and  Maternity  &  Mothercraft 
(December),  as  well  as  sampling 
of  the  leaflet  through  women's 
titles.  Crookes  Healthcare  Ltd. 
0602  507431. 


Trim  Power 

Power  Health  have  added 
Trimulina  ispaghula  to  their  range 
of  supplements  for  slimmers. 

Each  capsule  contains  350mg 
ispaghula  and  the  dose  is  five 
capsules  30  minutes  before  meals. 
The  five  day  plan  (£5.75),  contains 
75  capsules,  a  selection  of  recipes 
and  exercise.  The  trade  price  is 
£19.50  for  six  packs.  Power 
Health  Products  Ltd.  Tel:  0759 
302595. 


Chemex  late 
news 

Pharmacists  are  invited  to  take 
advantage  of  the  many  discount 
offers  available  at  the  Countercall 
stand  at  Chemex  and  to  take  part 
in  a  charity  weigh-in  on  the  new 
Tritech  Body  weigh  machine. 

A  competition  will  run  over  the 
two  days  with  three  Ames  multi- 
testing  Minilabs,  worth  £770 
each,  as  prizes.  These  compact 
machines  enable  pharmacists  to 
check  their  customers' 
cholesterol  and  glucose  levels, 
etc,  within  minutes.  Completed 
entry  forms  must  be  posted  in  a 
box  on  the  Countercall  stand  for 
the  names  to  be  drawn  on 
September  25  at  4pm.  Stand  E31. 
Tel:  021  3560478. 


Health  World  are  offering  all  Chemex 
visitors  a  chance  to  win  a  night  out 
for  two  in  a  free  draw. 

The  evening  will  start  with  a 
meal  at  the  Savoy  Grill,  including  a 
complimentary  bottle  of  Savoy 
wine.  After  coffee,  a  taxi  will  take 
the  winners  to  see  "Les 
Miserables".  Stand  S3.  Tel:  01-944 
0040. 


Jica  Beauty  Products  have  introduced 
three  products  to  be  launched  at 
Chemex. 

Karaja  the  Italian  make-up 
range  has  been  given  a  smaller 
npke-up  unit  which  is  said  to  be 
suitable  for  chemists  because  of 
its  compact  size. 

Two  more  products  will  also 
be  added  to  the  Talika  range  —  a 
25ml  eye  cream,  for  use  in  the 
evening,  and  an  eye  gel  for  day- 
time use.  Stand  89.  Tel:  01  979 
7261. 
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HIS'LL  GIVE  THE  COMPETITION 
SOMETHING  TO  GRIPE  ABOUT. 

GAVISCON  AT  49%  PO.R. 


We've  managed  to  negotiate  the  No.  1  recommended 
indigestion  brand  at  a  massive  49%  profit  on  return. 
In  liquid  and  tablet  form,  all  in  an  eyecatching 
merchandiser,  tailor  made  for  the  offer. 

But,  as  usual,  it's  only  for  UniChem  members. 
So  there's  sure  to  be  some 
belly-aching  this  month. 

UniChem 

UniChem  Limited,  UniChem  House,  Cox  Lane,  Chessington,  Surrey.  KT9  1SN  Tel:  01-391  2323 


COUNTERPOINTS 


Blood  glucose 
tester  for 
pharmacies 

The  Reflolux  11M  blood  glucose 
meter  is  now  available  for  sale 
through  retail  pharmacies. 
Distribution  is  being  effected 
through  major  wholesalers,  say 
BCL.  It  is  specifically  designed  for 
use  with  BM  Test  1-44,  the  blood 
glucose  test  strip  used  by  diabetic 
patients  for  home  blood  glucose 
monitoring  and  now  available  on 
prescription. 

The  meter  is  available  to  the 
trade  at  £34,  with  a  retail  price  of 
£49  (exc  VAT).  Diabetic  patients 
arc  exempt  from  VAT  and  a 
certificate  for  them  to  sign  to  this 
effect  is  included  with  each  meter. 
BCL  Ltd.  Tel:  0273  480444. 

Seven  Seas  in 
pet  promotion 
programme 

Seven  Seas  will  be  actively 
promoting  their  Vitapet  range  of 
natural  pet  medicines  relaunched 
12  months  ago,  with  rep  calls  to 
pharmacies  from  October  2. 

The  flagship  of  the  range  is  a 
rheumatism  and  arthritis  formula 
containing  the  essential  fatty  acids 
EPA  and  DHA,  which  help  ease 
joint  discomfort  in  dogs.  Also 
included  in  the  range  are  a  calcium 
and  phosphorous  supplement  for 
bitches  in  whelp,  three  separate 
skin  and  coat  conditioners  for 
dogs,  cats  and  small  animals,  and 
a  feather  conditioner  and  energy 
tonic  for  caged  birds. 

Regional  television  advertising 
and  a  national  Press  campaign  is 
planned  for  early  next  year  and 
followed  a  test  in  the  central 
region.  Seven  Seas  Veterinary 
Division.  Tel:  0482  75234. 

Norbook  give 

free  trousers 


lmm& 


An  offer  from  Norbrook 
Laboratories  consists  of  a  free  pair 
of  overtrouses  —  worth  £12  — 
with  every  51  pack  of  Levafas 
Diamond  fluke  and  worm  drench. 
Flashed  packs  will  be  available 
until  the  end  of  October.  Norbrook 
Laboratories  (GB)  Ltd.  Tel:  0473 
211197. 


Wella  go  all  green 
with  Sanara  range 


Wella  say  they  have  gone  totally 
green  with  Sanara,  a  "100  per 
cent  enviromentally  friendly 
haircare  range",  available  from 
this  week. 

The  range  is  said  to  be 
naturally  derived  without 
dyestuffs  or  artificial 
preservatives  and  is  described  as 
100  per  cent  biodegradable.  It  has 
not  been  tested  on  animals  and  the 
entire  packaging  is  recyclable,  say 
Wella. 

It  comprises  gentle  and 
enriched  care  shampoos  (250ml 
£1.95  each);  intensive 
conditioning  treatment  (125ml 
£2 .45)  and  a  non-aerosol  hairspray 
(150ml  £1.95). 

All  products  contain  perfume 


oils  based  on  natural  extracts  of 
lavendar,  patchouli  and  bergamot. 
They  come  in  white  and  green 
bottles  made  from  polyester 
teraphthlate,  a  plastic  which  can 
be  recycled  or  incinerated  without 
causing  toxic  fumes. 

All  caps,  plugs  and  labels  are 
also  recyclable,  say  Wella. 

The  new  range  will  be 
supported  by  a  £400,000  Press 
advertising  campaign  running  for 
12  weeks  in  national  consumer 
Press. 

A  major  sampling  is  also 
scheduled  for  November  when 
Wella  hope  to  reach  1  million 
"green  targetted"  households, 
with  free  samples.  Wella  GB.  Tel: 
025620202. 


1                   ON  TV  NEXT  WEEK  | 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Listerine: 

All  areas  except  TV-am 

Macleans  toothpaste: 

All  areas 

Nurofen:         All  areas  except  Ulster,  Grampian,  Border  and  TV-am 

Panadol: 

All  areas 

Pearl  Drops: 

STV,C 

Plax 

All  areas  except  CTV  &  TV-am 

Radian  B: 

G,C,HTV,TSW 

Signal  toothpaste: 

All  areas  except  TV-am 

Sure: 

All  areas  except  LWT,TTV,HTV,TVS  &  TV-am 

Tampax: 

U,STV,BTV,G,Y,C,HTV,TSW,TT 

Togs: 

All  areas 

Vosene: 

All  areas 

Contour  Plus 
System  gift 
wrapped 

Gillette's  Contour  Plus  System 
razor  will  be  available  in  a  gift  set 
for  Christmas.  Presented  in  a 
Perspex  container  with  a  black 
stand,  the  kit  incorporates  the 
razor,  three  spare  cartridges  and 
a  75ml  can  of  Gillette  shaving  gel. 
It  retails  at  £3.99. 


"Our  gift  set  offers  excellent 
value  for  money  and  will 
undoubtedly  encourage  further 
trial  and  repeat  purchase,"  said 
assistant  trade  marketing 
manager  Richard  Gvles.  Gillette 
UK  Ltd.  Tel:  01-560 1234. 


How  will  I  survive 
the  Kellogg  s  tour? 


(SarfctQHeaith) 


...Andrews 
has  the  Answer 

Sterling  Health  have  taken  up 
sponsorship  of  the  medical  service 
for  this  years  Kellog's  tour  of 
Britain  cycle  race,  which  began  in 
Dundee  on  Tuesday.  As  a  result 
of  the  sponsorship,  the  race  will 
have  an  air  ambulance  for  the 
first  time,  which  will  support  the 
regular  paramedic  ambulance, 
doctors  car  and  medical  control 
system.  The  race  will  finish  on 
Sundav  in  London 
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Now  Denim  is  launching  5  ready  gift  packs  for 
Christmas,  specially  designed  for  maximum  shelf  impact. 


Backed  by  a  major  £600,000  TV  and  radio  cam- 


paign, they'll  have  mega  media  impact  too. 

This  Christmas,  make  sure  you  pack  'em  in  and 


your  customers  will  move  'em  out. 


ELIDA   GIBBS:   CARING  FOR  HEALTH  AND  BEAUTY. 


CRPT  SPECIALS 


Golytely  for 
gastric  wash 
outs 

Seward  Medical  are  launching  a 
polyethylene  glycol  (PEG) 
solution  for  gastric  lavage. 

Golytely  can  be  used  for  bowel 
cleansing  prior  to  colonoscopy,  X- 
ray  examination  and  surgery.  The 
white  powder  for  reconstitution 
contains  PEG4000  236g,  sodium 
sulphate  22.74g,  sodium 
bicarbonate  6.74g,  sodium 
chloride  5.86g  and  potassium 
chloride  2. 97g.  When  dissolved  in 
water  to  a  volume  of  4L  it 
produces  an  isosmotic  solution 
with  a  mildly  salty  taste.  It  can  be 
administered  orally  or  via  a 
nasogastric  tube. 

Seward  say  that  Golytely  is 
fast  acting,  inducing  diarrhoea  and 
bowel  cleansing  in  four  hours. 
Large  volumes  can  be  given 
without  significant  changes 
occuring  in  fluid  or  electrolyte 
balance.  The  dose  is  240ml  every 
10  minutes  and  rapid  drinking  is 
recommended.  Patients  should 
fast  for  three  to  four  hours  before 
drinking  the  solution.  First  bowel 
movements  should  occur  about 
one  hour  after  administration. 

Patients  should  continue 
drinking  the  solution  until  the 
watery  stool  is  clear  and  free  of 
solids  which  usually  takes  at  least 
3L.  By  nasogastric  tube  the 
solution  is  administered  at  a  rate  of 
20-30ml  per  minute  and  the  first 
bowel  movement  again  occurs 
after  about  one  hour. 

Nausea,  abdominal  fullness 
and  bloating  are  the  most  common 
adverse  reactions  (see  Data 
Sheet).  The  Prescription  Only 
Medicine  comes  as  a  powder  in  a 
disposable  jug  (£9.85  trade, 
minimum  6).  The  product  licence 
number  is  8653/0001.  Seward 
Medical  Ltd.  Tel:  01-3576817. 

Bencard  say  the  following 
presentations  of  Amoxil  will  be 
decreased  in  price  from 
September  1 :  capsules  250mg  (21 
£3.34,  500  £79.62),  500mg  (21 
£6.68,  100  £31.85),  vials  250mg 
(10 £3.60),  500mg  (10 £6.55)  and 
Ig  (5  £6.55,  all  prices  trade). 
Bencard.  Tel:  01-560  5151. 


Thomas  Morson 
launch  Pneumovax  II 


Thomas  Morson  have  launched 
Pneumovax  II,  an  improved 
version  of  the  vaccine  for 
protection  against  pneumococcal 
pneumonia. 

Since  1984,  Pneumovax  has 
only  been  available  on  a  named 
patient  basis. 

Pneumovax  II  is  a  polyvalent 
pneumococcal  vaccine. 

Protective  capsular  type- 
specific  antibody  levels  usually 
develop  by  the  third  week 
following  vaccination. 
Manufacturer  Thomas  Morson 
Pharmaceuticals,  Hertford  Road, 
Hoddesdon,  Hertfordshire. 
Description  Single-dose  vial 
containing  in  0.5ml,  25mcg  of  each 
polysaccharide  type  derived  from 
capsules  of  the  23  most  prevalent 
pneumococci  dissolved  in  isotonic 
saline  containing  0.25  per  cent 
phenol 

Uses  Immunisation  against 
pneumococcal  disease  caused  by 
those  pneumococcal  types 
included  in  the  vaccine.  It  will  not 
immunise  against  capsular  types 
of  pneumococcus  other  than  those 
contained  in  the  vaccine.  It  should 
be  considered  for  all  persons  two 
years  of  age  or  older  in  whom 
there  is  an  increased  risk  of 
morbidity  and  mortality  from 
pneumococcal  pneumonia 
Dosage  Administer  a  single 
0.5ml  dose  subcutaneously  or 
intramuscularly  (preferably  in  the 
deltoid  muscle  or  lateral  mid- 
thigh)  with  appropriate 
precautions  to  avoid  intravascular 
administration.  Do  not  inject 
intravenously;  avoid  intradermal 
administration.  Certain  groups  of 
children  at  very  high  risk  of 
pneumococcal  disease  (eg 
children  with  sickle  cell  disease  or 
nephrotic  syndrome)  should  not 
be  revaccinated  within  three  years 
Side  effects  Local  erythema  and 
soreness  at  the  injection  site, 
usually  of  less  than  48  hours' 
duration,  commonly  occur;  local 
induration  occurs  less  frequently. 
Rarely,  rash  and  arthralgia  have 
been  reported.  Low-grade  fever 
(less   than  38.3°C)  occurs 


occasionally,  usually  within  24 
hours  of  vaccination.  Rarely,  fever 
over  38.9°C  and  anaphylactoid 
reactions  have  been  reported. 
Other  rare  adverse  reactions 
reported.  See  Data  Sheet 
Contra-indications, 
warnings,  etc  Hypersensitivity 
to  any  component  of  the  vaccine. 
Adrenaline  injection  BP  ( 1 : 1 ,000) 
must  be  immediately  available 
should  an  acute  anaphylactoid 
reaction  occur.  Re  vaccination  of 
adults  is  contra-indicated  in  those 
previously  immunised  with  any 
polyvalent  pneumococcal  vaccine. 
Do  not  use  less  than  ten  days  prior 
to  or  during  immunosuppressive 
therapy,  or  in  patients  with 
Hodgkin's  disease  who  have 
received  extensive  chemotherapy 
and/or  nodal  irradiation.  Should 
not  be  given  to  pregnant  women, 
since  it  is  not  known  whether  the 
vaccine  can  cause  foetal  harm,  or 
affect  the  outcome  of  pregnancy. 
Should  not  be  given  to  breast- 
feeding mothers.  The  expected 
serum  antibody  response  may  not 
be  obtained  in  patients  receiving 
immunosuppressive  therapy. 
Caution  in  individuals  with 
severely  compromised  cardiac 
and/or  pulmonary  function  in 
whom  a  systemic  reaction  would 
pose  a  significant  risk.  Delay  use 
in  any  febrile  respiratory  illness  or 
other  active  infection  except  when 
this  delay  may  involve  even 
greater  risk.  Required 
prophylactic  antibiotic  therapy 
against  pneumococcal  infection 
should  not  be  stopped  after 
immunisation.  It  is  recommended 
that  a  clear  note  of  vaccination  be 
kept  in  the  patient's  hospital  and 
general  practitioner  records 
Pharmaceutical  precautions 
Store  at  2  °  to  8 0  C .  No  dilution  or 
reconstitution  is  necessary. 
Inspect  before  injection  to  see  that 
it  is  a  clear  colourless  liquid 
without  suspended  particles 
Supply  restrictions  POM 
Packs  A  single-dose  vial,  0.5ml 
(£9.94  trade) 

Product  licence  0025/0213 
Issued  September  1989 


Trinovum  ED 

Cilag  have  introduced  Trinovum 
ED,  a  continuous  dosage 
presentation  of  Trinovum. 

Trinovum  ED  contains  seven 
placebo  tablets  in  addition  to  the 
three  types  of 

oestrogen/progestrogen  found  in 
Trinovum.  The  placebo  tablets 
are  green  and  engraved  "c-c"  in 
a  diamond.  One  tablet  is  taken 
daily  for  the  last  seven  days  of  the 
cycle. 

Trinovum  ED  comes  in 
cartons  containing  three 
pushpacks  of  28  tablets  (£2.97 
trade).  The  product  licence 
number  of  this  Prescription  Onlv 
Medicine  is  0076/0140.  Cilag  Ltd. 
Tel:  024024  3541. 

Mestinon 

Roche  say  there  is  a  worldwide 
shortage  of  the  active  ingredient  in 
Mestinon  tablets  60mg  and  they 
anticipate  that  they  will  be  out  of 
stock  until  the  beginning  of 
October.  The  company  suggests 
prescriptions  dispensed  during 
September  should  be  limited  to 
one  month's  supplv.  Roche 
Products  Ltd.  Tel:  0707328128. 


BRIEFS 


Atropine  sulphate  600  microgram 
injection  now  comes  in  packs  of  10 
by  1ml  ampoules  (£3.26  trade). 
Evans  Mediccl  Ltd.  Tel:  0403 
41400. 

Cordarone  X  1  OOmg  and  200mg  now 
come  in  original  dispensing  packs 
of  28  tablets  (£5.13  and  £8.40 
trade,  respectively).  The  pack 
colour  of  the  lOOmg  tablets  has 
been  changed  to  white.  The 
200mg  pack  stays  magenta. 
Sanofi  Pharma.  Tel:  061-945 
4161. 

Flagyl  200mg  (21)  tablets  are  now 
presented  in  a  blister  pack.  May  & 
Baker  Pharmaceuticals.  Tel: 
01-5923060. 

Pfizer  are  changing  the  following  to 
OPs:  Deltacortril  enteric  tablets 
2.5mg  (56  £0.62)  and  5mg  (56 
£1.18),  Nephril  tablets  lmg  (28 
£0.79),  Terramycin  tablets  and 
capsules,  both  250mg  (28  £0.96, 
all  prices  trade).  Previous  pack 
sizes  will  no  longer  be  available. 
Pfizer  Ltd.  Tel:  0304  616161. 
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All  slow-release 
aminophyllines/theophyllines 
are  not  the  same. 

"  It  is  therefore  essential  that  patients  taking  a  sustained-release, 
oral  theophylline  preparation  who  have  been  stabilized  on 
a  particular  brand  continue  to  receive  the  same  product." 

Advice  from  the  Council  of  the  Royal  Pharmaceutical 
Society,  The  Pharmaceutical  Journal,  July  1 1,  1987 

Don't  risk  patient  control. 

When  the  prescription  says: 

Check  with  the  doctor;  does  he  mean: 

Phyllocontin 

CONTINUS*  Tablets  aminophylline  hydrate  BP. 


Prescribing  Information: 

Uses:  Treatment  and  prophylaxis  ot  broncho9pasm 
associated  with  asthma,  emphysema  and  chronic  bronchitis, 
also  cardiac  asthma  and  left  ventricular  or  congestive  cardiac 
failure  Dosage  and  Admln'stratlon  Adults  2  tablets  twice 
a  day,  taken  morning  and  evening  following  an  initial  week 
if  therapy  on  1  tablet  twice  daily  Each  tablet  contains 
aminophylline  225mg  Since  patients  vary  in  their  response 
*o  xanthines,  the  dosage  must  be  titrated  individually,  and 
I  maximum  response  is  not  achieved,  the  theophyflin  plasma 
evels  should  be  measured  Traneferablllty  It  is  not  possible 
o  ensure  bioequivalence  between  different  sustained  release 
heophyllme  products  Therelore  it  should  be  emphasised 
hat  patients,  once  titrated  to  an  effective  dose,  should  not 


be  changed  from  PHYLLOCONTIN  CONTINUS  tablet 
preparations  to  other  slow  or  sustained  release  xanthine 
preparations  without  reiitration  and  clinical  assessment 
Warnings:  The  following  agents  increase  clearance 
phenytoin,  carbamazepme,  nfampicin,  sulphmpyrazone, 
barbiturates,  smoking  and  alcohol  consumption  The 
following  agents  decrease  clearance  allopurmol,  cimetidme, 
erythromycin,  thiabendazole,  isoprenaline.  oral 
contraceptives,  viral  infections,  liver  disease  and  heart  failure 
Influenza  vaccine  may  potentiate  theophylline  A  reduction 
of  dosage  may  also  be  necessary  in  the  elderly  The  following 
should  be  used  with  caution  halothane,  lomustine  and 
lithium  Although  theophylline  crosses  the  placena!  barrier, 
it  has  been  used  during  pregnancy  without  attributable 


adverse  effects  Side  effects:  The  risk  of  side  effects  usually 
associated  with  aminophylline  and  xanthine  derivatives  such 
as  nausea,  gastric  irritation,  headache,  palpitations  and  CNS 
stimulation  is  reduced  Basic  NHS  Cost  23  5p  per  day  (ex 
1000  pack,  2  bd  )  PL0337/0026 

This  product  is  protected  by  British  Patent  No  1405088 

®  PHYLLOCONTIN  and  CONTINUS  are  registered  trade 
marks 

@  CONTINUS  CLASSIC  and  the  C  device  are  trade  marks 

Napp  Laboratories  1989  Napp  Laboratory 
The  Science  Park,  Cambridge.  CB4  4GW 
Member  of  Ihe  Napp  Pharmaceutical  Group 


ANOTHER  CONTINUS  CLASSIC 


NUROFEN.  AS  RECOMMENDED  BY 
PEOPLE  IN  WHITE  COATS. 


The  first  alternative  painkiller  in  pharmacies  since  the  1950's  -  lbuprofen  -  has  already  brought 
relief  to  millions. 

It  has  proved  to  be  more  effective  than  both  aspirin  and  paracetamol  in  the  treatment  of  mild  to 
moderate  pain.  Compared  to  aspirin,  it  is  gentler  on  the  stomach. 


Unlike  paracetamol  and  codeine  it  helps  reduce  inflammation.  The  pharmacy  profession 
welcomed  lbuprofen  with  open  arms. 

Customers  who  have  tried  it,  swear  by  it. 
Small  wonder  people  in  white  coats  recommend  it. 


Behind  the  best  names 


Dual  site  Dulcolax  helps 
re-educate  the  bowel 


Like  senna-based  products,  Dulcolax  brings  overnight  relief  from  constipation. 
But  while  senna  works  on  the  colon  alone,  Dulcolax  stimulates  the  rectum  as  well. 

This  reinforces  the  rectal  reflex  or  "call  to  stool",  encouraging  appropriate 
response.  This  dual  site  activity  not  only  relieves  constipation  in  the  short  term, 
but  also  helps  the  bowels  to  function  more  normally  in  the  longer  term. 

And  remember,  when  you  recommend  Dulcolax,  you  should  also  recommend 
exercise,  more  fibre  in  the  diet,  and  the  answering  of  the  call  to  stool. 


Dulcolax 

laxative  tablets  for 
predictable  relief 
and  gentle  no  rm  al 
movement 


20  TABLETS 


Men's  toiletries  buck 
trend  as  market  reflects 
spending  cutback 

With  growth  in  the  total  personal  care  market  in  the  first  six  months  of  the  year  only  up 
5  per  cent  in  sterling  terms  and  running  hard  to  keep  pace  with  inflation,  manufacturers 
are  bracing  themselves  for  further  limited  growth  in  the  face  of  the  Chancellor's 
determination  to  slow  spending.  However,  it's  not  all  doom  and  gloom,  with  healthy 
figures  coming  through  from  the  men's  toiletries  sector. 


The  chemist  sector  has 
weathered  the  past  -ax  months 
fairly  well  as  a  result  of  both  Boots 
and  the  independent  sector 
holding  market  share,  report 
AGB.  Indeed,  chemists  took  1  per 
cent  more  business  in  the  May- 
June  period  than  they  did  at  the 
same  time  a  year  ago.  Year  on 
year  share  is  virtually  unchanged. 

The  drugstore  sector,  for  the 
second  two  month  period,  has 
shown  a  slight  decline,  although 
Superdrug  is  bucking  the  trend 
and  forging  ahead.  Growth  in  all 
the  major  multiple  grocery  outlets 
continues  with  the  sector  showing 
a  steady  14  per  cent  annual 
increase  in  business. 

Overall  in  the  six  months  to 
the  end  of  June  the  personal  care 
market  is  up  5  per  cent  in  sterling 
terms  (4  per  cent  in  the  past  12 
months).  Among  the  product 
categories  sun  preps  have  done 
well,  assisted  by  the  extended 
spell  of  fine  weather.  However, 
other  markets  that  might  have 
expected  to  benefit  from  the 
sunshine  (eg  shower  products, 
deodorants)  do  not  seem  to  have 
done  so,  perhaps  as  a  result  of 
financial  pressure  on  spending. 
There  was  consumer  reluctance 
to  purchase  CFC  aerosol  products 
earlier  in  the  year,  and  this  is  only 


Men's  toiletries  —  sectors 
(Y/E  June  89) 


Men's 

fragrance 

£139m 

+ 10% 

Talcum  powder  £llm 

-20% 

Deodorants 

£37m 

+  1% 

Shaving  soaps 

£29m 

+  10% 

Shower  gels 

£6m 

+  95% 

Haircare 

£19m 

+  20% 

Soap/skincare 

£4m 

-14% 

Total 

£245m 

just  clearing  through  in  the  latest 
figures. 

Deodorants  sales  have  only 
risen  1  per  cent  in  sterling  terms 
since  January,  and  although 
fragrances  are  up  21  per  cent  in 
the  last  period,  year  on  year  sales 
are  static  at  just  over  £381  m. 
What  AGB  describe  as  the  "Plax 
effect"  (the  brand  now  takes 
35-40  per  cent  of  the  mouthwash 
market)  has  helped  push  up  the 
oral  care  sector,  combined  with 
strong  movement  in  the  price  of 
toothpaste.  Sales  are  up  10  per 
cent  on  the  year  to  £213m. 
Toothpaste  has  seen  price  rises  of 
around  11  per  cent  across  the 
board,  combined  with  less 
discounting  activity.  Colgate  have 
pioneered  the  move  and  seem  to 


have  made  it  stick  this  time,  say 
AGB.  Manufacturers  are  finding  it 
hard  to  raise  the  price  on  soaps 
though,  and  margins  are  being 
pulled  down. 

The  haircare  market,  last 
year's  darling,  has  dropped  back 
slightly.  A  number  of  areas  are 
now  fully  developed  leaving  little 
room  for  growth,  suggest  AGB. 
Sales  of  styling  mousse  products 
have  levelled  off,  although  gels, 
sprays  and  conditioners  continue 
to  show  some  growth. 

The  male  market 

Men's  fragrance  forms  the  largest 
sector  of  the  market.  Worth 
£139m  in  the  year  to  June,  it  is 
growing  at  around  10  per  cent. 
While  in  the  past  it  was  the  French 
fine  fragrances  that  dominated  the 
market,  that  has  changed  since 
Christmas,  and  the  popular  mass 
market  brands  are  coming  to  the 
fore. 

Shulton  have  had  a  very  good 
first  half  and  are  the  leading 
manufacturer  with  their  various 
brands  taking  37  per  cent  of 
popular  fragrance  sales.  Rapport 
came  through  strongly  over 
Christmas  and  has  kept  going  well 
since.  Insignia,  Blue  Stratos  and 
Old  Spice  complete  their  portfolio, 


TOTAL  PERSONAL  CARE  MARKET 
MARKET  &  SECTOR  TRENDS -VALUE 


Total  market 

2250.9  2336.9 

+  4 

384.3 

391.8 

366.1  455.4  339.9  372.9  410.7 

+  7 

Cm 

£m 

Cosmetics  &  def 

skincare 

391.2 

381.0 

-3 

65.3 

58.1 

62.6  77.2 

53.9    67.0  62.2 

—5 

Fragrances 

381.3 

381.1 

N/C 

48.7 

59.4 

56.9  117.6 

40.9    47.6  58.7 

+  21 

Haircare 

463.4 

486.4 

+  5 

83.3 

83.3 

76.9  77.8 

80.2    83.5  84.7 

+  2 

Bathroom  toiletries 

619.0 

660.7 

+  7 

117.3 

119.9 

101.8  117.6 

93.9  100.4  127.1 

+  8 

Hard  toiletries 

202.6 

214.9 

+  6 

36.3 

36.3 

35.2  32.5 

35.3    36.9  38.7 

+  7 

Oral  care 

193.5 

212.8 

+  10 

33.4 

34.7 

32.8  32.7 

35.8    37.5  39.2 

+  17 

12M/E 

M/J 

M/J 

% 

M/J 

J/A 

S/O  N/D 

J/F  M/A  M/J 

88 

89 

change 

88 

89 
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m  STATISTICS 


although  sales  of  the  latter  are 
fairly  flat. 

The  French  fragrance  sector 
is  very  fragmented.  Aramis  is  the 
leading  brand,  with  Kouros  and 
Paco  Rabanne  standing  out  from 
the  pack. 

Sales  of  talcum  powder  have 
plummeted  20  per  cent  over  the 
past  year  and  the  sector  is  one  of 
only  two  to  have  declined  within 
the  male  toiletries  market.  The 
reason  for  the  drop  is  not  a 
revolution  in  male  bodycare,  but 
as  a  direct  result  of  growth  in  the 
popularity  of  shower  products. 
These  have  replaced  talc  in  the 
ubiquitous  male  toiletries  gift  set, 
say  AGB,  while  the  underlying 
trend  of  genuine  user  purchase  is 
static  or  in  slow  decline.  A 
cautious  approach  by  retailers  to 
stocking  talcs  with  an  eye  to  the 
Christmas  gift  market  may  be 
wise. 

Among  the  male  specific 
deodorants  Lynx  is  growing  very 
strongly.  AGB  value  the  brand 
conservatively  at  £8m,  although 
Elida  Gibbs  would  probably  put 
the  figure  higher.  The  brand  has  a 
young  user  profile,  to  the  extent 
that  a  quarter  of  purchases  are 
made  by  mothers  for  their 
teenage  offspring.  Sure  for  Men  is 
second  to  the  brand  leader 
followed  by  Insignia,  with  Brut 
coming  in  at  number  four. 

The  category  has  only  shown 
1  per  cent  growth  over  the  past 


TOTAL  PERSONAL  CARE  MARKET 
TRADE  SECTOR  SHARES  -  TOTAL  INDUSTRY 


Total  market  £m 

2251 

2337 

+  4 

384 

392 

366 

455 

340 

373 

411 

%  value 

< 

value 

Total  chemi^N 

36.6 

36.4 

+  3 

35.9 

35.7 

35.5 

37.6 

37.4 

35.7 

36.4 

1  otal  drug  stores  Oncl 

F.W.  Wool  worth) 

12.4 

11.7 

_2 

12.8 

12.8 

11.8 

10.2 

12.2 

11.7 

12.2 

Multiple  grocers 

20.5 

22.5 

+  14 

21.7 

21.9 

23.5 

18.3 

25.0 

24.0 

23.4 

Other  grocers 

4.9 

4.8 

NIC 

5.1 

5.1 

5.0 

3.7 

5.0 

5.1 

5.0 

Department  stores 

9.6 

8.2 

-12 

7.6 

7.0 

8.4 

11.2 

7.1 

7.5 

7.3 

Other  outlets 

16.0 

16.4 

+  6 

16.9 

17.5 

15.8 

19.0 

13.3 

14.7 

15.7 

1  O  lVT/IT 

M/J 

M/J 

% 

M/J 

J/A 

s/o 

X  I) 

J  F 

\i  /  \ 

iYl//\ 

M  I 

88 

89 

change 

88 
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TRADE  SECTOR  SHARES- 

DEFINED  TOILETRIES 

Total  market  £m 

1479 

1575 

+  6 

270 

274 

247 

261 

245 

258 

290 

%  value 

%  value 

Total  chemists 

33.8 

33.2 

+  4 

33.9 

33.7 

33.3 

32.7 

33.7 

32.7 

32.9 

Total  drug  stores  (incl 

Woolworth) 

16.3 

15.6 

+  2 

16.4 

16.6 

15.5 

15.5 

15.3 

15.4 

15.6 

Multiple  grocers 

30.3 

32.4 

+  14 

30.0 

30.3 

33.9 

30.4 

33.7 

33.7 

32.3 

Other  grocers 

7.0 

6.9 

+  4 

6.9 

7.1 

7.2 

6.1 

6.9 

7.2 

6.8 

Department  stores 

2.1 

1.9 

-4 

2.1 

2.2 

1.4 

2.3 

2.0 

1.6 

1.9 

Other  outlets 

10.5 

10.0 

+  1 

10.7 

10.1 

8.7 

13.0 

8.4 

9.4 

10.5 

12M/E 

M/J 

M/J 

% 

M/J 

J/A 

S/O 

X/D 

J/F 

M  A 

M/J 

88 

89 

change 

88 

89 

year,  the  reason  being  that  some 
of  the  "for  men"  variants  are  not 
as  popular  as  they  were, 
combined  with  a  trend  towards 
general  brands,  say  AGB. 

There  may  also  be  some 
concern  over  CFCs  reflected  from 


mm 


am  vm  '// 


salmon  pure 

fish  ■  oil  cansules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Qmega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Baylord  Industrial  Estate,  London  E8  3SE 
Tel:  01-985  8211/2   Fax:  01-985  2953 


12  per  cent  made  up  by 
shaving  sticks,  the 


the  general  market. 

Shaving  soaps  are  growing 
well  in  expenditure  terms  (£29m, 
+  10  per  cent  to  the  year  ending 
June)  but  volume  growth  is  static. 
Shaving  gels  are  coming  in  at  a 
higher  price  point  to  boost  sales 
figures.  Aerosols  account  for  78 
per  cent  of  the  sector,  with  the 
remaining 
traditional 
principal  brands  being  Palmolive 
and  Old  Spice. 

Gel  formulations  account  for 
10  per  cent  of  the  aerosol  shaving 
soap  sector,  with  most  of  this 
being  down  to  Gillette.  With  some 
own  label  shaving  foams  down  to 
£0.60,  gels  provide  a  classic 
example  of  adding  value  to  a 
market. 

Male  specific  shower  gels 
form  a  very  small  market  and 
probably  account  for  less  than  half 
of  total  male  usage.  Brands  picked 
up  by  AGB  are  led  by  Insignia, 
along  with  Slazenger  Sport  and 
Brut.  The  newer  all  black 
Brylcreem  range  for  younger  men 
is  also  starting  to  register  but  is 
very  small  at  the  momet. 

Male     specific  haircare 


products  form  a  sizeable  £19m 
market,  with  evidence  that  men 
are  now  starting  to  buy  specifically 
for  themselves  for  the  first  time, 
although  not  so  much  on  the  basic 
shampoos  and  conditioners. 
Shulton's  Insignia  is  again  doing 
well  here,  with  its  shampoo, 
conditioner  and  styling  mousse 
taking  10  per  cent  of  sales  in  this 
speciality  sector. 

Brylcreem  hair  dressing  is  still 
showing  steady  sales,  with  the 
younger  black  range  beginning  to 
show.  The  brand  as  a  whole  takes 
31  per  cent  of  sector  sales. 

Soap/skincare  products  for 
men  are  notable  if  only  for  the  few 
sales  they  enjoy.  Now  worth  £4m, 
the  market  declined  14  per  cent 
last  year  as  a  result  of  a  fall  off  in 
sales  of  gift  type  soaps.  And  in 
spite  of  some  marketing 
managers'  optimism  that  the  male 
skincare  market  is  ready  to  take 
off,  there  is  little  indication  that 
this  is  the  case.  Vaseline  hand 
lotion.  Oil  of  Ulay  and  Atrixo  all 
show  occasional  usage  in  the  male 
market,  but  this  mainly  reflects 
what  the  wife  happens  to  have 
them  handy! 


Trade  sector  shares  — 

men's  toiletries  (inc  fragrance) 

12m/e 

June 

June 

88 

89 

Total  market  Cm 

227 

245 

+  8% 

Total  chemists 

45.7 

46.3 

+  9% 

Total  drugstores  (inc  FWW) 

11.1 

8.7 

-16% 

Multiple  grocers 

9.6 

11.4 

+  29% 

Other  grocers 

2.6 

2.8 

+  16% 

Department  stores 

17.4 

15.7 

-2% 

All  other 

13.6 

15.1 

+  20% 
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At  last  a  complementary  skin 
maintenance  programme  that  is  not  only 
recommended  by  dermatologists 
and  doctors,  but  is  so  effective  that  your 
customers  actually  recommend 
it  to  each  other. 

The  art  of  skin 
maintenance 

Recommend  all  3  products 
to  use  on  a  wide  range  of  problem 
dry  skin  conditions. 
Cream  E45:  Britain's  biggest  selling 
emollient  and  6th  largest 
OTC  product  in  pharmacy.  It  can  be 
relied  upon  to  soothe  and  help 
relieve  a  wide  range  of  dry  skin  conditions 
from  sunburn  to  the  dry  stages 
of  eczema. 
Wash  E45:  A  dermatological  washing 
cream  for  the  whole  body. 
It's  unique  non-drying  formula  actually 

cleans  effectively  without 
removing  the  skin's  natural  barrier  of  oils. 

Bath  E45:  The  latest  addition  t 
the  E45  programme.  Ideal  for  soothing 

widespread  dry  skin  conditions, 
because  of  its  long  lasting  emollient  effect. 

The  E45  skin  maintenance 
programme,  because  the  customer 
is  always  right. 


ERMATOLOG  I  CA  L    SKIN  CARE 


mployees 
with  AIDS 

W  hile  AIDS  has  not  yet  become 
an  epidemic  in  the  UK,  there  are 
many  employers  who  do  not  know 
where  they  stand  with  an 
employee  who  contracts  the  HIV 
vims  or  develops  full-blown  AIDS. 

First,  it  is  quite  lawful,  if  an 
employer  so  desires,  to  insist  on  a 
new  employee  having  a  blood  test 
with  the  results  being  conveyed  to 
the  employer.  If  the  test  shows 
positive,  there  is  no  discrimination 
if  the  employer  does  not  employ 
the  individual  concerned. 

However,  with  existing 
employees  there  is  no  legal  right 
to  insist  that  they  take  a  blood  test 
unless  there  is  already  an 
agreement  in  their  terms  of 
employment  to  that  effect. 

Second,  if  someone  does 
develop  AIDS  and  through 
sickness  is  unable  to  carry  out 
their  work,  then  exactly  the  same 
rules  apply  as  for  any  other  form  of 
sickness.  That  is,  where  sickness 
prevents  a  person  doing  the  job 
then  it  is  not  unfair  to  dismiss  that 
individual.  However,  proper 
consultation  should  take  place 
with  the  person  concerned  before 
any  action  is  taken. 

It  would  be  unfair  in  most 
circumstances  to  dismiss  an 
employee  if  you  discover  that  he 
or  she  is  HIV  positive.  If  this 
becomes  known  to  other 
employees,  they  might  put 
pressure  on  you  to  dismiss .  If  life 
gets  difficult,  your  best  course  is 
to  contact  the  Advisory, 
Conciliation  and  Arbitration 
Service  (ACAS)  who  would  be 
willing  to  step  in,  without  charge, 
and  try  to  get  a  solution. 


POINTS 
OF  LAW 


HIV:  "There  is  no  legal  right  to  insist  that 
existing  employees  take  a  blood  test  unless 
there  is  already  an  agreement  to  that  effect 
in  their  terms  of  employment." 


Pension  contribution 


A  late  review      confusion  explained 


Many  businesses  occupy  their 
premises  on  a  leasehold  basis. 
Usually  there  is  a  provision  for  a 
rent  review  to  take  place 
periodically,  for  example,  once 
every  three  or  five  years  under 
the  terms  of  the  lease.  The 
landlord  is  expected  to  give  the 
business  tenant  notice  at 
appropriate  periods  of  any 
increase  required  and  a  time  limit 
is  laid  down  for  giving  such  notice. 

In  some  cases  the  landlord  has 
neglected  to  serve  a  notice  within 
the  appropriate  time  limit  and  the 
question  has  arisen  as  to  whether 
the  business  can  ignore  such  a 
notice  and  tell  the  landlord  that  he 
will  have  to  await  the  next  rent 
review. 

However,  following  a  court 
decision,  this  no  longer  hold  and 
the  fact  that  a  notice  has  been 
served  late  does  not  defeat  the 
landlord's  right  to  a  rent  review. 


With  rapidly  changing  laws  about 
pension  provisions  and  the  tax 
relief  available,  the  position  can  be 
somewhat  confusing  for  those 
who  run  their  businesses  either  on 
a  self-employed  basis  or  as 
directors  of  limited  companies. 

The  position  is  as  follows.  A 
percentage  contribution  of 
earnings  can  be  made  towards 
pension  provision  which  will 
attract  tax  relief  at  the  highest  rate 
of  tax  paid  by  the  person  taking 
out  an  approved  pension.  This  will 
provide  an  annuity  at  retirement, 
the  age  of  which  can  be  extremely 
flexible  and  occur  well  before  the 
state  retirement  age.  Part  of  that 
annuity  can  be  taken  as  a  lump 
sum. 

For  those  who  have  left 
making  their  own  pension 
provision  until  later  on  in  life,  the 
amounts  they  are  able  to  be  put 
away  with  full  tax  relief  on  the 


contributions  are  much  higher 
than  for  a  younger  person. 

The  new  limits  showing  the 
upper  amount  that  can  be  tucked 
away  are  as  follows: 


Percentage 

17.5 

20 

25 

30 

35 


Age 

35  or  less 

36  to  45 
46  to  50 
51  to  55 
56  and  over 

The  way  this  money  can  be 
invested  has  been  limited  in  the 
past  but  the  Inland  Revenue  is 
now  relaxing  the  rules  so  that  the 
money  may  be  put  into  different 
types  of  investment. 

If  you  do  not  have  a  pension 
arrangement  or  if  you  have  an 
existing  pension  plan  which  you 
wish  to  improve,  it  will  be 
worthwhile  making  inquiries  of  a 
broker,  your  bank  or  a  leading 
insurance  company  for  further 
detailed  advice. 


Profit  related 
pay 

The  profit-related  pay  scheme  has 
been  referred  to  in  these  columns 
before  and  readers  may  wish  to  be 
aware  of  the  latest  modifications 
and  easements. 

It  will  be  recalled  that,  under 
the  scheme,  if  an  employer  gives 
to  an  employee  an  element  of  pay 
related  to  the  profits  of  the 
business,  then  the  employee  can 
have  half  that  pav  entirelv  free  of 
tax. 

In  effect,  this  means  that  part 
of  any  employee's  pay  rise  will  be 
paid  for  by  the  general  tax-payer. 
However,  there  has  been  a 
general  rule  that  profit-related  pay 
must  form  at  least  5  per  cent  of 
total  pay  for  tax  relief  to  be  given. 

The  Inland  Revenue  has  now 
ruled  that,  as  a  special  tax 
concession,  under  certain 
conditions  employers  will  not  have 
to  meet  the  5  per  cent  test  if  they 
wish  to  start  a  scheme  gradually 
and  on  a  small  scale  to  see  how 
things  go.  Schemes  must  be 
registered  with  the  Inland 
Revenue's  Profit  Related  Pay 
Office,  St  Mungo's  Road. 
Cumbernauld,  Glasgow  G67  1YZ. 
(Tel:  0236  736121).  from  whom 
further  information  can  be 
obtained. 


Retirement 
concession 

Those  whose  income  is  assessed 
under  Schedule  D  (sometimes 
called  "self-employed"  taxation) 
may  qualify  for  a  national 
insurance  retirement  pension  by 
reducing  the  activity  of  their 
business  and  hours  of  work. 

In  these  cases  under  the 
Income  Tax  and  Finance  Acts,  the 
business  would  not  normally 
escape  income  tax  which  would  be 
assessed  on  the  previous  year's 
earnings. 

The  Schedule  D  assessment 
together  with  the  tax  assessment 
on  the  pension  could  together 
exceed  the  amount  of  the 
pensioner's  income  m  the  first 
year  of  "retirement". 

As  a  concession,  the  Inland 
Revenue  has  said  that  if  a  person 
reduces  the  scope  of  the  business 
or  hours  of  work  to  qualify  for  a 
pension,  the  tax  assessments  will, 
where  this  is  to  someone's 
advantage,  be  computed  as  if  they 
had.it  that  time  discontinued  their 
existing  business  and  started  a 
new  one  with  the  reduced 
earnings. 

But  the  concession  only 
applies  to  qualifying  for  a  national 
insurance  retirement  pension. 
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Professional  look 


Professional  Service 


It  takes  3  minutes -you  charge  £15 

it's  good  business 


More  and  more  people  are  turning  to 
their  chemist  for  ear  piercing. 

The  reason  is  simple  -  confidence. 
It's  a  personal  service  and  most  people 
feel  secure  in  the  hands  of  a 
professional  working  in  a  clinical 
environment. 

Similarly  those  who  know  the  service 
feel  more  confident  with  the  Inverness 
System  which  is  universally  considered 
the  best. 

The  Inverness  System  is  fast, 
comfortable  and  totally  without 
risk,  you  or  anyone  in  your 
pharmacy  can  easily  perform  the 
Service  in  under  5  minutes 
without  any  discomfort  to  the 
customer  whatsoever  and 
it's  profitable. 


up  to  £25  it  is  proving  a  worthwhile 
addition  to  their  business. 

Inverness  is  the  world's  leading  ear 
piercing  system  manufacturer.  You  can 
be  assured  of  the  fullest  support, 
including  attractive  point-of-sale  display 
and  next  day  despatch  of  stock. 

If  you're  new  to  ear  piercing  and 
would  like  to  know  just  how  easy  and 


profitable  the  service  can  be,  just  pick 
up  the  'phone  and  call  us  FREE  on 
0800  525307  or  see  us  at  Chemex, 
Stand  G20. 

POST  THE  COUPON  NOW  AND  TAKE 

ADVANTAGE  OF  OUR  NEW 
CUSTOMER  'GET  YOU  STARTED  PACK' 


Send  me  full  details  by  return  please. 


THE  WORLD'S  LEADING  SYSTEM 


PIERCING 


Fully  Approved 

The  Inverness  System  is 
Health  Authority  approved  as 
being  100%  sterile  before, 
during  and  after  the  piercing.  All 
items  that  come  into  contact 
with  the  customer  are  disposable 
so  there  is  no  system 
preparation  necessary  -  it  really 
is  fast  and  convenient. 

Many  chemists  already  find  offering 
the  Inverness  Service  is  extremely 
profitable.  It  costs  very  little  to  start 
up  and  with  piercing  being  charged  at 


To:  Inverness  UK  Ltd.,  21  Broadway, 
Maidenhead,  Berks  SL6  UK. 
Tel:  (0628)776217 

Name   


Company 
Address  . 


Tel 


CHEMEX  '89 


□ 


New  Custome 


rD 


CD9/89 


Existing  Customer 


The  Inverness  System  is  supplied  complete,  no 
training  is  necessary  although  full  instructions  are 
provided.  Counselling  can  be  provided  if  requested. 
Inverness  offer  the  largest  selection  of  fashionable 
piercing  earrings  in  the  retail  price  range  of  £5-£25 
together  with  full  'Point  of  Sale' support  to  enable 
you  to  maximise  the  effectiveness  of  your  New  Service. 


TART 
OFFER 


Ask  your 
pharmacist. 

taking 
good  advice. 


Walk  into  any  of  Kingswood  Chemist's  90  branches  and  it  is  difficult  to 
escape  the  message  that  there  is  a  pharmacist  on  hand  to  give  advica  The 
company  has  nearly  completed  installation  of  Pharmacy  Action  '89  —  its 
version  of  the  National  Pharmaceutical  Association's  "Ask  your  pharmacist" 
campaign  —  and  the  results  are  beginning  to  show 

Kingswood  back  pharmacy  core 


Talk  to  Kingswood  superintendent  pharmacist 
Alain  Chiari,  and  the  company's  commitment 
to  its  core  business  of  dispensing  and  selling 
medicines  is  ever  present.  Kingswood,  part  of 
Booker  since  1970,  started  to  re-align  policy  in 
1984  when  a  consultant  was  called  in  with  the 
brief  to  produce  a  shop  design  that  recognised 
community  pharmacy  as  the  basis  of  the 
business,  and  enabled  that  role  to  be 
developed  by  allowing  better  communications 
with  patients. 

The  result  was  an  open  plan  dispensary 
design   with   the  only   barrier  between 
dispensary  and  patient  being  a  low  level,  5ft 
"serveover",  a  unit  with  display  space  for 
counter  medicines  on  its  "qMBHBfe. 
outer  wall  and  a  dispensing 
bench  and  storage  on  the 
inner.      Seats  were 
introduced  in  all  branches, 
with  special  waiting  areas  in 
20,    and    free  coffee 
machines  in  11.  Six  larger 
branches     even  had 
consultation   rooms  or 
areas  and  all  branches  had 
computer  labelling 
systems. 

Over  a  period  of  four 
years  from  1984,  all  90 
branches  were  refitted  to 
this  basic  design  with  the 
front  shop  and  fascias 
carrying  the  familiar  blue 
and  yellow  colour  scheme. 
However,  before  that 
programme  was  complete, 
planning  for  the  next  stage  was  underway. 
The  pharmacist  and  the  medicines  available  to 
him  were  identified  as  the  major  strengths  of 
the  business  and  a  working  party  was  set  up 
under  Mr  Chiari  in  May  1988  to  extend  the 
influence  of  Nuffield  and  the  Health  White 
Paper,  lis  objectives  were  to  promote  the 
pharmacist  and  the  pharmacy,  and  to  enhance 
customer  perception  of  the  professional 
aspects  of  pharmacy. 

First,  the  working  party  identified  the 
major  professional  strengths  of  prescription 
service,  counselling  and  advice,  P  medicines, 
GSL/vitamins/first  aid,  and  the  friendly,  caring 
environment,  Mr  Chiari  says  the  aim  was  to 
focus  the  customer  on  the  unique  range  of 
products  only  available  through  retail 
pharmacy.  An  action  plan  was  formulated 


comprising  communication  ingredients, 
training  courses,  and  systems,  and  by 
December  last  year,  it  was  ready  to  be 
launched  to  managers. 

The  key  element  of  the  programme  was 
Kingswood's  use  of  the  NPA's  "Ask  your 
pharmacist.  You'll  be  taking  good  advice" 
campaign  slogan,  in  a  company  carboy  logo. 
Kingswood  are  NPA  members  and  the 
Association  readily  gave  permission  to  use  the 
wording.  As  Alain  Chiari  says:  "Why  re- 
invent the  wheel?' ' 

The  customer  first  gets  the  message  when 
approaching  the  pharmacy.  Somewhere  in 
every  fascia  is  a  20in  wide,  floor  to  ceiling,  blue 
window  panel  conveying  the  "ask  your 
pharmacist"  message.  Prominent  is  the 
carboy  logo  and  a  notice  that  prescriptions  are 


Above:  The  shopfrontat  Banstead showingthe 
introductory  '  'ask  you  pharmacist ' '  panel  by  the 1 
door 

Left:  Superintendent  Alain  Chiari  next  to  the 
3m  GSL  medicine  bays  alongside  the 
script/advice  point 

dispensed  and  healthcare  advice  given 
alongside  a  comprehensive  range  of  medicines 
for  sale.  A  central  panel  can  be  replaced  to 
carry  a  variety  of  seasonal  health  messages  — 
at  the  moment  it  is  about  hay  fever  —  but 
initially  it  was  the  Kingswood  Charter  (see 
facing  page),  which  spells  out  the  unique  range 
of  medicines  available  at  a  pharmacy,  and  the 
qualifications  of  the  pharmacist  that  fit  them  for 
the  advisory  role. 

Inside  the  pharmacy  the  key  development 
areas  have  been  the  prescription  reception 
area  and  the  adjacent  medicine  sales  section. 
The  medicine  counters  have  lost  some  of  their 
display  areas  to  separate  sales  and  script 
points.  The  latter  carry  a  counter  deep  "ask 
your  pharmacist"  logo,  the  charter  in  an 
acrylic  frame  alongside  another  with  the 
pharmacist's  name,  with  a  ceiling  hung 
"Prescriptions  and  advice ' '  banner  identifying 
the  spot. 

Crucially  GSL  medicines  have  emerged 
from  behind  the  counter  and  occupy  a  l-3m 
wall  section  radiating  from  the  dispensary, 
alongside  vitamins  and  first  aid.  Different 
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P  medicines  on  display  behind  the  counter 

The  Kingswood  pharmacy  charter  which  is 
displayed  in  every  branch,  usually  on  the 
dispensary  serveover  or  the  shop 's  noticeboard 

Close  up  of  the  reception  point  showing  logo  and 
part  of  the  GSL  medicine  display  sector  behind. 
Another  logo  is  suspended  above  the  counter 
together  with  the  word  "Prescriptions  and 
advice ' '  which  are  repeated  on  the  front  edge  of 
the  counter 


medicine  categories  are  identified  by  name  on 
shelf  edge  strips  alongside  advisory 
messages.  The  area  previously  devoted  to  P 
and  GSL  medicines  behind  the  medicine 
counter  is  now  devoted  solely  to  a  much  more 
comprehensive  display  of  P  products.  Mr 
Chiari  estimates  medicine  display  areas  have 
increased  by  .300  per  cent  on  average. 

Where  possible,  waiting  areas  have  been 
moved  to  lm  wall  bays  with  two  seats,  backed 
by  a  three-section  notice  board  for  Pharmacy 
Action  '89,  NPA  leaflets,  and  community 
notices. 

The  external  Pharmacy  Action  changes 
got  underway  in  April  and  so  far  have  been 
installed  in  HH  branches.  The  campaign 


The  Pharmacist. 
Health  Care  &  Advice. 

There  are  hundreds  of  special 
medicines  that  can  only  be  found  in 
your  chemist  —  many  entrusted  by  law 
only  to  your  pharmacist.  These 
medicines  are  not  available  from  drug 
stores  or  supermarkets. 

Pharmacists  have  spent  many  years 
learning  about  the  formulation  of 
medicines  and  how  they  work.  They 
know  what  goes  into  your 
prescriptions  and  medicines  and  are 
able  to  answer  questions  about  them. 

Pharmacists'  advice  is  yours  free  for 
the  asking.  You  can  discuss  your 
health  problems  in  confidence  and 
your  pharmacist  will  recommend  a 
course  of  treatment.  If  appropriate 
you  will  be  advised  to  visit  your 
doctor. 


■a 

message  is  backed  by  one-day  training 
courses  for  pharmacists,  dispensers,  and 
sales  assistants.  All  are  off-the-job,  and  with 
outside  company  involvement  (for  example 
Scholl  or  Wellcome)  in  assistant  courses. 
Kingswood  have  had  a  training  officer  for 
years,  says  Mr  Chiari,  and  have  always  run 
courses  that  have  been  well  balanced  between 
the  professional  and  managerial  side. 

This  year  the  company  has  introduced  new 
clinical  courses.  Says  Mr  Chiari:  "The  new 
role  of  the  pharmacist  will  involve  further 
development  of  counselling  and  clinical  skills. 
We  believe  we  must  provide  these  courses  for 
our  pharmacist  managers,  but  we  hope  the 
Government  will  eventually  pay  us  for  clinical 


training,  as  it  does  for  GPs. "  Key  to  the  new 
programme  is  a  one  day  counselling  and  advice 
course  for  pharmacists  which  three  quarters 
of  the  team  have  now  completed. 

Additionally  working  practices  have  been 
evaluated  and  new  procedures  established  and 
incorporated  for  the  first  time  in  a  branch 
manual  and  backed  by  regular  communication 
bulletins. 

How  has  all  this  worked  out  in  practice?  Mr 
Chain  says  the  programme  has  gone  down 
very  well  with  all  pharmacy  staff.  "It's  helped 
everyone  to  recognise  what  they  already  do 
for  the  customer  and  to  sav:  'How  can  I  do  it 
better'?" 

One  of  the  trial  pharmacies  was  at 
Banstead  in  Surrey,  a  800sq  ft  pharmacy  in  a 
parade  of  shops  in  the  town  centre,  that  was 
first  given  the  earlier  Kingswood  new  look  in 
^1987.  Manager  John  Brand  says  the 
programme  has  been  very  beneficial.  "In 
many  cases  the  changes  in  practice  have  been 
subtle  but  the  public  are  now  more  aware  of 
the  services  we  offer. ' ' 

Initially  Mr  Brand  said  he  was  sceptical 
about  moving  GSL  medicines  out  into  the 
shop.  "However,  they  are  very  much  under 
my  control.  People  are  much  more  aware  of 
what  medicines  they  can  buy  here  and  of  the 
back-up  advice  available  compared  with  the 
supermarket  and  its  total  lack  of  supervision. 

And  importantly  sales  have  gone  up  for 
both  P  and  GSL  medicines,  at  Banstead  by 
some  12  percent,  with  no  fall  off  in  the  sales  of 
24-plus  pack  analgesics  for  instance  —  the 
"ask  your  pharmacist. . .  for  larger  pack  shelf 
edge  tickets"  saw  to  that. 

Counter  supervisor  Christine  Collard  is 
also  enthusiastic.  "Now  there  is  even  more 
contact  with  the  customers.  And  importantly, 
the  script  reception  area  is  highlighted. 

Script  receipt  dockets  introduced  at 
Banstead  recently  as  part  of  the  scheme  have 
a  box  that  indicates  if  the  customer  wants 
pharmacist  advice  or  not.  If  an  assistant 
accepts  the  script  the  patient  is  asked  if  they 
have  had  the  medicine  before .  If  the  answer  is 
"no"  or  if  directions  are  not  clear  they  are 
asked  if  they  would  like  to  see  the  pharmacist. 

Mrs  Collard  says  this  is  already  improving 
the  patient/pharmacist  link.  And  right  on  cue 
Gwen  Bond  took  in  a  script  for  Betnovate 
ointment  getting  an  enthusiastic  '  'yes"  to  the 
offer  of  pharmacist  help  on  its  application: 
"The  script  usually  just  says  'apply'!"  said  the 
patient. 

As  for  the  new  open  display  of  GSL 
medicines,  Christine  says  staff  do  not  leave 
the  customer  just  to  help  themselves, 
especially  if  they  are  hesitating:  "We  ask  if 
they  want  help."  And  she  says  the  quality  of 
the  help  they  can  offer  has  been  much 
improved  by  the  training  days. 

Mr  Chiari  says  Pharmacy  Action  89  is 
evidence  of  the  company's  support  for 
community  pharmacy.  "This  is  an  innovative 
scheme  within  the  profession  and  represents 
a  further  substantial  investment  in  time,  effort 
and  cash,"  says  Mr  Chiari.  "And  it  shows 
Kingswood's  commitment  to  their  core 
business  of  pharmacy." 


Absolute  Alcohol 

Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (I.A.I ).)  Ltd. 

356  Kennington  Road,  London  SET  1  4LD  Tel:  01-582  0232 
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Pis  — 
viewpoint 
from  Stephar 

I  was  pleasantly  surprised  to  read 
Mr  John  Barker's  comments  on 
the  Association  of  Pharmaceutical 
Importers  and  his  views  on 
developments  in  the  PI  market 
(last  week,  p326). 

The  fact,  however,  that  Mr 
Barker  has  only  been  involved  in 
the  API  for  a  short  period  in  its 
recent  history  probably  explains 
the  rather  serious  and  subjective 
defects  in  a  number  of  his 
arguments.  A  more  objective 
approach  would  certainly  reveal 
that  the  "craved  respectability" 
to  which  the  article  refers  is  still  a 
long  way  off  for  the  API. 

I  agree  with  Mr  Barker's 
statement  that  about  80  per  cent 
of  UK  pharmacy  contractors  are 
now  dispensing  imported 
medicines  and  it  is  therefore 
essential  that  your  readers  be 
given  a  balanced  picture  thus 
enabling  them  to  make  a 
responsible  choice  from  the  list  of 
possible  suppliers. 

It  would  seem  that  Mr  Barker 
is  probably  not  aware  of  the  API 
attempts  to  recruit  Stephar  as  a 
member.  In  February  1988 
however  I  was  given  the 
opportunity  to  address  the 
membership  at  their  3rd  AGM  and 
to  put  forward  our  objections  to 
membership  which  were  based  on 
our  allegations  of  misconduct  of 
certain  API  companies.  As  our 
statements  of  evidence  had  a 
considerable  impact  on  the 
members  present  we  were  kindly 
requested  to  lodge  a  formal 
complaint  against  a  single  member 
so  that  the  API's  disciplinary 
committee  would  be  in  a  position 
to  take  the  necessary  action.  After 
having  officially  lodged  the 
complaint  the  API  response  was 
summed  up  as  follows  "...we 
would  advise  that  you  seek 
independent  legal  advice  on  the 
wording  of  the  complaint. . ."  At 
the  same  time  Eurochem  lodged  a 
complaint  against  another  API 
member  after  the  sale  of  an 
allegedly  unlicensed  product 
resulted  in  a  national  drug  alert, 
but  as  the  complainant  was  a 
member  of  the  API  disciplinary 
committee  the  complaint  had  to  be 
withdrawn!  I  would  invite  your 
readers  to  draw  their  own 
conclusions  from  these  events. 

Mr  Barker  is  quite  right  about 
Stephar  in  that  we  can  presently 
foresee  no  circumstances  under 
which  we  would  wish  to  join  the 
API.  This  does  not  however 
explain  why,  in  the  first  place  the 
API  made  strenuous  attempts  to 
recruit  us,  and  now  we  would  not 
qualify    as    a    member  as 


"...Stephar  are  European- 
owned..."?  Come  on  now  Mr 
Barker,  this  is  a  blatant  form  of 
discrimination  under  the 
European  Treaties.  It  is  a 
contradiction  if  you  try  to 
promote  the  distribution  of 
European  pharmaceuticals,  but 
then  seem  to  condemn  a 
European  distributor.  It  is  thus 
implied  that  being  British  is  a 
superior  status  to  that  of  being 
European. 

I  agree  with  Mr  Barker  that 
the  size  of  the  PI  market  has  been 
regularly  overstated  in  the  Press, 
although  not  quite  to  the  extent 
that  he  suggests.  However,  I 
must  take  issue  with  the 
assumption  that  API  members 
account  for  some  75  per  cent  of  PI 
turnover  in  the  UK .  By  adding  our 
own  turnover  to  that  of  the  other 
major  non-API  companies  and  by 


1  believe  in  the  ideal  that 
one  body  should  represent 
industry,  but...' 


assuming  a  more  realistic  figure 
for  PI  consumption  in  the  UK  at 
£150-£180m,  it  would  be  a 
tenuous  claim  indeed  to  attribute 
more  than  50  per  cent  of  the 
business  to  API  members.  While 
I  firmly  believe  in  the  ideal 
principle  that  one  body  should 
represent  our  industry  through 
any  discussions  or  negotiations 
with  Royal  Pharmaceutical 
Society,  Department  of  Health  or 
EEC  officials,  the  API  still  carries 
too  many  problems  from  the  past 
and  an  insufficient  proportion  of 
the  industry  to  fulfil  this  role. 

I  would  also  like  to  comment 
on  two  other  articles  in  which  Mr 
John  Barker  (on  behalf  of  the  API) 
and  Mr  J.B.  Thompson  (on  behalf 
of  his  API  member  company), 
have  expressed  their  support  for 
the  suggestion  that  parallel 
imports  should  undergo  random 
batch  analysis.  Mr  Barker  also 
states  that  the  API  has 
promulgated  to  the  DoH  the  idea 
that  such  random  analyses  be 
performed  as  a  matter  of  course. 
It  is  at  this  point  that  my  delight  in 
his  motives  turns  to 
astonishment. 

I  believe  the  API  has  made  no 
moves  to  ensure  that  its  members 
undertake  any  such  analysis  of 
their  imported  products.  It  seems 
to  be  just  a  matter  of  window- 
dressing  in  response  to  a 
recognition  that  Pis  are  more 
critically  assessed  by  importers  in 
the  Netherlands  and  Germany.  As 
a  Dutch-based  company  our 
quality  control  procedures  in  the 
UK  are  founded  on  the  Dutch 
system  and  thus  go  further  than 
the  minimum  requirements  set  for 
the  UK.  Random  batch  analysis 
has  therefore  been  a  feature  of  our 
operation  in  the  UK  since  the 


inceptionof  Pis  albeit  that  the 
costs  of  so  doing  have  placed  us 
theoretically  at  a  competitive 
disadvantage. 

My  question  to  Mr  Thompson 
is  how,  with  the  analytical  controls 
which  he  has  at  his  disposal,  was  a 
batch  of  allegedly  unlicensed 
Diabinese  allowed  to  find  its  way 
onto  the  market  via  his  company 
and  become  the  subject  of  a 
national  drug  alert?  It  is 
interesting  to  recall  that,  in 
response  to  client  requests,  we 
assessed  Greek  Diabinese  as  a 
candidate  for  a  PI  licence 
application  in  1984.  Our  laboratory 
reported  that  while  the  Greek 
tablets  were  of  simple 
compressed  formulation,  the  UK 
version  was  manufactured  as  a 
resin  matrix  tablet  and  that  the 
two  were  far  from  being 
bioequivalent.  We  even  published 
this  fact  in  a  client  newsletter  in 
February  1984.  * 

In  conclusion  I  wish  Mr  Barker 
every  success  in  his  campaign  and 
the  time  and  strength  to  carry  his 
ideas  to  fruition.  Even  as  an 
opponent  of  a  trade  association  it 
is  important  for  every  trader  to 
seek  to  promote  and  enhance  the 
image  of  his  trade  by  whatever 
means  he  has  at  his  disposal. 


M.C.  Hamilton 

Stephar  (UK)  Ltd 


Full  picture 

May  I  be  permitted  to  expand  a 
little  on  your  storv  "Users 
Wanted"  on  Uuly  22,  pl30)  as  it 
does  not  give  the  full  picture.  The 
actual  trials  will  be  conducted  by 
Miss  Rebecca  Boakes, 
Department  of  Pharmaceutical 
Sciences,  University  of  Aston,  as 
part  of  her  PhD  thesis. 

At  the  request  of  Miss 
Boakes,  Channel  Business 
Systems  pic,  Dedicated  Health 
Care  Systems  Ltd  and  Exeter 
Data  Base  Systems  Ltd  have  all 
agreed  to  supply  their  software  on 
free  loan  to  trialists  for  the  period 
of  the  trials.  Channel  agreed  to 
accept  initial  inquiries  to  answer 
any  queries  regarding  the 
software  or  on  hardware 
compatibility.  The  software  will 
comprise  integrated  counselling, 
labelling  and  PMR  modules 
together  with  the  Interlex  drug 
interaction  database. 

Although  a  good  number  of 
inquiries  have  been  received  so 
far,  Mis  Boakes  will  not  be  making 
her  final  selection  until  towards 
the  end  of  September  so  that 
interested  pharmacists  can  still 
apply  to  Martin  Booth  at  Channel 
(tel:  0403  210808). 


Roger  King 

Poole 
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"My  business  is  profitable, 
my  stocks  are  comprehensive, 
my  customers  are  coming  back, 
my  buying  is  keen,  and 

I  know  the  products. 
Why  should  I  come  to  Chemex?" 


Because  it's  precisely  your  success  to  date  that 
makes  a  visit  to  Chemex  '89,  at  London's  Olympia 
on  September  24  and  25,  all  the  more  important. 

As  an  astute  pharmacist,  buyer  or  retailer,  you 
recognise  the  need  to  work  at  keeping  your  edge 
over  competitors  and  to  continue  building  your 
business  and  profitability. 

You  simply  cannot  get  the  full  market  picture  that 
you  need  from  reps  calling  and  company 
literature.  You  cannot  build  tomorrow  only  on 
what  you  know  today. 

Chemex  is  the  exhibition  uniquely  developed  to 
show  you  the  newest  products  and  services 
providing  the  greatest  opportunities  for  improving 
business.  Plus  the  equipment  and  services  to 
make  the  business  itself  run  better. 


At  Chemex  you  can  not  only  see,  but  compare 
and  choose  products  and  new  lines  that  increase 
turnover  and  give  keener  margins.  You  will  find 
brand  new  ideas  that  can  mean  exciting  new 
growth. 

And  you'll  get  some  wonderful  once-only  show 
offers. 

The  show  is  bigger  and  better  than  ever  before, 
with  a  host  of  new  and  established  company 
names  exhibiting  thousands  of  items.  Everything 
from  pharmaceuticals  to  nappies  and  cosmetics 
to  reading  glasses  . . .  from  OTCs  to  SLRs  and 
health  lines  to  gift  lines  . . .  and  much  more. 

So  make  a  date  for  Sunday  September  24th 
(there's  a  creche  area  for  children)  and  Monday 
the  25th.  Two  days  not  to  be  missed. 


CHEMEX  '89 

THE  NATIONAL  EXHIBITION  FOR  THE  RETAIL  PHARMACY 


ganised  by  MGB  Exhibitions  Ltd,  Marlowe  House, 

p  Station  Road,  Sidcup,  Kent  DA15  7ET.  Tel:  01-302  8585. 


National  Hall 
Olympia, 
London, 

Sunday 

September 

24  and 
Monday 
September 
25,  1989. 


ENTRY  IS  FREE.  SEND  FOR  YOUR  ADVANCE  TICKETS  NOW 
OR  TELEPHONE  THE  TICKET  HOTLINE  01-302  7215 


Please  send  me 
Name  


Company 
Address  _ 


free  entrance  tickets  to  CHEMEX  '89 

CD  I 

8 


Send  to  Chemex,  MGB  Exhibitions  Ltd,  Marlowe  House, 
109  Station  Road,  Sidcup,  Kent  DA15  7ET. 


AN 


EXHIBITION 


sponsored  by  CHEMIST  &  DRUGGIST 


USINESSNEWS 


Revlon  gets 
the  Boss 

Revlon  have  acquired  the  UK 
rights  to  Boss,  Montana  and 
Laura  Biagiotti  fragrances  from 
Network  Mangement  Ltd. 

Network  say  the  agreement 
was  reached  after  the  purchase  by 
Revlon  of  the  Ellen  Betrix 
Company  in  Germany,  the 
owners  of  the  Hugo  Boss  Licence, 
and  the  impending  sale  by 
Beecham  of  their  cosmetics 
division,  which  includes  Montana. 

The  Network  sales  fragrance 
team  have  joined  Revlon  and  will 
continue  in  their  present 
territories  until  the  end  of  the  year 
when  they  will  be  integrated  into 
the  organisation.  From  January, 
Charles  of  the  Ritz  will  be 
responsible  for  Montana  and 
Revlon  will  handle  Boss. 


Eftpos  goes 
live 

A  nationwide  trial  of  a  clearing  and 
settlement  system  for  electronic 
funds  transfer  at  the  point  of  sale 
started  last  Wednesday. 

The  pilot  aims  to  replicate  the 
full  inaugural  service  that  retailers 
in  Edinburgh,  Leeds, 
Southampton  and  surrounding 
areas  will  be  operating  from 
around  the  end  of  September. 

Eftpos  UK  Ltd  is  the 
organisation  set  up  to  establish 
national  standard  for  the  runningof 
the  terminals  which  will  process  a 
full  range  of  payments. 
Transactions  including  debits  and 
credits  to  respective  cardholders 
and  retailers  accounts  wil  be  dealt 
with  electronically. 

The  advantage  to  the  retailer 
is  that  payment  is  guaranteed  and 
not  subject  to  a  cheque  guarantee 
limit,  say  Eftpos  UK.  Retailers 
can  use  one  terminal  for  a  range  of 
transactions  and  the  system  is 
' '  1 00  per  cent  tamper  proof '  they 
add.  Retailers  can  "buy"  the 
service  from  participating  High 
Street  banks  who  will  rent  or  sell 
terminals  and  charge  for 
transactions. 


Unichem  announce 
conversion  vote  date 


The  date  on  which  Unichem 
members  will  vote  on  the 
proposed  friendly  society's 
conversion  to  a  public  limited 
company  has  been  set  for  May  20, 
1990. 

The  vote  will  take  place  at  an 
extraordinary  general  meeting 
immediately  after  the  annual 
general  meeting  at  Thorpe  Park  in 
Surrey.  Unichem  say  they  are 
expecting  3,000  to  4,000 
delegates  and  Thorpe  Park  was 
chosen  because  of  the  attractions 
offered  to  members  and  their 
families,  by  its  amusement  park. 

"Next  year  will  be  the  most 
important  year  in  Unichem's 


history  and  we  expect  a  bumper 
turnout  of  members  whose  votes 
will  determine  the  future 
development  of  the  company," 
said  chief  executive  Peter  Dodd. 

The  company's  first  trade 
show  will  be  launched  at  Thorpe 
Park.  Delegates  will  be  offered 
trade  discounts  and  incentives, 
with  up  to  100  stands  expected  to 
exhibit.  Travel  and 
accommodation  are  being 
arranged  through  Soler  Touriste . 
Further  details  are  available  from 
David  Walker  management 
services  director  or  Tony 
Forman,  assistant  marketing 
director.  Tel:  01-391  2323. 


Chemists  to  underperform 
in  market  to  1993 


The  chemist  and  drugstore  sector 
will  continue  to  underperform  in 
the  retail  market  for  the  next  five 
years,  according  to  Verdict's  new 
forecasting  report  "Retailing 
1993".  This  is  despite  a  predicted 
increase  in  sales  growth  of  76  per 
cent  over  the  next  five  years,  to 
over  £7  billion  by  1993. 

However,  Verdict's  gloom  is 
explained  by  an  analysis  against 
constant  prices,  which  shows 
predicted  volume  increases  of 
only  20  per  cent  compared  with  27 
per  cent  through  all  outlets. 

Verdict  spotlight  growing 
competition  from  grocery 
superstores  for  whom  health  and 
beauty  products  are  "increasingly 
attractive".  Nevertheless, 
Verdict  expects  chemists  and 
drugstores  to  strengthen  market 
share  in  toiletries  from  50  to  52.5 
per  cent  in  the  period  in  question, 
and  in  medicines  to  85.6  per  cent 
from  82  per  cent. 

Inside  the  sector,  Boots' 
position  looks  set  to  become  more 
dominant,  according  to  Verdict. 
"Boots  is  continuing  to  improve 
the  efficiency  of  its  existing  space 
in  the  light  of  few  opportunities 
arising  to  expand  the  present 


business  physically,"  say  Verdict. 

Among  drugstores, 
Superdrug,  now  part  of 
Kingfisher,  is  described  as  "not 
that  far  short  of  maturity  both  in 
physical  and  operational  terms" . 

Verdict  sees  toiletries  and 
cosmetics  gaining  in  importance 
over  the  next  five  years  to  account 
for47.4  per  cent  of  sales  by  1993. 
A  modest  increase,  from  11.5  to 
11.7  per  cent  is  predicted  for  OTC 
medicines,  the  second  largest 
product  sector  by  sales.  Most 
other  sector  sales  are  predicted  to 
remain  fairly  static,  with  only  the 
contribution  from  photography 
dropping  significantly,  from  7.7 
per  cent  in  1988  to  6.5  per  cent  in 
1993. 

Overall,  Verdict  says  that 
excessive  gloom  about  the  future 
for  retailers  is  unjustified.  The 
credit  squeeze,  high  interest  rates 
and  inflation  have  led  to  an  about- 
turn  in  many  companies'  views  of 
the  future,  but  Verdict  say  that  a 
number  of  factors  have  in  the  past 
helped  to  raise  the  cost  of  retailing 
today  and  it  predicts  these  will 
have  a  longer  term  effect  on  the 
trade  than  the  macro  economic 
background. 


Ransom  boost 
from  exports 

William  Ransom  &  Son  reported 
net  profits  up  over  14  per  cent  to 
£528,000  in  full  year  results 
published  last  week.  Turnover  in 
the  year  to  March  31  was  £6. 12m, 
up  from  £5. 72m  the  previous 
year,  a  rise  of  just  over  7  per  cent. 

Chairman  Michael  Ransom 
says  the  company  has  benefitted 
from  improved  export  markets, 
particularly  in  Asia  and  Africa,  and 
from  better  home  margins.  A 
geographical  analysis  of  turnover 
reveals  exports  accounting  for 
around  a  third  of  sales. 

Mr  Ransom  says  the  company 
are  concentrating  heavily  on  the 
contract  manufacturing  side,  with 
significant  new  business 
necessitating  the  installation  of  a 
new  highly  automated  filling  line. 

'  'Our  long  standing  expertise 
in  the  use  of  natural  extracts  and 
our  continuing  investment  in  the 
development  of  new  products  will 
provide  exciting  opportunities, 
particularly  in  view  of  the  ever 
increasing  consumer  awareness 
of  environmental  issues  and  the 
trend  towards  naturally-based 
products,"  says  Mr  Ransom. 

Earnings  per  share  rose  14  per 
cent  and  a  final  dividend  of  1.04p 
per  share. 

Boots  say  they  are  working  closely 
with  the  management  of  Ward 
White  to  develop  plans  for  the 
recently  acquired  group  which 
includes  Payless  DIY  and  Halford 
(motorspares  (last  week, 
Business  news  p330). 

IDC  Computer  Systems,  the  distributor 
of  the  pharmacy  Oralabel  PC 
software  package,  have  appointed 
south  London  based  company  PC- 
Talk  Ltd  as  their  authorised  dealer 
for  the  Greater  London/M25 
region.  Any  inquiries  in  the 
London  area  will  be  passed  on  to 
PC-Talk  in  order  that  a  local 
service  is  given.  Inquiries  can  be 
made  directly  to  PC-Talk.  PC- 
Talk  staff  will  be  assisting  IDC  at 
the  forthcoming  Chemex  '89 
exhibition  where  the  complete 
Oralabel  PC  package  will  be  on 
display.  PC-Talk  Ltd,  92  Vernon 
Avenue,  Raynes  Park,  London 
SW20  8BA(tel:  01-540  5655). 
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UK  is  No.2 
in  Europe, 
say  Nielsen 

The  UK  is  number  two  in  the 
European  OTC  pharmacy/drug 
i  store  growth  lead  with  a  6  per  cent 
'olume  sales  increase  behind 
Holland,  where  sector  growth  is 
"phenomenal"  with  a  12  percent 
rise  up  to  1988,  according  to  A.C. 
Nielsen. 

Austria  took  third  place  behind 
the  UK  last  year  with  5  per  cent 
growth,  while  in  France  and 
Sweden  the  market  declined. 
Sales  are  measured  in  drogueries, 
pharmacies,  perfumeries  and 
"other"  in  Europe,  where  the 
market  is  more  complicated  and 
fragmented  than  in  the  UK. 

In  France  there  is  a  marked 
switch  of  health  and  beauty 
products  from  the  "drug"  market 
to  the  grocer  coupled  with  a 
transfer  of  OTC  medicine  sales, 
Nielsen  say. 

On  the  Continent  the  retailing 
power  of  grocers  is  more 
concentrated  than  in  the  drug 
market,  with  over  40  per  cent  of 
turnover  held  by  the  top  10  per 
cent  of  retailers  in  every  country 
compared  with  just  seven 
countries  where  the  same  balance 
of  power  prevails  in  the  drug 
sector.  This  focus  of  retailing 
power  in  grocers  may  well  lead  to 
many  post-1992  health  and  beauty 
product  launches  being  made 
through  the  grocery  sector  before 
they  are  moved  out  into  the  drug 
market,  Nielsen  say.  '  'This  is  the 
opposite  of  a  marketing  trend  that 
has  plagued  the  pharmacy  market 
in  the  UK." 


■The  Health  and  Safety  Commission  has 

published  indicative  criteria  for 
setting  occupational  exposure 
limits  under  the  Control  of 
ISubstances  Hazardous  to  Health 
(COSHH)  Regulations  1988.  The 
:riteria  for  occupational  exposure 
standards  and  maximum  exposure 
limits  have  been  developed  to  help 
Ithe  Working  Group  on  the 
|Assessment  of  Toxic  Chemicals 
and  the  Advisory  Committee  on 
Toxic  Substances,  decide  how  a 
substance  should  be  categorised. 


Chemists  'unlikely  to  benefit' 
from  credit  card  ruling 


Independent  chemists  are  unlikely 
to  benefit  greatly  from  the 
Monopolies  and  Mergers 
Commission  recommendations  to 
make  credit  card  services  more 
competitive. 

The  Commission's  report 
published  last  week  recommends 
that  retailers  should  no  longer  be 
barred  from  charging  different 
prices  to  customers  paying  by 
credit  card  and  those  buying  with 
cash  —  the  so  called  "no 
discrimination  rule ' ' . 

The  suggestion  is  welcomed 
by  the  National  Chamber  of  Trade 
and  the  Retail  Consortium.  NCT 
director  general  Bernard  Tennant 
says  that  although  dual  pricing  is 
unlikely  to  develop  to  any  great 
extent  it  is  fundamental  to 
competitive  retailing  that  traders 
should  be  free  to  set  their  own 
prices. 

National  Pharmaceutical 
Association  director  Tim  Astill 
told  C&D  that  any  such  move 
would  be  unlikely  to  give 
pharmacies  a  competitive  edge 
because  the  average  value  of  a 
transaction  was  relatively  small, 
consequently  the  amount  of  credit 
card  business  was  small.  In  any 
case  Mr  Astill  thought  consumers 
were  more  likely  to  prefer 
retailers  who  did  not  operate 
differential  charges. 

The  MMC's  second 
recommendation  is  to  relax  the 
rules  which  restrict  the  freedom  of 
card  issuers  to  act  as  "merchant 
acquirers"  that  is,  to  make 
arrangements  with  traders  as  to 
the  conditions  under  which  credit 


cards  are  accepted  for  payment 
including  setting  interest  rates  and 
service  charges  paid  by  traders. 

The  MMC  notes  that  during 
its  two  year  investigation  some 
changes  which  effectively  have 
increased  competition  between 
card  issuers  have  already  taken 
place.  For  example,  four  building 
societies  have  started  issuing  Visa 
cards  offering  lower  interest  rates 
and  Lloyds  Bank  began  operating 
as  a  merchant  acquirer  for  Visa  in 
March  this  year. 

NPA  members  may  soon  see 
the  benefits  of  these  type  of 
changes.  The  NPA  hopes  to  soon 
conclude  a  deal  with  a  major 
clearing  bank  which  will  allow  its 
members  to  accept  the  bank's 
credit  card  under  what  Mr  Astill 
describes  as  an  '  'attractive  deal" . 
The  NPA  has  had  a  similar 
arrangement  with  Access  for 
some  time. 

The  Secretary  of  State  for 
Trade  and  Industry  has  accepted 
the  MMC's  recommendation  on 
merchant  acquirers  and  is  asking 
the  director  general  of  Fair 
Trading  '  'to  seek  the  appropriate 
undertakings  to  implement  this 
recommendation  from  the 
companies  concerned" . 

Before  any  decision  is  reached 
about  the  "no  discrimination" 
rule  the  Trade  and  Industry 
Secretary  wants  to  get  the  views 
of  all  those  interested.  Comments 
should  be  sent  by  September  29  to 
Competition  policy  division, 
Department  of  Trade  and 
Industry,  Room532A,  1  Victoria 
Street,  London  SW1H  OET. 


Glaxo  moves  to  Heathrow 


Glaxo  Pharmaceuticals,  the  main 
manufacturing  and  marketing 
subsidiary  of  Glaxo  Holdings,  is  to 
relocate  to  Stockley  Park, 
Heathrow  next  year. 

The  company  says  the 
pharmaceuticals  and  other 
divisions  have  experienced 
unprecedented  growth  during  the 
'80s  and  the  pharmaceuticals 
division  is  moving  "to  meet 


present  and  anticipated  future 
growth". 

Sales,  marketing  and 
administrative  operations  will  be 
moved  to  three  buildings  on  the 
west  side  of  Stockley  Park  with  an 
area  of  about  320,000sq  ft.  A 
phased  relocation  programme  is 
expected  to  commence  in 
September  1990,  continuing  until 
early  1991. 


COMING  EVENTS 


FPCs  meet 

The  Secretary  of  State  for  Health, 
Kenneth  Clarke,  will  address  the 
Society  of  Family  Practitioner 
Committees'  annual  conference  in 
Southport  on  October  4-6.  Mr 
Clarke  will  speak  to  FPCs  for  the 
first  time  since  the  White  Paper  on 
NHS  reforms. 

The  theme  of  the  conference 
is  "FPCs  Working  for 
patients".  It  will  concentrate  on 
three  key  issues  —  the 
Government's  "NHS  review" 
White  Paper,  implementation  of 
the  White  Paper  "Promoting 
better  health"  and  the 
Government's  response  to  Sir 
Roy  Griffith's  "Care  in  the 
community"  report. 

Julia  Cumberlege  CBE, 
chairman  of  South  West  Thames 
RHA  and  a  member  of  the  new 
NHS  Policy  Board  will  deliver  the 
keynote  address.  Other  speakers 
will  include:  Ken  Judge,  director, 
King's  Fund  and  Linda  Lamont, 
director,  Patients  Association. 

There  will  be  debates  on  29 
motions  covering  a  wide  range  of 
issues.  Further  information  from 
Derek  Day  on  01-620  1474. 


Ag&Vet 
make  weekend 

The  Agricultural  and  Veterinary 
Pharmacists  Group  are  holding 
their  annual  weekend  meeting  at 
the  Royal  York  Hotel,  York  on 
October  14-15. 

Three  speakers  will  cover 
"Today's  opportunities 
tomorrow's  challenges",  and  the 
concluding  session  will  be  an  "Any 
Questions"  panel.  Attendance 
will  count  as  one  day's  practical 
experience  for  students  on  the 
diploma  course. 

Fees  are  £70  per  person 
(includes  accommodation  and 
meals),  £20  for  Sunday  only 
(includes  meals)  or  £10.75  for 
Saturday  dinner  only.  Rates  for 
children  are  available.  Contact  Mr 
R.E.  Marshall  before  October  6, 
on  01-735  9141. 
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APPOINTMENTS 


SALES  AGENTS 

REQUIRED 
NATIONALLY 

for  comprehensive  range  of  luxury 
gentlemen's  toiletries  produced  in  the 
UK  by  a  long  established  family 
company. 

Please  contact:  Northolme 
Associates,  Northolme  House, 
Sutton  Lane,  Barmby  Moor,  York 
Y04  5HY.  Tel:  (07595)  250. 


AGENTS 


FOTORAMA  (UK)  LTD 

require 

AGENTS 


to  sell  our  wide  range  of  budget  priced  film  and  cameras 
into  chemist  outlets  in  North  London,  Lake  District, 
Staffs  &  Shrops,  Derby/Notts/Leics. 
We  are  a  well  established,  rapidly  expanding  company, 
with  a  successful  range  in  Chemist  and  Fancy  Goods 
outlets,  and  are  poised  for  further  growth. 

Please  apply  in  writing  with  CV  or  of  details 
with  present  agencies  you  are  carrying  to 
Dick  Hurst,  Director 
Retail  Divison,  Fotorama  (UK)  Ltd 
5a  Tring  Industrial  Estate, 
Upper  Icknield  Way,  Tring,  Herts.  HP23  4JF 
Tel:  (044282)  8383 


Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  nun  30mm 
Column  width  42mm. 

Whole  Page  £1620.00  (250mm  ■  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quartet  Page  V  liu.no  ( 125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


AGENTS 


HIGH  CLASS  SUNGLASSES 
UK  AGENT  REQUIRED 

A  European  Manufacturer  of  Sunglasses  of 
the  highest  optical  quality  and  exclusive 
styles  requires  an  agent  in  the  UK  for  the 
pharmacy,  beauty  and  retail  trade 
market  sector. 


Write  in  confidence  with  details  to 
Box  C&D  3339 


CONSULTANCY  SERVICES 


i  1  !  !  i 


ANALYTICAL  CONSULTING 
AND  RESEARCH  CHEMISTS, 
MICROBIOLOGISTS 


PERFUMES 


COSMETICS 


PHARMACEUTICALS 


-  ANALYSIS  OF  IMPORTS  TO 
NOTICE  64-REMISSION  OF 
DUTY. 

-  COMPREHENSIVE 
CHEMICAL  ANALYSIS  FULL 
MICROBIOLOGICAL 
TESTING 

-  MEDICINE  ACT  LICENCE 
APPLICATIONS  STABILITY 
TESTING,  NEW  METHOD 
DEVELOPMENT 


HERD&  MUNDYLTD. 
THE  EDGELEY  INSTITUTE, 
144  CASTLE  STREET 
STOCKPORT,  CHESHIRE  SK3  OJH 


Tel:  061 429  9555 
Fax:  061 429  9393 
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BUSINESS  OPPORTUNITIES 


FRENCH  LAB  SPECIALIZED  IN  DERMO  COSMETIC 
LOOKS  FOR  AGENTS  OR  DISTR.  IN  UK  FOR  A 
SUN  CARE  LINE  EXCLUSIVE  &  PATENTED  FOR 
SALE.  IN  DRUGSTORES.  LINE  WITHIN  LEADERS 
IN  FRANCE.  OTHER  LINE  OF  NATURAL 
COSMETICS  ALSO  AVAILABLE. 

CONTACT:  EXPORT  MANAGER 
PHONE:  (33)  42  60  09  61 
FAX:  (33)  42  24  34  54 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  systems.. 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only . 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limned 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


FREELANCE  WINDOW  DRESSER 

LET  ME  IMPROVE  YOUR  CUSTOMER  FLOW  WITH 
EYE  CATCHING  WINDOW  DISPLAYS. 

ISPECIALISE  IN  PHARMACY,  PERFUMERY, 
GIFTS  &  COSMETICS. 

PHONE:  01-421-2803 


LABELS 


QUALITY  LABELS 


That  S  the 
PARK  PRINTING  PLEDGE 

PARK  PRINTING 
183  GREAT  HOWARD  ST 
LIVERPOOL  L3  7DL 
FAX  051-298  1432 


OFFER  APPLIES  TO 
Uh  MAINLAND  ONLY 


051-298  1828 


LABELLING  SYSTEMS 


SHADOW  LABELLING  /99% 

w 

PATIENT  RECORDS 

PATIENT  RECORDS  PLUS  /3999j^ 

SHADOW  CONTROL  DOSAGE  A 

w 

r    tor  vour  nursing  home  business! 

SHADOW  HOSPITAL  /10&»A 

r 

COMPLETE  PATIENT  RECORDS  SYSTEM /1 395 9S 

5II     t, " 


a  division  of  Image  Micro  Systems  Ltd 


•2  7  Waterloo  Place 
Leamington  Spa 
CV32  SLA 
(09-26)  33648S 


hardware  »  sottwa 


TO  ADVERTISE  IN  CHEMIST  & 
DRUGGIST  CONTACT 
MELANIE  MARSHALL  ON 
0732  364422  EXT  472. 


John  Richardson 
Computers  Ltd 


»  In  Pharmacy  Labelling 
In  Auto-Order  Stock  Control 


In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


[         PRODUCTS  &  SERVICES 

-  — 

SM 

PROMOTE  YOUR  BUSINESS  24  HOURS-A-DAY 
FROM  WHERE  IT  MATTERS  MOST  •  YOUR  OWN  PREMISES 


The  only  1 6-colour  L.E.D.  moving  message 
display  in  the  world  will  attract  customers  to 
your  special  information. 

9  'Super-Eyecatching'  animated  graphics. 

Infra-red  remote  control  for  instant,  easy 
programming. 

3-year  warranty 
now  as  standard. 

For  further  details  of 
this  exciting  silent 
salesman  ring: 


Ol  387  8686 

SALES   SERVICE  LEASING 


CS  CM]  CM]  ESPRIT  COMMUNICATIONS  LTD 

p^-j  CM]  LgJ  40  TRITON  SQUARE,  LONDON  NW1  3HG 
LiJ  LQJ  L^J  Tel:  01-387  8686  Fax  01  387  3703 
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PRODUCTS  &  SERVICES 


CAMPtALI 

SUPPLIERS  OF  GENERICS  Pi's  AND 
PROPRIETARY  MEDICINES 

FED  UP  WITH  COMPARING  PRICE  LISTS? 

C\       LOOK  NO  FURTHER 
FOR  YOURSELVES  HOW  CAMPDALE  SAVES  YOU 
/        TIME  AND  £££££'s 


SPECIALIST  TEAM  MONITORING  PRICES  DAILY 

FRIENDLY  TELE-SALES  SERVICE 
HOTLINE  0530  510520 
FAX:  0530  811590 


67,  CENTRAL  ROAD 
HUGGLESC0TE 
COALVILLE 
LEICESTER  LE6  2FJ 


CAPITAL 

Shopfitting  Services  Ltd 

New  Shops,  Refits,  we  supply  and  install 
Shelving  Systems,  Ceilings,  Lighting, 
Flooring,  Shopfronts,  etc. 

PLEASE  RING  —  01-460  8853 
LONDON  AND  HOME  COUNTIES 
VERY  COMPETITIVE  PRICES 


c6 


ARMAN 

SECURITY  LTD 


Specialists  in  alarm  systems,  access 
control,  CCTV,  door  entry,  intercom 
systems,  locks,  safes  and  security 
lighting.  Central  station  monitoring 


Special  offer  on  closed  circuit  TV  systems  installed  for  as  little  as  £469 
39  BEECHW00D  RISE,  WATFORD,  HERTS.  WD2  5SE.  TEL:  0923  54841 
CAR:  0860  2021 26;  24hr  EMERGENCY  0279  451 662 


SH0PFITTINGS 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD,  MANCHESTER  M8  8LQ 

TEL:  061-834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF  FRENCH 
AND  ENGLISH  FRAGRANCES  AND 
ACCESSORIES. 


FREE 


PRICE  GUN 
OR  LABELS 

Buy  a  quantity  of  price  labels 
and  you  can  choose  either  a 
FREE  price  gun  or  claim  a 
FREE  extra  box  of  labels 
A  box  of  45,000  Printed  Labels 
could  cost  less  than  £30!!! 


PHONE  0702  471639  (Anytime! 
LOW  PRICE  LABEL  CO 
58  LEIGH  HALL  ROAD. 

LEIGH  ON  SEA,  ESSEX  SS9  1QZ 


L  U 

X 

1 

1 

LINE 

LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


Webb  Shopfitters  Ltd 

offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases.  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 
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SHOPFITTINGS 


STOCK  FOR  SALE 


,  f  4  it 
.  WEB  W 

■  n 
I  V 

n 

Z  qp— *  ""Tip? 


3 


Ml 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  89-41 


EXETER 
0392-437791 


SHOPKIT  SHOPFITTING  SALE 
EXTRAVAGANZA 
SUNDAY  24th  SEPTEMBER  1989 

All  Basic  Shelving  Systems  at  Half  Price. 
Huge  Savings  on  Other  Items. 
A  Not  To  Be  Missed  Opportunity  —  Send  For 
Details  TODAY  and  BENEFIT  From  This 
TERRIFIC  OFFER. 
SHOPKIT.  50  Ivatt  Way, 
Westwood  Industrial  Estate, 
PETERBOROUGH  PE3  7PN. 
TEL:  (0733)  265263 
SHOPKIT,  Unit  1  5D, 
1  Industrial  Estate, 
Medolmsey  Road 
Consett,  Co.  Durham. 
TEL:  (0207)  591  146 


a Apeils  Systems  Ltd 


Umdasch 

Fama 


Unit  P,  Kinqsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571  1 1 


m 

Approved 

mm  NATIONAL 
MAS  ASSOCIATION 
WHI  SLfc  fTTTTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs  *  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


CO-PROXAMOL  OVAL 

100 

0.65 

DIPYRIDAMOL  100MG 

100 

4.30 

ERYTHROMYCIN  250MG 

500 

13.99 

ERYTHROMYCIN  500MG 

100 

6.90 

GLIBENCLAMIDE  5MG 

1000 

4.99 

IBUPROFEN  400MG 

1000 

10.18 

MIANSERIN  10MG 

100 

4.99 

MIANSERIN  20MG 

100 

9.99 

MIANSERIN  30MG 

100 

14.99 

PLUS  FURTHER  REDUCTIONS 


Subject  to  availability 


THE  FILM  MAIM 

DAVE  ROTHWELL 


Konica  110/12 
Komca/Fuji  1 10/24 
Konica  135/12 
Konica  135/24 
Kodak  Gold  110/24 
Kodak  Gold  135/12 
Kodak  Gold  135/24 
Kodak  Gold  135/36 


70p 
85p 
80p 
£1.05 
£1.25 
0/D  75p 
from  £1.65 
£1.85 


Kodak  VPS  135/36  Oct '89  £2.25 


110/24  from 
135/24  from 
135/36  from 
126  from 
Disc  from 
E 180  Video  Tape 
120  from 


70p 
85p 

£1.00 
40p 
40p 

£1.75 
75p 


ROLL  PAPER  FOR  MINILABS  SUPPLIED 

Polaroid,  Kodak,  Fuji,  Agfa  all  at  good  discounts.  Good 
prices  for  colour  sheet  paper. 

D.V.  ROTHWELLLTD 
138  Westmoreland  Avenue,  Blackpool  FY!  5QW.  Telephone: 
0253  69 7094  Carphone:  0836  614018 
Fax .0253  66615  ALL  PRICES  +  VAT 


STOCK  WANTED 


FRAGRANCES AND 
TREATMENTS 

WELL  ESTABLISH  ED  COMPANY  SEEKS  REGULAR 
SUPPLY  OF  QUALITY  BRANDED  PRODUCTS. 
CLEARANCE  PARCELS  OF  CLOSE-OUTS  AND  REGULAR 

AGENCY  LINES  SOUGHT.  PROMPT  PAYMENT  ON 
COLLECTION.  MAXIMUM  DISCRETION  GUARANTEED. 
RESTWAYS  LTD 
TEL:  0572  7  55818.  FAX:  057  2  756948 
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OUT  PEOPLE 


New  College 
study  group 

A  new  College  of  Pharmacy 
Practice  study  group  has  been  set 
up  in  Leicestershire,  and  a 
programme  of  tutoriaJs  covering  a 
variety  of  topics  has  been  planned. 

These  tutorials  will  be  held  in 
the  seminar  room  of  the  Pharmacy 
Department,  Leicester  General 
Hospital  on  Wednesday  evenings 
and  will  commence  at  6.15pm. 

Further  details  about  the 
group  may  be  obtained  from  the 
co-ordinator,  Brian  Godfrey,  who 
is  principal  pharmacist  at 
Leicester  Royal  Infirmary  (tel: 
0533  541414). 


Surprise! 
Surprise! 

Pharmacist  Barbara  Rodgers  got 
a  big  surprise  on  her  last  day  at  the 
local  Co-op  chemist  in  Wye, 
where  she  worked  for  some  17 
years. 

When  she  decided  to  move  to 
a  shop  nearer  her  home  in 
Canterbury,  Wye  villagers  got 
together  to  show  their 
appreciation.  Greengrocers  Peter 
and  Ann  Sutherland  organised  a 
gift  fund  and  placed  a  notice  in 
their  shop.  This  was  quickly 
hidden  whenever  Barbara 
appeared! 

Enough  money  was  raised  to 
give  Barbara  a  cheque  for  £100, 
some  glassware,  flowers,  good 
luck  cards  and  many  small  gifts 
from  customers.  She  got  a 
handpainted  enamel  pill  box  from 
the  staff  at  the  local  surgery,  and 
the  GPs  bought  her  lunch  at  the 
Kings'  Head  Hotel. 

Ann  Sutherland  exercised  her 
artistic  skills  with  a  picture  of  the 
pharmacy  and  Barbara's  staff 
gave  her  three  pictures  of  the 
village.  Barbara's  reaction:  "I 
didn't  realise  I  had  so  many 
friends.  When  I  left,  I  felt  as  if  I 
were  emigrating". 


New  face  at  CSA 


Mrs  Hilary  Rea  MPSNI  has  been 
appointed  as  deputy  to 
pharmaceutical  officer  Mr  R. 
McMullan  at  the  Northern  Ireland 
Central  Services  Agency. 

Mrs  Rea  graduated  from  the 
School  of  Pharmacy,  The  Queen's 
University  of  Belfast,  in  June  1980 
and  carried  out  her  pre- 
registration  training  in  the  Royal 
Victoria  Hospital,  Belfast,  and  in 
community  pharmacy.  Mrs  Rea, 
until  her  appointment  in  the 
Central  Services  Agency,  was 
employed  as  a  community 
pharmacist  in  the  Antrim  Health 
Centre  Pharmacy. 

Mrs  Rea  will  be  responsible 
for  the  day  to  day  running  of  the 
Agency's  Prescription  Pricing 
Bureau  and  can  be  contacted  at 
the  Agency,  25  Adelaide  Street, 
Belfast  BT2  8FH  (tel:  0232 
324431  ext  2305). 


Hilary  Rea 


Barbara  Rodgers  prepares  to  move  from  Wye 


Guild  poster 
award 

The  Guild  of  Hospital  Pharmacists 
has  announced  that  the  winner  of 
the  1989  GHP/DBL  Poster 
Award  is  Mr  Stuart  Underhill  of 
Royal  Shrewsbury  Hospital,  for 
his  poster  submission  "Cancer 
chemotherapy  —  An  information 
leaflet  for  patients".  Mr  Underhill 
will  undertake  an  expenses  paid 
trip  to  the  FIP  Conference  in 
Germany  in  September  to  present 
his  work. 


APPOINTMENTS 


Duphar  Laboratories  Ltd  have 
appointed  Dai  Davies  as 
marketing  manager.  He  joined 
Duphar  as  a  medical 
representative  in  1975  and 
became  a  medical  information 
officer  in  1980,  a  training  officer  in 
1982,  a  product  manager  in  1984 
and  sales  manager  in  1987. 
Richard  Shaw  has  been  appointed 
sales  manager.  He  joined  Duphar 
as  a  medical  representative  in 
1985,  became  a  product  manager 
in  1986  and  an  area  manager  in 
1988. 

Hills  Pharmaceutical  have  appointed 
Trisha  Kuryliw  as  chemist  sales 
representative  for  the 
Huddersfield/East  Manchester 
patch.  She  will  be  based  at  the 
Waterloo,  Huddersfield  branch. 
Bradford-born  Trisha  has  had 
several  years  experience,  and 
joins  Hills  from  a  publishing 
company  where  she  was  area 
sales  manager. 

Beanstalk  Ltd  have  promoted  Sally 
Fenner  to  sales  promotions 
manager.  She  joined  Beanstalk 
four  years  ago  as  marketing 
executive.  Former  marketing 
manager,  Sharon  South  becomes 
the  public  relations  consultant 
with  SAS  &  Associates. 

Glaxo  Pharmaceuticals  Ltd  have 
appointed  Elizabeth  Bird  as 
community  affairs  manager  who 
will  co-ordinate  community  public 
relations  at  Ware,  Speke  and 
Barnard  Castle. 
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TIME  TO  STOCK  UP  ON 


Free  Trial  Offers 

Did  you  know? .  .  Thousands  of  consumers  are  about  to  taste-test  Orovite  7, 
a  refreshing  orange  multivitamin  drink,  as  a  result  of  a  free  trial  offer. 

Reasons  to  Stock  Orovite  7 


A  total  of  2  million  readers  are  being  offered  2  free  sachets  of 
Orovite  7  in  SHE  magazine  (September  &  December). 

Free  trial  offer  of  one  month's  supply  of  Orovite  7  to  200  SHE 
readers  (September). 

SHE/Orovite  7  survey  -  'So  You  Think  You  Have  a  Healthy  Lifestyle?' 
plus  second  trial  offer  of  one  month's  supply  of  Orovite  7  to 
200  readers  (December). 

Trial  offers  of  free  Orovite  7  in  the  media. 


Offer  of  free  12  page,  Health  &  Fitness  Booklet. 


These  are  all  reasons  why  more  customers  will  be  coming  in  to  ask  for  Orovite  7. 


Reasons  to  Recommend  Orovite  7 


High  profit  on  return. 


Pharmacy  only. 


Refreshing  orange  drink,  seven  essential  vitamins. 

Sachet  formulation,  once  daily. 

Suitable  for  adults,  children  over  5  years. 
Orovite  7  means  healthy  returns! 

Make  Sure  You  Have  Orovite  7  On  Your  Shelves 


Free  trial  offer  -  why  not  try  Orovite  7  yourself! 


I  would  like  to  try  2  free  sachets  of  Orovite  7  to  taste. 


NAME: 
SHOP: 


ADDRESS: 


TELEPHONE: 


DO  YOU  STOCK  OROVITE  7  REGULARLY? 


Bencard,  FREEPOST,  Great  West  Road,  Brentford  TW8  8BR. 


 I 


Natural  action  to  relieve  constipation 

Fybogel  Orange  contains  ispaghula  husk,  a  very 
efficient  form  of  fibre  — so  it  acts  naturally  and 
gently  in  the  bowel  to  relieve  constipation. 

Acts  as  rapidly  as  chemical  laxatives' 

A  recent  comparative  trial  amongst  394  constipated 
patients  found  that  Fybogel  Orange  relieved 
constipation  as  rapidly  as  chemical  laxatives  — 
63.1%  in  24  hours  and  89%  in  48  hours.1 


Gently  restores  normal  bowel  action 

Fybogel  Orange  produces  regular  motions 
which  pass  easily  without  straining. 


Recommend  ® 

fybogel 

J  names 


ORANGE 

Active  ingredients:  Ispaghula  husk  B.P. 

To  relieve  constipation  and 
gently  restore  regularity. 

Product  Information  for  Pharmacy  Recommendation.  Active  Ingredients:  Each 
sachet  contains  v  Sg  Isphagula  husk  1!  I'  Indications:  Constipation,  conditions 
requiring  a  high  fibre  regimen  Contra  Indications:  F\hogel  is  contra -indicated  in 
Cases  of  intestinal  obstruction  and  colonic  atom  Dosage  and  Administration:  ( to  be- 
taken in  water  I  Adults  and  children  over  12  — one  sachet  morning  and  evening 
Children  under  12  should  take  Fybogel  only  on  medical  advice  Retail  Price:  At  May 
1989,  "  sachets  99p  Product  Licence  Numbers:  Fybogel  Orange  44/0068,  Fybogel 
44/0041  Reference:  I  Data  on  file,  Reckitt  &  Colman  Pharmaceutical  Division,  1988. 
FYBOGEL'  is  a  trade  mark  Further  information  and  display  material  is  available  on 
request  from  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HI  K  "l)S 
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In  Q T.C. \ 

Medicines  \ 

See  our 
Winter  Line-Up 
on  Stand  D3 


Come  and  see  us 
on  Stand  E31 
Chemex  '89 


Count et vail,  Britain  s  largest  independent  chemist's 
only  salesforce  will  be  there  in  force  this  year. 

We'll  show  you  all  the  leading  brands  we  handle 
exclusively  for  the  independent  chemists  and 
there  will  be  unbeatable  special  offers  on 
every  order  taken  at  Chemex  '89. 

Another  first  from  Countercall: 

Part  of  our  programme  to  provide  the  independent 
chemist  with  unrivalled  service  is  our  unique 
mailing  programme  of  special  offers  backed  up 
by  our  telesales  team. 

For  full  details  see  us  at  Chemex  '89  or  phone  free  now  on  0800  282  892 


Britannia 


BODTWEIGH 


WA55EN 

INTERNATIONAL 
LTD 


(PEAUDOUCE) 


BRflUfl 


rduntercall 


n  Q  u  a  1 1 1  y     a  i  your  services 
Countercall  Limited,  Church  Road,  Perry  Barr,  Birmingham.  B42  2LD.  Tel.  021-356  0478. 
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First  time  at 
Chemex 

Several  big  names  will  be  exhibiting  at 
Chemex  for  the  first  time,  including  Beecham 
Healthcare,  Elida  Gibbs  and  Unichem. 

Elida  Gibbs  say:  "There  are  many  trade 
show  events  throughout  the  year,  some  of 
which  we  have  been  involved  in  historically. 
As  visitors  to  Chemex  '88  we  were  extremely 
impressed  with  the  atmosphere,  organisation 
and  attendance  profile. 

"Chemex  '89  would  appear  to  be  an  ideal 
shop  window  for  our  products  and  provides 
Elida  Gibbs  with  the  welcome  opportunity  to 
meet  many  pharmacists  and  our  friends  from 
the  chemist  wholesale  trade." 

David  Weston,  sales  director,  Beecham 
Healthcare  says  that,  as  the  number  one  OTC 
medicines  manufacturer,  they  believe  they 
must  now  fully  support  the  growing  success  of 
Chemex.  In  the  light  of  the  company's  future 
development  programme  they  must  establish 
a  dominant  position  in  the  industry's  leading 


Olympia  National  Hall  entrance  is  close  to  Kensington 
Olympia  station,  served  by  Underground  from  Earls  Court 
which  is  on  the  District  and  Piccadilly  lines.  The  station  is  now 
an  Inter-city  terminal  at  exhibition  times  and  connects  with 
many  cities  including  Liverpool,  Manchester  and 
Birmingham. 


THE  BEST  EVER? 

Chemex  '89,  to  be  held  on  September  24-25,  will  be  the 
showcase  for  over  260  exhibitors  and  a  record  number 
of  visitors  is  expected. 

The  move  to  Olympia' s  National  Hall  comes  at  a  time 
when  Chemex  urgently  needed  additional  space  and  this 
year's  show  will  be  at  least  30  per  cent  larger  than  last 
year's.  C&D  is  sponsoring  the  exhibition  for  the  second 
time. 

Once  again,  the  industry  is  making  the  most  of 
Chemex  as  a  platform  for  new  product  launches,  while 
pharmacists  can  take  advantage  of  the  numerous  special 
offers  and  other  incentives  which  can  more  than  cover 
the  cost  of  a  weekend  in  London. 

New  markets  have  arisen  since  last  year,  the  most 
notable  being  reading  glasses,  and  at  least  10  stands  will 
display  these  products. 

Even  the  prizes  are  keeping  up  with  the  latest  trends 
-  this  year  satellite  dishes  join  champagne  and  trips  on 
Concorde  for  the  lucky  winners  of  the  many 
competitions  being  held  throughout  the  two  days. 

Opening  hours  are  10am-7pm  on  the  Sunday, 
10am-5pm  on  the  Monday. 

Free  tickets  are  being  sent  to  members  of  the  trade 
and  may  also  be  obtained  from  Maurice  Hoare,  MGB 
Exhibitions  Ltd,  Marlowe  House,  109  Station  Road, 
Sidcup,  Kent  DA15  7ET.  (Tel:  01-302  8585). 


For  Finders  Dead  Sea  Products  Chemex 
offers  a  chance  to  move  from  beauty  clinics 
and  health  farms  into  the  pharmacy  sector, 
where  they  have  identified  a  market  for 
"therapeutic"  skincare  products.  After  six 
years  operation  in  the  UK,  they  decided 
Chemex  was  the  best  place  to  launch  a  specific 
pharmacy  range. 

Combine  business  with 
pleasure 

There's  still  time  to  book  a  London  weekend 
break  and  make  the  most  of  your  visit  to 
Chemex. 

Expotel  have  put  together  money-saving 
packages  that  include  reductions  on 
accomodation  and  travel.  Reductions  on 
theatre  tickets  can  also  be  obtained  for  groups 
(See  What's  On  guide  p30).  Details  are 
available  from  the  special  events  desk, 
Expotel,  Banda  House,  Cambridge  Grove, 
Hammersmith,  London  W6 OLE.  (Tel:  01-741 
4468). 

A  supervised  play  area  for  children  means 
that  parents  can  tour  the  show  at  their  leisure. 


Situated  on  Hammersmith  Road,  Olympia  has  easy  access 
to  the  M4  and  M25  motorway  network  and  there  is  parking 
for  450  vehicles  in  the  multi-storey  car  park  behind  the 
exhibition  hall. 

London  buses  numbers  9,  27,  33,  49,  73  and  91  all  stop 
outside  the  main  entrance. 


trade  show,  he  says. 

It  is  the  first  time  that  Robinson's  have  had 
.i  tiabvfi Mid  stand  fc n  a  numbi a  ol  years,  says 
Richard  Moss,  product  manager:  "Chemex  is 
tin  i  hemist  exhibition  and,  realising  the 
importance  of  pharmacies  in  the  babyfood 
market,  we  decided  we  needed  to  be  there." 

Potters  (Herbal  Supplies)  Ltd  decided  to 
show  at  Chemex  because  of  pharmacists' 
growing  interest  in  herbal  medicines.  "It's  as 
if,  suddenly,  we've  been  rediscovered,"  says 
sales  director  David  Hampson.  "We've  been 
around  for  175  years  but  pharmacists  have 
only  recently  showed  a  renewed  interest  in 
herbal  medicines." 

Another  commercial  influence  is  the  fact 
that,  with  the  single  European  market  in  1992, 
many  herbal  medicines  may  have  to  move  out 
of  health  food  shops  and  into  pharmacies. 

Other  newcomers  are  using  Chemex  to 
extend  distribution.  Rimmel  are  introducing 
Sensiq  cosmetics  to  other  pharmacies  since 
their  launch  in  Boots  a  year  ago.  "We  see 
Chemex  as  the  ideal  platform  from  which  to 
expand  the  brand's  distribution  and  build  on 
existing  consumer  acceptance,"  says 
marketing  director  Ann  Hunter. 


HOW  TO  GET  THERE 
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The  sharp  end  of  retailing 

by  Roger  Beazer,  trade  marketing  account  manager,  Sterling  Health 


Chemex  holds  on  to  its  position  as  the  major 
UK  showcase  for  pharmaceutical  and  allied 
products  and  services  because  it  reflects  not 
only  the  industry  as  it  is  today,  but  also  the 
changes  and  trends  that  are  around  the  comer 
and  likely  to  affect  an  increasingly  turbulent 
retail  sector. 

Potential  shifts  in  the  relative  importance 
of  the  dispensary,  the  front  shop,  and  possibly 
even  the  consulting  room  influence  the  all- 
important  mix  of  exhibitors,  who  in  turn 
attract  the  attendance  and  then  the  attention 
of  the  exhibition  visitors. 

Consider  Chemex  then  a  macrocosm  of 
y<  lur  own  business.  The  steps  it  has  to  take  to 
keep  on  attracting  its  "customers"  are  the 
same  as  the  retail  pharmacy,  albeit  on  a 
grander  scale. 

A  wide  range  of  products  and  expert 
advice  remain  key  elements  of  a  successful 
pharmacy  operation  but,  for  some  time  now, 
they  have  ceased  to  be  the  only  factors. 

Consumers  have  grown  accustomed  to 
pleasant  retail  environments  and  they  carry 
these  expectations  from  the  precinct  and  the 
mall  to  the  specialist  independent.  So, 
sympathetic  and  cost-effective  shopfitting 
continues  to  gain  in  importance  as  space 


planning  and  design  become  the  rule  rather 
than  the  exception. 

The  need  for  "instant"  management 
information,  together  with  an  enhanced 
service  to  patients  has  led  to  a  vast  increase  in 
computerisation  within  pharmacies.  The 
requirement  for  printed  labels  has  spawned 
the  keyboards,  printers  and  modems  which 
both  software  and  hardware  producers  are 
seeking  to  expand  and  improve,  in  order  to 
perform  financial  analyses  and  stock  control 
functions  effortlessly. 

EPOS,  until  recently  the  preserve  of  the 
superstore,  is  also  a  very  practical  possibility 
for  the  independent  pharmacist  now  that  costs 
have  come  down  and  the  equipment  becomes 
easier  to  use  virtually  by  the  month. 

The  emphasis  is  definitely  on  improved 
retail  service.  Our  own  company  has 
broadened  its  base  to  take  the  changing  face 
of  retail  pharmacy  more  into  account. 

The  product  range  and  innovation  is  still 
there  of  course,  but  we  also  offer  a 
programme  of  community  pharmacy 
information  and  education.  Shelf 
"planograms"  assist  the  pharmacist  to  make 
optimum  use  of  valuable  space  in  the  cause  of 
increased  profitability  from  OTC  medicines. 


°hoto  i  ourtesy  of  Magnivision 


What  to  look  for  in  PMRs 

With  the  increasing  interest  in  patient  medication  records,  several 
companies  will  have  their  systems  on  show.  John  Richardson  Computers  Ltd 
advise  pharmacists  on  some  of  the  points  to  look  for 


Pharmacy  computers  have  developed  rapidly 
from  the  early  data  capture  units  and  labellers 
to  the  sophisticated  patient  medication  record 
systems  available  today.  The  concept  of 
keeping  patient  records  in  the  pharmacy  is  not 
new  but  it  is  only  relatively  recently  that  large 
volumes  of  records  could  be  maintained 
efficiently  with  the  necessary  easy  access. 

Computer  systems  are  being  produced  by 
a  number  of  companies  of  varying  experience 
to  run  on  IBM  or  similar  hardware.  Most 
efficient  systems  use  a  hard  disk  on  which  to 


store  the  patient  record  information  but  even 
so  a  very  good  program  is  needed  to  access 
the  information  quickly  enough  to  cope  with 
busy  dispensing  periods. 

If  a  direct  ordering  facility  is  important  to 
you,  ensure  that  any  system  being  considered 
can  link  to  your  chosen  wholesaler  as  it  can  be 
difficult  to  change  wholesalers  later. 
Remember  that  not  all  systems  can  link  to  all 
wholesalers. 

There  are  many  benefits  of  computerised 
patient  medication  records  both  for  the  patient 


and  for  the  pharmacist.  The  record  can  contain 
details  of  patient  drug  sensitivities,  chronic 
illnesses  and  ability  to  use  child-resistant 
containers  as  well  as  basic  prescription  data. 
One  system  even  suggests  alternative 
medication  when  serious  interactions  have 
been  spotted. 

The  pharmacist  can  be  alerted  to  drug 
interactions  for  the  current  prescription  as 
well  as  over  the  whole  patient  record.  It  is 
important  to  be  able  to  search  through  a 
specified  period  otherwise,  as  records 
become  longer,  labelling  becomes  slower. 

Incomplete  prescriptions  can  be  checked 
first  with  the  patient  record  before  contacting 
the  surgery.  Similarly  transcription  errors  for 
repeat  prescriptions  can  be  detected  and 
notified  or  simply  corrected. 

If  two  records  are  entered  inadvertently 
for  the  same  patient  you  want  to  be  able  to 
merge  the  information  when  you  have 
discovered  the  error.  If  you  type  in  the  wrong 
drug  or  patient  name  you  need  to  be  able  to 
delete,  amend  and  transfer  information  even 
after  it  is  stored  on  the  hard  disk. 

Monthly  reports  of,  for  example,  patients 
using  oxygen  therapy  or  nursing  home  drug 
usage  can  be  useful  and  are  available  from  the 
more  sophisticated  systems. 

Occasionally,  even  with  the  best  of 
systems,  things  can  go  wrong  and  it  is  of  prime 
importance  to  a  busy  pharmacist  that 
problems  are  dealt  with  quickly  and  efficiently. 
The  telephone  help  desks  are  essential,  often 
solving  problems  in  minutes.  An  on-site 
maintenance  contract  is  also  important.  With 
the  many  changes  likely  over  the  coming 
years,  program  updates  too  will  become 
imperative. 

To  conclude,  patient  medication  records 
can  benefit  a  pharmacy  tremendously.  If 
promoted  properly,  customer  loyalty  will  | 
increase,  giving  pharmacists  a  new  lease  of 
life,  feeling  once  more  that  they  are  providing 
a  genuine  and  caring  service  to  their  local 
community. 
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A  new  market 
to  Chemex 

A  totally  new  product  area  to  Chemex 
this  year  is  ready-to-wear  reading 
glasses.  Colin  Whybrow,  managing 
director,  Grett-Optik,  looks  at  the 
opportunities  for  pharmacists 

1989  has  seen  the  arrival  of  what  will 
undoubtedly  become  one  of  the  most  dynamic 
and  profitable  new  markets  for  pharmacies  — 
namely  non-prescription  reading  glasses. 

Early  predictions  of  a  £35m  market  may 
prove  to  be  under- valued  if  experience  to  date 
is  anything  to  go  by.  Some  pharmacists  who 
took  advantage  of  deregulation  by  getting  in 
from  April  found  themselves  astonished  by  the 
demand  from  consumers  who  readily  took  to 
the  idea  of  self  selection,  even  before  major 
advertising  campaigns  had  broken. 

A  host  of  companies  rushed  to  supply  the 
UK  market  and  tried  to  sell  reading  glasses 
everywhere  from  flower  stalls  to  fish  and  chip 
shops. 

This  echoes  the  pattern  in  countries  such 
3s  Sweden  where  quality  and  service  proved 
to  be  the  telling  factors  at  the  end  of  the  day, 
resulting  in  the  less  professional  companies 
being  forced  out  of  the  market. 

Pharmacists  with  an  eye  to  incremental 
profits  can  look  forward  to  a  good  long  term 
non-seasonal  business  with  reading  glasses, 
as  the  number  of  people  over  40  will  continue 
to  increase  for  at  least  the  next  ten  years. 
Even  well  established  markets  like  the  USA 
are  still  showing  market  growth  of  30  per  cent. 

Perhaps  the  only  word  of  caution  in  this 
new  product  category  —  which  looks  as  safe 
for  pharmacists  as  it  does  for  the  consumer  — 
is  inventory.  Make  sure  you  are  not 
warehousing  someone  else's  product  for  them 
and  be  sure  to  choose  a  supplier  you  can  rely 
ion  for  quality  and  service. 


Look  hard  at  displays 

Alistair  Miller,  Magnivision's  marketing  director,  looks  at  the  priori 
pharmacists  should  give  to  displays  of  reading  glasses 


Since  April,  when  it  became  legal  for  any  retail 
outlet  to  sell  ready-to-wear  reading  glasses  to 
the  public  without  prescription,  pharmacists 
everywhere  are  already  securing  considerable 
profit  from  this  growth  industry. 

Despite  the  nature  of  these  products, 
research  shows  that  70  per  cent  of  purchases 
are  made  on  an  impulse  basis,  only  30  per  cent 
planned.  Therefore  product  siting  and 
presentation  are  key  considerations.  Displays 
should  be  placed  in  an  area  of  the  shop  where 
customer  traffic  is  highest . 

Before  choosing  a  supplier,  the  pharmacist 
should  consider  display  stands  as  of  utmost 
importance.  It  is  only  through  developing 
display  techniques  over  the  years  that 
manufacturers  can  offer  a  choice  of  proven, 
well-designed  display  stands  to  meet  both  the 
retailers'  and  consumers'  requirements, 
whether  it  be  counter  display  or  free  floor 
standing  display. 

Unlike  sunglasses,  the  customer  cannot 
choose  an  alternative  pair  of  self-selection 


glasses  if  his  strength  is  out  of  stock.  So  it  is 
advisable  that  the  display  unit  is  designed  in  a 
way  which  can  display  several  pairs  of  each 
style  and  strength,  thus  eliminating  the 
immediate  need  for  back-up  stock. 

Retailers  can  be  visited  regularly  by  a 
trained  merchandiser  who  will  ensure  that 
display  stands  are  kept  neat  and  tidy.  No  need 
to  utilise  your  own  sales  staff  time, 
merchandisers  monitor  stock  levels  and  have 
the  facility  to  replenish  stocks  there  and  then 
from  their  car. 

Consumer  literature  should  always  be 
made  available  especially  in  the  early  period  of 
this  new  market,  when  it  is  important  to 
educate  customers  on  product  efficacy. 


Reading  glasses  may  be  seen  on  stands  E31 
CountercallLtd,  N16 Direct  Perception,  H13 
Grett  Optik,  P281ns  Optics,  131  Magnivision, 
C9  Paul  Murray,  P9  Readi-read,  H27 
Readyspex,  T4  Spectique,  B9  Unichem. 


Grett  Optik's  new,  three -tier  floor  standing 
merchandisers  hold  108  pairs  of  spectacles  in 
Ihree  trays  —  while  using  less  than  two  sqft  of 
floor  space. 


Albertine,  a  small  company  well-established  in  the  gift  trade,  specialises  in  hand  decoration.  All 
items  arc  British  made  {from  £1.99). 

More  companies  new  to  Chemex 


Albertine  —  ceramic  trinket  boxes,  dressing 
table/bathroom  accessories,  photo-frames 
and  costume  jewellery,  using  gemstones, 
pearls  and  delicate  natural  minerals.  Stand  L4. 
Tel:  0874  730461. 

Venice-Murano  Glass  —  jewellery  including  the 
traditional  hand-painted  floral  Murano  glass 


beads  and  Venetian-style  mosaic  beads,  hand- 
decorated  perfume  bottles  from  Florence,  and 
wall  masks  based  on  traditional  designs  of  the 
Venice  Carnival.  Stand  N7.  Tel:  01-4463879. 

Rose  Laird  International  Ltd  —  specialist  skincare 
and  colour  cosmetics.  Stand  P21.  Tel:  061 
4315937. 
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Products  making  their 
first  appearance 


Garfield  hits 
the  bottle 

Garfield,  the  comic  strip  cat,  is  now  available 
as  a  covered  Suba-seal  hot  water  bottle  in  a 
gold-coloured  fur  material.  He  will  join  other 
recent  additions  to  William  Freeman's  range 
on  Stand  A12.  Tel:  0226284081. 


Brooch  debut 

A  range  of  brooches  will  be  seen  for  the  first 
time  on  the  Intercapital  stand  T34.  Tel:  01-951 
3500. 

Homoeopathy 
from  France 

Biomed  UK  Ltd  will  be  introducing  Chemex 
visitors  to  a  new  range  of  homoeopathic 
products  from  France.  Formulated  by 
Lehning  Laboratories,  the  products  are 
designed  for  the  OTC,  "Pharmacists' 
prescription  market".  Stand  N5.  Tel:  0730 
66790. 

Mosquito  gel 

Following  the  launch  of  Mosquito  Milk, 
Parlour  Products  will  be  introducing  Mosquito 
Milk  gel  at  Chemex.  The  new  presentation  is 
in  a  pocket-sized  unbreakable  container  and 
was  developed  after  many  requests  from 
camping  and  expedition  users. 

Show  offers  will  be  available.  Stand  T22.  Tel: 
0858  65051. 


Magik  mud 

Dead  Sea  mud  is  created  by  millions  of  years 
of  sedimentation  and  contains  minerals,  trace 
elements  and  vegetable  matter  with  exfoliant 
and  hydrating  properties.  Its  efficacy  is 
acknowledged  by  the  thousands  of  people  who 
journey  every  year  to  the  Dead  Sea  to 
improve  their  skin  condition. 

Dead  Sea  Magik  mud  facial  pack  is  being 
launched  to  pharmacies,  health  food  shops  and 
department  stores  (£4.40).  There  will  be  an 
introductory  offer  of  one-third  off,  for  three 
months  only  (£2 .95  retail;  £  1 .60  trade) .  A  mud 
soap  will  also  be  launched  at  Chemex  and 
there  will  be  continuous  demonstrations  of  the 
facial  pack  at  the  Finders  Dead  Sea  Products' 
Stand  P19.  Tel:  0580  211055. 


AND  NOW  - 

THE  COMBINED  PACKAGE 


SEE  our  unique  new  Sylvex  modular 
display  system  on  stand  G32. 

An  integrated  display  for 
fashion  jewellery  and 
co-ordinated  hair  fashions, 
all  in  beautiful  matched 
packaging.  Not  just 
another  supplier.  We 
offer  a  complete 
service   to  the 
pharmacist.  Vast 
range.  Huge  stocks. 
Ever  changing  to 
keep    pace  with 
fashion.  Superb  stands 
on  free  loan.  Fast 
despatch.  Pre-priced. 
Large  margins. 
CLAYDON  WHOLESALE 
UK  Sole  1 8  First  Avenue.  Halstead 

Distributors  Essex     a  0787-472939 


AND 


A  boost  of  exhibition  energy 
from  Regina,  the  Queen  of  royal 
jelly.... 


Visit  stand  L27  at  Chemex,  with 
this  advertisement 
and  receive  your 
free  5cc  phial  of  Regina  Royal 
Concorde! 

REGINA 

ROYAL  JELLY 
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SEE  US  ON 
STAND  B-14 


-  ,;i 


r- 
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Amazing  what  a  little  Innoxa  can  do  for  you. 
to  life.  Tired  old  turnover  figures  revitalised. 

A  miracle  remedy,  perhaps?  More  like  an 
established  and  reliable  formula  with  added 
zest  and  fresh  ingredients. 

Like  a  heavyweight  national  advertising 
campaign  in  all  the  leading  women's  magazines, 
breaking  in  October. 

A  completely  new  management  team  with 
invigorating  fresh  ideas  for  the  futurt  oj  the 
whole  range.  And  a  new  floor-standing  unit  to 
show  it  all  off  to  its  best  advantage. 

We  recommend  you  stock  up  now.  You'll  be 
delighted  at  the  faces  that  start  to  show  up. 

Contact  Susy  Kendall  on  0323  641244 
(Fax  0323  639375),  or  write  to:  lunoxa 
(/roup    Ltd.,    Ilea  u  l\> 
House,  Hawthorn  Road, 
Eastbourne,  Last  Sussex, 


i.WOXA 
ACTIVE  LIFE 
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Colour  with  sensitivity 


A  double  from 
Tommee  Tippee 

New  customers  placing  first  time  orders  at 
Chemex  for  Tommee  Tippee  will  receive  a  15 
per  cent  extra  discount  on  top  of  the 
promotional  incentives  offered  year-round  on 
these  and  Pur  products. 

A  special  pack  containing  a  matching  bottle 
and  bib,  part  of  the  co-ordinated  range  of 
"designer"  feedtime  products  launched  a 
month  ago,  will  be  available  at  the  exhibition. 
The  250ml  bottle  with  latex  teat  and  the  pvc- 
backed  double  Terry  bibs  with  ties  feature 
"bunnies"  in  pastel  shades  or  clowns  in 
primary  colours  (£2.99).  Stand  C25.  Tel:  091 
2501864. 

Lotil  for  UK 
weather 

Pava  will  be  launching  Lotil  English  Weather 
facial  cream,  formulated  to  combat  the  effects 
of  the  English  climate  and  containing  UV 
screens. 

Lotil  cream  has  revised  graphics  and  pack 
shape,  and  the  size  has  been  increased  from 
28g  to  50g.  As  an  introductory  offer  to 
consumers,  both  products  will  be  offered  on  a 
"buy  one  get  one  free"  basis.  The  products 
are  available  to  the  trade  in  shelf  trays  of  six. 

Lite  hair-lightening  kit  has  been 
repackaged  and  line  extensions  introduced. 
Stand  119.  Tel:  0929  425266. 

Larry  Grayson 
in  person 

Readi-read  will  be  introducing  the  Royale 
designer  collection  and  new  promotional 
material.  Larry  Grayson  will  be  at  the  stand 
from  11.30am-3pm  on  the  Sunday  and 
customers  and  press  will  also  be  invited  to 
lunchtime  drinks.  Anyone  placing  an  order  will 
be  eligible  to  enter  a  competition  to  win  some 
Blaupunkt  in-car  stereo  equipment. 
Promotional  literature  and  gifts  will  be 
available.  Stand  P9.  Tel:  051  6772633. 

Fertility  test 
using  saliva 

Global  Pharmaceuticals  Ltd  will  be  launching 
the  PG/53  fertility  tester  which  depends  on 
changes  in  saliva  or  uterine  cervical  mucus  to 
detect  a  woman's  most  fertile  time. 

( (estrogens  produce  crystallisation  of  the 
saliva  and  uterine  cervical  mucus  when  they 
reach  a  certain  concentration  which  occurs 
from  three  or  four  days  before  ovulation  to  two 
or  three  days  after.  The  woman  places  a 
sample  of  either  of  these  fluids  under  a  small 
magnifying  lens  and  leaves  it  to  dry,  when  it 
can  be  examined.  The  instruction  leaflet 
explains  how  the  sample  will  look  in  the  most 
fertile  period.  Stand  B13.  Tel:  01-542  7231. 


Rimmel  are  introducing  Sensiq  cosmetics  to 
independents  following  a  successful  launch 
through  Boots  last  year. 

All  the  products  are  free  from  fragrance 
and  have  been  screened  for  other  irritants  and 
allergens.  Known  sensitisers  such  as  lanolin, 
eosin  and  formaldehyde  have  been  avoided 
and  the  range  has  been  developed  without 
cruelty  to  animals.  Above  all,  the  company 
says,  Sensiq  offers  a  spectrum  of  colour 
unprecedented  for  sensitive  skins  and 
unrivalled  by  any  comparable  brand. 

The  complexion  products  are  protective 
yet  non-occlusive  and  comprise  moisture  tint 
(£2.79)  in  five  shades,  satin  cover  foundation 
(£2.79)  in  five  shades,  ultra  fine  face  powder 
(£2.89)  in  five  shades,  perfect  powder  blush 
(£2.59)  in  10  shades,  translucent  loose 
powder  (£2.99)  and  pure  concealer  (£1.99). 

The  pressed  powder  eye  shadows  are 


presented  in  slim  compacts  with  soft  foam 
applicators  that  clip  to  the  base  —  single 
Shadow  Silk  (£1.99)  is  in  six  matt,  six  pearl 
shades,  duo  Shadow  Silk  (£2.39)  in  12 
combinations,  and  trio  Shadow  Silk  (£2.89)  in 
six  shades.  Conditioning  lash  build  mascara 
(£2.25)  and  gentle  water-resistant  mascara 
(£2.25)  are  fibre-free  and  can  be  used  by 
contact  lens  wearers.  Both  come  in  five 
shades  and  can  be  removed  by  Sensiq  eye 
make  up  remover  (£2.59).  Soft  eyeline  pencil 
(£1.69)  and  precise  eyebrow  pencil  (£1.79) 
complete  the  eye  colour  range. 

Luxury  lip  colour  (£2.25)  comes  in  32 
shades  and  protective  nail  polish  (£1.75)  in  six. 

The  skin  care  range  includes  gentle 
cleansing  wash  (75ml,  £2.99),  natural 
cleansing  mask  (75ml,  £2.99)  and  refreshing 
eve  gel  (30ml,  £2.99).  Stand  P37.  Tel:  01-637 
1621 


Innoxa's  new 
merchandisers 

Exhibiting  at  Chemex  for  the  first  time,  Innoxa 
will  be  revealing  details  of  a  relaunch  of  their 
skin  care  and  cosmetic  ranges  (C&D,  July  1 , 
pl4).  The  packaging  has  been  redesigned  to 
display  prominently  the  words  "hypo- 
allergenic"  and  "not  tested  on  animals".  The 
new  cosmetics  are  divided  into  two  collections 
—  country  and  city. 

New  merchandisers  on  display  will  be  a 
floor-standing  unit,  a  counter  unit  and  a 
compact  counter  display  for  the  Innoxa  41 
skincare  range.  Details  of  the  national 
advertising  campaign,  starting  this  Autumn 
and  running  through  to  December  in  the 
women's  Press,  will  be  available.  There  will 
be  discounts  to  the  trade  on  orders  taken  at 
the  exhibition,  which  is  the  first  under 
Innoxa's  new  management.  Stand  B14.  Tel: 
0323  641244. 
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GLOBAL  PHARMACEUTICALS  LIMITED  will  be 
launching  a  unique  and  a  new  exciting  product 
called  FERTILITY  TESTER  PG  53  at  CHEMEX  '89. 
PG/53  FERTILITY  TESTER  is  the  smallest  microscope 
in  the  world.  It  would  enable  women  to  control 
their  fertility  through  crystallisation  of  the  saliva 
in  the  most  natural  way.  It  is  very  simple  to  use 
and  with  instant  results. 

Special  Introductory  Offers  for  the  2  days  at 
CHEMEX  '89,  Stand  B13. 


Global  Pharmaceuticals  Ltd 
Global  House 
21  Lombard  Road 
Merton  London  SW19  3TZ 


Tel:  01-542  7231 
Fax:  01-540  7110 
Telex:  924037  SENTI  G 


PETASAFE 


Animal  Hygiene 
and  Health  Care 


wrwii  anas 


«g  Wipe?  | 


Supersafe  Disinfectants  Pet-Safe  Wipes 

and  Disinfectant  •   PfT  WIPES  Safely  for  humans  and  pets  guards 
Concentrate  against  Iransmittable  disease 

•   Special  formulation  disinfectants  •  EAR  &  EYE  WIPES  Formulated  for  use  on  delicate 
to  guard  against  mony  serious  oreos  to  help  keep  ears  and  eyes  free  from  discha 

diseases  including  Canine  •  CAGE  WIPES  Designed  to  cleanse  and  beautify  bn 
Parvovirus  and  Feline  Enteritis  and  animal  cages  helps  guard  against  infection 


Available  through  the  following  stockists: 

Battle,  Haywood  &  Bower  Ltd.        .  0522-29206/7  Willington  Medicals  Ltd. 

Centaur  Services  Ltd.                      0963-50428  Stoke-on-Trent  0782-747475 

Southern  veterinary  Supplies  Ltd.        0273-480072.  Carlisle  0228-45202 

Vet-Chem                             .       0524-71351  Aberdeen  0224-871525 

West  Midland  Veterinary  Supplies  Ltd.    0584-381475  Bristol  0272-657451 

Ounmow  0371-4146 


PCI  LOVI  {A  Dt vinon  of  Int 
Vlnconl  Lane,  Dorking,  Sur 
Tolephone  0306  881033 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 


FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING, 
QUOTES  OR  A  PRICE  LIST  CONTACT:  MERVYN  GREEN 
MPS 


URIMPHARM  LTD 


UNIT  A6, 83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3 1NR 
TELEPHONE:  01-658  2255 
TELEX:  263832;  FAX:  01-658  8680 
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Following  a  700%  increase  in  sales  since  1983, 
Intercare's  growth  rate  places  it  firmly  in  the 
ranks  of  the  fastest  growing  consumer 
healthcare  companies."' 

♦ 

Pharmacy  support  for  high  quality  Intercare 
brands  has  built  our  mutual  business. 

Extensive  Intercare  Product's  advertising  and 
merchandising  support  continues  throughout 
the  year. 

♦ 

You  can  depend  on  Intercare  for  competitive 
bonuses  and  good  profit  return. 


INTERCARE 

BUILDING  BRANDS 

FOR  YOU  AND 
YOUR  CUSTOMERS 


1NTERCAR E  PRODUCTS  LIMITED 

No  7  The  Business  Centre,  Molly  Millars  Lane,  Wokingham,  Berks  KG  1 1  2<JZ 
Tel:  0734  790345  Fax:  0734  772114 

A 


ASANDOZ  COMPANY 


i  (Sour,;-  IMS) 
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Two  supplements 
from  Wassen 

Wassen  Internationa]  Ltd  will  be  launching  two 
new  food  supplements.  Confiance  is  a  tablet, 
taken  once  daily,  intended  for  menopausal 
women.  It  contains  boron  to  help  retard  the 
loss  of  calcium  and  magnesium  from  bone. 
Other  ingredients  include  magnesium, 
manganese,  selenium,  chromium,  B  and  E 
vitamins  (30,  £3.95;  90,  £9.75;  365,  £31). 

Sitosterol-B  is  a  new  approach  to  reducing 
cholesterol  intake.  The  tablets  contain  beta- 
sitosterol,  a  nutrient  naturally  occurring  in 
wheat  embryo,  which  is  believed  to  block 
dietary  cholesterol  absorption  from  the  gut.  It 
does  not  affect  synthesis  of  cholesterol  from 
absorbed  nutrients. 

Other  ingredients  are  vitamins  A,  B3,  C 
and  E,  selenium  and  chromium  (30,  £4.50;  90, 
£11. 75 ;  365 ,  £4 1 ) .  Stand  L33.  Tel:  0372 379828. 


Washy  Whale 

Washy  Whale  natural  bath  bubbles  is  a  mild 
bubble  bath  formulated  for  children's  delicate 
skin.  Body  Mode  say  it  fills  a  gap  in  the 
children's  market  for  natural  products  and  is 
aimed  at  environmentally  conscious  parents. 

Wide  Awake  is  a  refreshing  facial  spray  to 
help  drivers  keep  awake.  It  contains  pure 
natural  spring  water  and  essential  oils  and  is 
packaged  in  a  POS  box  (£1.99)  for  impulse 
purchase.  Stand  P15.  Tel:  089533384. 


'."K*4T,        "tor  .^T*  <*».  or « 


5*  ticc 


'EVERLASTING 
CIGARETTE' 

WORLDWIDE 

SUCCESSwith  this 


REMARKABLE 
NICOTINE  FREE 
CIGARETTE 
SUBSTITUTE 


PROBABLY  THE 

safest  mr  TO 

GIVE  UP 
SMOKING 


See  us  on  STAND  P31 
attheChemex  Exhibition, 
Olympia  on  24th  &  25th 
September. 


Send   lo        Depl   C&O.  FREEPOST 
Everlasting  Cigarette    Co    211  Surrey 
f  Hills    Park.    Boxhill    Road  Tad 


CREIGHTONS 


create  more 
custom 
for  you 

Naturally 


See  how  and  why 
on  Stand  G14 
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LEADERS 

IN 

OUR  FIELD. 
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It  takes  5000  tiny  seeds  to 
make  just  one  Efamol  capsule  of 
Evening  Primrose  Oil. 

Efamol  Evening  Primrose 
Oil  is  a  very  rich  natural  source  of 
the  extremely  important 
substance  CLA,  which  the  body 
can  use  for  the  production  of  biological  regulators. 

Each  seed  grown  and  harvested  by  Efamol  is 
the  result  of  over  a  decade  of  scientific  study  and 
development  at  the  unique  Efamol  plant  research 
unit  Indeed,  Efamol  has  already  been  awarded  Plant 
Breeders  Rights  (equivalent  to  a  patent)  in  the  UK  and 
USA.  Only  in  this  way  can  Efamol  guarantee  that 
the  CLA  content  in  the  oil  is  of  consistently  reliable 
proportions  every  time. 

Efamol  is  the  only  brand  of  Evening 
Primrose  Oil  that  has  been  extensively 
clinically  researched.  In  fact,  Efamol 
has  been  subject  to  controlled 
clinical  trials  around  the  world,  and  is 


Efamol 


generally  regarded  as  the  best. 

This  scientific  base  has 
helped  Efamol  expand  the 
Evening  Primrose  Oil  market 
and  become  firmly  established 
as  the  brand  leader 
Independent  market 
research  shows  that  Efamol  is  the  outright  brand  leader 
in  the  multi-million  pound  Evening  Primrose  Oil 
market.  And  that  Efamol  sales  are  growing  by  30%  a  year 
against  19%  for  the  food  supplements  market  as  a  whole. 

As  well  as  Efamol  500  Evening  Primrose  Oil,  there 
is  a  range  of  combination  products  to  meet  various 
dietary  requirements.  Such  as  Efamol  PMP Efamol 
Marine  and  Efamol  Plus. 

Stock  the  complete  Efamol  range  and  plant  the 
_  seeds  of  success. 

®         Distributed  for  Efamol  Ltd.,  by 
Britannia  Health  Products  Ltd. 


VISIT  US  ON  STAND  H18 


are  Registered  Trade  Mori  s  ot  Efamol  ltd 


ESSENTIALLY  THE  BEST  EVENING  PRIMROSE  OIL 
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HRA  Systeme 
for  skin 

Topifram  Laboratories  Inc,  a  US 
dermatological  company  with  over  100  years 
experience  in  international  marketing,  are 
introducing  Hydrosome  Rapidermal 
Absorption  Systeme  in  nine  new  skin  care 
products  for  face,  hands  and  body. 

The  HRA  Systeme  uses  a  patent-pending 
micro-emulsion  combined  with  the  latest 
concepts  in  liquid  crystal  technology  to  deliver 
and  hold  moisture  in  the  stratum  corneum. 

When  applied  to  the  skin,  micro-particles 
of  moisture,  encapsulated  in  an  emollient 
phase ,  help  form  a  moisture  reservoir  on  the 
stratum  corneum.  A  liquid  crystal  matrix 
barrier  layer,  also  in  the  emollient  phase,  holds 
this  moisture  in  contact  with  the  skin  and 
resists  evaporation. 

The  range  consists  of  retinyl  palmitate  A 
facial  treatment  lotion,  creme  concentrate  and 
eye  gel  treatment;  traitement  dermatologiste 
facial  nourishing  fluid,  creme  and  moisturising 
lotion  (for  hands  and  body);  and  age  spot 
formula  fade  cream  in  two  forms.  Stand  C17. 
Distributors  Ultra  Glow  Ltd.  Tel:  01-6079983. 

Nebuchadnezzar 
going  free 

A  Nebuchadnezzar  of  champagne  —  the 
equivalent  of  20  bottles  —  is  offered  on  the 
Henri  Tinchant  UK  stand.  Every  order 
received  will  automatically  be  entered  into  a 
prize  draw.  The  winning  order  will  be  drawn 
at  the  end  of  the  show  and  the  champagne 
delivered  to  the  pharmacy  by  Henri  Tinchant 
in  person. 

The  company  will  be  adding  a  new 
women's  fragrance  to  the  Perfume  Box 
range.  A  special  Christmas  promotion,  the 
Fashion  Pastels  colour  cosmetic  kit,  will  also 
be  launched  at  Chemex.  Stand  N9.  Tel:  0468 
72220. 

Meet  Henry 
Cooper 

Grett  Optik  will  be  exhibiting  new  three-tier 
floor-standing  merchandisers  which  hold  108 
pairs  of  Easi  Readers  while  using  less  than  2ft 
of  floor  space. 

A  number  of  pharmacy  promotions  will  be 
launched  at  the  exhibition  and  Henry  Cooper, 
who  features  in  the  advertising,  will  be  on  the 
stand  on  the  Sunday.  Stand  H13.  Tel:  0392 
70999. 

Many  more  from 
Natural  Flow 

Newcomers  to  Chemex,  Natural  Flow  Ltd 
offer  a  range  of  nutritional  supplements  and 
skin  and  hair  products. 

Several  new  products  will  be  launched  at 
the  exhibition.  Sun  chloreUa  is  based  on  a  fresh 


water  alga  which  is  rich  in  amino  acids,  beta- 
carotene,  vitamin  B12  and  many  other 
vitamins  and  minerals. 

Especially  Yours  is  a  supplement  designed 
specifically  for  women  and  contains  vitamins, 
minerals,  herbs,  enzymes  and  linoleic,  oleic 
and  linolenic  acids.  Spiru-tein  is  a  natural 
protein  drink  based  on  Spirulina,  fortified  by 
vitamins  and  minerals. 

Sustained  release  niacin  500mg  helps  to 
avoid  the  flushing  and  possible  gastric  upset 
associated  with  other  niacin  products.  Oat 
bran  and  niacin  contains  a  high  proportion  of 
soluble  fibre.  All  the  products  are  vegetarian. 
Stand  F32.  Tel:  0435  882180. 

Pharmacist's 
starter  pack 
from  Dylon 

Dylon  is  being  relaunched  with  the  slogan: 
"Dylon:  make  up  for  clothes"  to  develop  a 
new  market  among  18-34  year-olds. 

A  starter  pack  designed  specifically  for 
pharmacies  will  be  on  display.  It  holds  the  six 
most  popular  shades  of  hand,  machine  and 
Cameleon  (£49.60  trade)  together  with 
consumer  leaflets.  An  extensive  advertising 
campaign  using  television,  posters  and  Press 
starts  next  Spring  (see  Chemex  Corner, 
August  5).  Stand  19.  Tel:  01-650  4801. 


An  extra  from 
Throaties 

Throaties  Extra  are  being  launched  to 
complement  the  existing  range  of  Throaties. 
The  new  pastilles  contain  benzoin  tincture, 
menthol  and  aniseed  and  aim  to  soothe  '  'more 
troublesome  sore  throats  and  stubborn 
coughs  and  colds" ,  say  Ernest  Jackson. 

They  are  blister-packed  in  boxes  and 
displayed  in  counter  top  outers  of  15  packs.  A 
national  TV-am  campaign  will  support  the  new 
and  existing  products  earlv  next  vear.  Stand  F4. 
Tel:  03632  2251. 

Win  a  bear 
pharmacist 

Buddettes  is  a  new  cotton  bud  product  being 
launched  by  Kirby-Warrick  Healthcare  and 
intended  for  make  up  application. 

All  visitors  to  the  stand  may  enter  a  raffle 
for  Warrick  the  Congesteze  teddy  bear, 
resplendent  in  his  pharmacist's  white  coat. 
Pharmacy  assistants  may  enter  a  product 
knowledge  competition  to  win  a  Goodmans 
904  miniature  television  with  radio  and  twin 
cassettes,  worth  over  £150.  Stand  Kll.  Tel: 
0638  716321. 


Anti-pesticide 
wash  for  fruit 

EGL  Foodbrokers  will  be  unveiling  a  new 
vegetable  and  fruit  wash  product.  Green  Clean 
is  designed  to  remove  pesticides  and  other 
unwanted  chemicals  from  fruit  and  vegetables 
while  being  harmless  to  the  environment. 
Four  to  five  drops  are  added  to  the  washing 
water.  It  will  be  on  sale  in  the  UK  from 
November. 

EGL  Foodbrokers  also  represent 
Applefords  who  will  be  launching  reduced 
sugar  strawberry,  apricot,  raspberry  and 
blackcurrant  jams,  plus  yeast  extract  and  new 
packaging  for  molasses.  Also  new  will  be 
organic  cider  vinegar,  rice  cakes  with  sesame 
seeds  and  no  added  salt  and  rice  cakes  with 
sesame  seeds  and  sea  salt. 

Special  show  discounts  will  be  available  and 
there  will  be  a  free  draw  to  win  a  weekend  in 
Paris.  Stand  S7.  Tel:  0628667331. 

Ideas  for 
Christmas 

Regina  Royal  Jelly  will  be  revealing  their 
Christmas  collections  and  highlighting 
chairman  Irene  Stein's  latest  book  "Royal  jelly 
—  a  guide  to  nature's  richest  health  food". 
Visitors  taking  a  copy  of  the  company's 
advertisement  in  this  issue  will  receive  a  free 
phial  of  Regina  Royal  Concorde.  Stand  L27.  Tel: 
01-207  7020. 


Anytime,  anyplace,  everyday. 
Perfumes  for  the  way  you  feel. 


What  a  great  idea!  Real  French  perfumes      in  a  no-nonsense,  handy 
atomiser  spray  for  only  £1.85  each. 

Choose  Jour,  with  its  light,  floral  fragrance,  or  Nuit,  romantic  and  seductive 
The  fresh  outdoor  fragrance  of  Sport      and  for  men,  there's  the  masculine  aroma 
of  Homme.  It's  so  easy      pick  the  fragrance  to  match  your  mood  or  the  occasion. 


Parf  urns  1  (sic)  fs&t!  You've  just  got  to  try  them. 


Biro-Bic  Limited,  Whitby  Avenue,  Park  Royal,  London  NW10  7SG 
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WE'RE  THE  CUSTO/V 
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R'S  FIRST  CHOICE 


G   R   E   T  T 


^READERS 


Independent  research 
by  Gallup  proves  it. 

Sixty  three  per  cent  of 


.USIVELY  FOR  the  pharmacist    potential  customers  see 
he  pharmacist  as  their  first  choice  for  quality  and  value  in 
eading  glasses. 

Yet  Grett  Easi  Readers  is  the  only  brand  developed 
exclusively  for  the  pharmacy  market. 

A  market  where  reputations  demand  nothing  but  the 
oest. 

Specially  designed  for  the  UK,  using  grade  'A' 
enses  and  prescription  quality  frames,  Easi  Readers  offer 
xceptional  value  at  just  £14.95  a  pair. 

Our  space  saving  merchandiser  containing  six 
modern  styles  in  six  different  strengths,  provides  am| 
:hoice  without  giving  an  unnecessarily  high  inventory 

Only  made  possible  by  our  fast  and  efficient 
epeat  order  delivery  service  from  nationwide 
wholesalers. 

Deliberately  chosen  to  reflect  the  honesty 
3nd  integrity  of  the  brand,  Henry  Cooper  has 
already  taken  the  Easi  Readers  name  into 
fnillions  of  homes  all  over  the  UK. 

Our  whole  page  advertisements  in  TV  Times  have 
irected  the  consumer  to  their  nearest  pharmacy  by  listing 
3ur  stockists  in  each  TV  region. 

A  list  which  has  grown  dramatically  with  every  insertion, 


putting  quality  reading  glasses  where  the  consumer  expects 
them  to  be,  in  the  pharmacy. 

If  you'd  like  to  add  your  name  to  the  list  and  enjoy 
genuine  high  profit  margins  and  fast  stock  turn,  phone  or 
write  to  the  UK's  leading  specialists  in  reading  glasses  at 
the  address  below. 

Together  we'll  keep  the  pharmacy  the  customer's  first 
choice  for  reading  glasses. 


A  SAFE,  EASY 

SOLUTION 


TO  READING 

SMALL 

PKINl 


;.r^  READING  GLASSES  [< 


Grett  Optik  UK  Ltd.,  FREEPOST,  2  Southernhay  West, 
Exeter,  Devon  EX1  1AZ.       Telephone  (0392)  70999 

SEE  US  ON  STAND  H13. 

GRETT^OPTIK 

SWEDEN'S  LEADING  NAME  IN  QUALITY  READING  GLASSES 


CHEMEX  89 


Venosan  for 
GP  scripts 

Credenhill  will  be  launching  the  new  Venosan 
range  of  compression  stockings.  The  brand 
has  been  used  widely  in  hospitals  and  the  new 
range  has  been  developed  to  meet  Drug  Tariff 
specifications  for  GP  prescribing. 

The  stockings  are  knitted  from  cotton 
covered  Lycra  and  nylon  so  may  be  worn  by 
patients  allergic  to  natural  rubber. 

Visitors  to  the  stand  will  be  given  a  10  per 
cent  discount  voucher  which  can  be  used  with 
an  order  for  any  items  in  the  company's  price 
list  for  up  to  two  months  after  the  show .  Stand 
T6.  Tel:  0602  320144. 

The  Ultimate 
for  nails 

Original  Additions  will  be  extending  their 
Elegant  Touch  nail  system  with  the  Ultimate 
range  of  pump  spray  nail  dry,  nail  hardener  and 
peel  off  nail  mask.  Colour  will  be  introduced  to 
Elegant  Touch  for  the  first  time  with  12 
coloured  nail  hardeners. 

Two  types  of  eyelashes,  strip  and  single, 
and  several  accessories  will  also  be  launched. 
Original  Additions  recently  merged  with  a  US 
beauty  products  company  —  American 
International  Industries  —  so  Ardell  and 
Andrea  products  will  also  be  on  show.  Stand 
G25.  Tel:  01-5739907. 


The  secret  of 
smooth,  supple  skin? 

Your  customers  will  discover  the  EFAMOLIA 
secret  through  the  new  advertising 
campaign  in  leading  women'sjournals. 

EFAMOLIA  Moisture  Cream.  Enriched  Night 
Cream  and  Skin  Lotion  -  created  with  pure, 
natural  Efamol®  Evening  Primrose  Oil 
-  essential  for  a  softer,  smoother  skin. 

Will  you  be  ready  for  the  demand? 
Order  your  stock  NOW  along  with 
the  full  range  of  P.O.S.  material. 

EFAMOLIA  -  the  secret  of  profitable  sales. 


® 


NEW  FRESH  FLOWERS 
FRAGRANCE 


EVENING  PRIMROSE  OIL  SKIN  CARE 


For  more  information  contact  EFAMOLIA.  DEPT  CD,  FREEPOST,  Woodbridge  Meadows,  Guildford.  Surrey  GU1  1  BR  (No  stamp  required). 
Efamol  Limited  are  the  worldwide  leaders  in  Evening  Primrose  Oil  research  and  production.  EFAMOLIA  products  are  not  tested  on  animals. 
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Discover 


why  there's 
a  place  for 

Potters 
in  your 

pharmacy 
...at  Chemex! 


THE  BIG  SWING  TOWARDS  j 
NATURAL  AND  HERBAL 
REMEDIES . 

The  increasing  awareness  of  herbal  medicine 
and  natural  remedies  has  presented  pharmacists 
with  more  questions  than  they  can  answer. 

Who  can  you  turn  to?  May  we  suggest  that 
Potter's,  with  over  1 75  years  experience,  can  provide 
realistic  advice  and  help"  on  this  Fastest  growing  sector  of 
medicine. 

As  Europe's  leading  manufacturer  of  all  forms  of 
licensed  herbal  medicine,  Potter's  also  have  the  comprehensive 
range  of  products  you  need  to  satisfy  your  customers. 


Potter  5 


■511 


BHIN1TI' 


^  (iiiiiitiiiir 


*ets  "Potters 

TABR1TIS 

'  herbal  mum 

FOR  ARTHRITIS 

I  Panful  Jofnat 

''"ttotatts  AWAr  fWJM 


NEURELAX 

Relieves  periods  ol 
nerve  strain  and 
tenseness  so  allowing 
restful  sleep 


SEE  US 
ON  STAND 
L14 


NEW 


"HE  OLD  WAYS 
1R0UGHTUPT0  DATE 

Potter's  hold  a  substantial 
Mmber  of  product  licences  and 
'so  manufacture  a  wide  range  of 
alenicals.  Our  products  are  made 
nd  marketed  under  the  provisions 
f  the  Medicines  Act  1968;  with 
lie  public's  increasing  concern 
j'ith  the  safety  and  possible  side 
ffects  of  the  treatments  they  use, 
's  reassuring  to  know  that  no 
otter's  product  has  ever  been 
'thdrawn. 

Potter's  really  do  offer  a  fresh 
3proach  to  the  ailments  of  today 
especially  where  a  more  gentle 
rm  of  medication  can  be 
lggested,  And  with  pharmacy 
ivice,  considerable  comfort 
in  be  given  to  customers  with 
en  more  serious  conditions. 
When  your  customers  seek 
ivice,  you  can  trust  Potter's  to 
rovide  the  answers  ...  so  make 
rre  Potter's  products  have  a  place 
your  pharmacy. 


All  you  ever  wanted  to 
know  about  herbs  and  natural  remedies  in  one 
comprehensive  book  -  Potter's  Cyclopaedia. 

•  ,4/7  invaluable  source  of  reference  for  pharmacists  and  staff. 

•  1 988  edition  -  completely  ■  re\ ised  and  rewritten  by  •  leading 
pharmacists. 

•  Clear,  concise  format  makes  everything  easy  to  find. 

•  Attractively  illustrated. 

Special  offer  price  to  pharmacies  just  £9.99  (rsp  £  1 4 .25) ,  inc  p&p. 


Potters 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wigan,  Lanes.  Tel:  0942  34761. 


Matter  s  BONUS] 

BACK 

Superb  display  unit 
of  herbal  medicines 

NEW  for  Chemex  -  a  Bonus 
Pack  display  merchandiser 
containing  4  packs  of  Neurelax,  lg$'4jL,_ikr 
Diuretabs,  Antifect,  Acidosis,     w/jO/1}  t'k** 
Tabritis  and  Antitis  at  the  bonus  M  y  *K      "iSf  :%ns 
deal  price  of  £30.30  (ex  VAT).  ,4  h 
Normal  price  £40.40  (ex  VAT).    '^v^Vttft  , 

r  ;X:  ® 
s 

KnraEKnns^^  mm: 

Benefit  from 
planograms 

Featured  on  the  Sterling  Health  stand  will  be 
.1  pharmacy  representation  of  the 
planogramming  concepts  including  the 
recommended  layouts  for  certain  market 
sectors. 

The  analgesics  planogram  was  the  first  of 
its  kind  (products  not  available  for  self 
selection)  to  be  tested  scientifically  in  a 
pharmacy  environment.  Two  groups  of  shops 
had  their  analgesics  sales  monitored  via  EPoS 
over  a  five  month  period  and  cash  sales  in  the 
planogram  group  were  shown  to  have  a  lasting 
increase  of  over  10  per  cent.  Thus  profits 
were  increased  just  by  rearranging  products 
on  shelf. 

The  plan  advocates  allocating  space  by 
cash  brand  share  by  restricting  the  number  of 
brands  displayed.  In  this  way  the  pharmacist 
can  benefit  from  maximum  exposure  of  the 
brands  which  give  him  the  most  profit. 

Alison  Plant,  trade  planning  manager,  will 
be  available  to  answer  to  queries  on  stand  F9. 
Tel:  0483  65599. 

Four  fashion 
frames  added 

Four  new  fashion  frames  —  two  metal  and  two 
plastic  (£12 .95  including  case)  —  will  be  added 
to  the  Spectique  range  of  reading  glasses. 
Stand  T4.  Tel:  0707  44993. 

Jewellery  for 
special  needs 

Classe  is  a  new  company,  run  by  pharmacists, 
specialising  in  the  distribution  of  inexpensive 
fashion  jewellery  and  hair  accessories 
specifically  for  pharmacies. 

The  company  promises  fast-selling  lines 
which  will  be  removed  and  credited  totally  if 
unsold  after  three  months.  Merchandisers  will 
visit  each  account  regularly  to  clean  remaining 
stock  and  re-order  with  the  client's  approval. 
Counter,  gondola,  wall  or  free-standing  units 


1NDEPENDANT  PHARMACY 
ANALGESICS  PLANOGRAM  PRODUCED  USING  SPACEMAN/SPACEMAX  (NIELSEN  DATA) 
PART  OF  THE  STERLING  HEALTH  CAR  E.  SCHEME  /amp/IL88 


will  be  supplied  on  free  loan. 

A  10  per  cent  discount  is  offered  on 
opening  orders  placed  at  Chemex,  plus  5  per 
cent  settlement  discount  for  payment  within 
14  days  of  invoice  date.  Every  Chemex  order 
will  be  entered  into  a  draw  for  a  remote  control 
television  set.  Stand  025.  Tel:  0992  553204. 


Swiss  formula 
skin  care 

Shopfield  Ltd  will  be  launching  Nature  Beauty, 
a  skin  care  range  made  to  an  original  Swiss 
formula,  with  all  products  containing  high 
proportions  of  aloe  vera.  The  range  comprises 
cleansers,  fresheners,  moisturising  and 
treatment  creams,  and  hand  and  body 
products.  Stand  L22.  Tel:  01-550  4933. 


A  champagne 
celebration 

To  celebrate  their  first  appearance  at 
Chemex,  Elida  Gibbs  are  giving  a  free  bottle 
of  champagne  with  every  order  for  20  packs  or 
more  taken  at  the  exhibition. 

Chemex  will  also  be  used  to  unveil  a  new 
extension  to  the  Vaseline  Intensive  Care 
range.  Called  Vaseline  Hand  and  Nail  Formula 
it  offers  complete  care  for  hands  as  it  not  only 
softens  and  smoothes  the  skin  but  also  helps 
strengthen  nails. 

The  product  was  launched  last  year  in  the 
USA,  with  retail  sales  reaching  £10  million  in 
just  ten  months. 

The  spotlight  will  also  be  on  Denim  and 
Lynx  Christmas  packs  (£3.19-£9.99).  Stand 
121.  Tel:  01-486 1200. 


NELSONS  NEW  CAROUSEL 
ON  DISPLAY  AT  CHEMEX  '89 


Nelsons  eye-catching  new  red  product 
display  carousel  will  be  on  show  and 
available  to  visitors  at  the  Special  Show 
Offer  Price  of  just  £99.  Make  sure  you  visit 
Nelsons  stand  to  see  the  complete  range 
as  well  as  our  other  special  promotions. 


nelsons 


specTalshow 

OFFER  £QQ 

nMl  Y  fc  ^  ^ 


SEE  US  ON  STAND  Fl 


HOMOEOPATHY 

"Helping  the  body  help  itself" 


5  Endeavour  Way,  Wimbledon, 
London  SW19  9UH. 
Trade  Order  Number:  0800  289515 
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IT'S  A  BIGGER  OPPORTUNITY 
WITH  MAGNIVISION. 


(See  us  on  Stand  I  31  at  Chemex) 


Magnivision  is  uniquely  placed  to 
help  you  maximise  the  opportunity 
you  now  have  to  profit  from  the  sale 
of  self-selection  reading  glasses. 

THE  WORLD'S  No.  1 

The  quality  of  Magnivision  lenses 
and  frames  has  made  them  brand 
leaders  wherever  they  are  sold. 

THE  ULTIMATE  DISPLAY  UNIT 

Magnivision's  display  is  a  proven 
success,  perfected  over  many  years. 

It  makes  self  selection  simple  for 
your  customers  and  stock  control 
easy- for  you. 

OUTSTANDING  PROFIT  RETURN 

There  are  display  stands  for  floor 
and  counter  which  occupy  a  very 
small  area.  It's  not  unusual  to  turn 
stock  round  3  or  even  4  times  a  year. 
In  terms  of  profit  per  sq  ft  that's 
going  to  make  Magnivision  reading 
glasses  one  of  the  most  profitable 
lines  you  carry. 
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NATIONAL  ADVERTISING  SUPPORT 

With  Magnivision  you  get  the 
national  advertising  exposure  you'd 
expect  from  a  brand  leader.  It's 
further  supported  by  an  intensive 
public  relations  and  consumer  educa- 
tion programme. 

STOCKIST  SUPPORT 

Magnivision  has  a  nationwide  team 
of  merchandisers  who  call  regularly 
to  keep  your  unit  fully  stocked,  neat, 
clean  and  tidy.  The  opportunity  to 
profit  from  this  new  market  sector  is 
clear  to  see.  Look  no  further  than  the 
brand  leader. 

Contact  us  now:- 
MAGNIVISION  LTD 
Longbridge  Hayes  Road,  Longport, 
Stoke-on-Trent,  Staffs.  ST6  4DS. 
Telephone:  0782  577055. 


MAGNIVISION 


The  World's  Best-Selling  Reading  Classes 


Copyright  Magnivision  Limited  1989 
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Granulated 
goes  Light 

Hermes  Sweeteners  will  be  launching  a  new 
granulated  sweetener,  Hermesetas  Light 
granulated,  following  the  successful  launch  of 
Hermesetas  Light  last  September.  The  new 
product  contains  aspartame  and  acesulfame 
and  will  be  presented  in  a  40g  jar. 

Throughout  Chemex  there  will  be  a  free 
prize  draw  for  a  £500  Olympus  Sports  gift 
voucher.  Two  Hermesetas  Light  mugs  will  be 
on  offer  with  every  five  cases  ordered,  plus  a 
free  blistercard  of  Hermesetas  Light  with 
every  case.  Stand  B23.  Distributors  Jenks 
Brokerage.  Tel:  0494  33456. 

High  potency 
replacement 

Vitabiotics  will  introduce  a  new,  high  potency 
Omega-H3,  containing  33  ingredients,  to 
replace  the  previous  formula.  Chemex  visitors 
will  be  offered  a  25  per  cent  bonus  on  Oralcer, 
Premence-28,  Omega-H3  and  Feroglobin- 
B12.  Stand  Jll.  Tel:  01-9035541. 

Dispensing  system 
links  OTC 

Fairscan  Ltd,  supplier  of  EPoS  systems,  are 
launching  their  own  dispensary  system  at  this 
year's  exhibition. 

This  new  system  is  designed  to  follow  the 
guidelines  issued  by  the  RPSGB  and  includes 
automatic  system  access  in  the  computer  to 
the  C&D  Price  List;  similar  access  to  a 
computerised  version  of  the  BNF  for  drug 


interaction  checks  and  displayable 
information;  and  direct  connection  to  an  EPoS 
till,  so  OTC  medicine  sales  can  be  recorded  on 
PMRs. 

System  operation  is  fast,  particularly  the 
establishment  of  new  PMRs  through  the  use 
of  local  addresses  and  patient  condition  files. 
Flexibility  in  input  routines  and  output  texts 
allows  users  to  enter  their  own  preferred 
dosage  call-up  method  and  label  printing  texts 
for  dosage  and  warnings. 

A  cost  saving  on  hardware  is  achieved 
when  the  one  computer  is  used  to  run  both  this 
new  dispensary  system  and  Fairscan's 
established  EPoS  system.  Stand  E3.  Tel:  042 
1283222. 


More  vitamins 

Among  the  new  lines  being  launched  at 
Chemex  by  Stafford  Pharmaceuticals  will  be 
an  "unusual  range  of  products  that  will  bring 
the  vitamin  market  into  the  20th  century". 
Stand  K9.  Tel:  0785  211744. 

Gift  packs 

Sylshire  Giftware  will  launch  their  own  range 
of  pot-pourri,  soap  and  confectionery  gift 
packs  aimed  at  the  pharmacy  market.  Stand  J17. 
Tel:  0934  820115. 

Sugar  free  rock 

Fylde  Coast  Confectionery  will  be  launching  a 
sugar-free  rock  candy  stick  packed  in  drums 
singly  or  display  boxes  or  as  a  multi-pack  of 
three  or  four  bars.  The  product  is  sweetened 
with  isomalt  which  is  non-cariogenic  and 
suitable  for  diabetics.  Shelf  life  is  said  to  be 
good  and  there  is  no  stickiness,  even  if  the 
product  is  left  unwrapped.  A  5  per  cent 
discount  is  available  on  orders  taken  at  the 
show.  Stand  Pll.  Tel:  0253  591596. 


NPA's  advisory 
service 

The  National  Pharmaceutical  Association  will 
offer  members  an  advisory  service. 

Executive  staff  and  NPA  consultants  will 
be  available  at  the  stand  for  discussion  on  a 
wide  range  of  subjects  important  to 
community  pharmacists  —  finance,  tax 
matters,  buying  and  selling  a  pharmacy,  legal 
advice,  professional  indemnity  protection, 
business  systems,  shopfittings,  design  and 
modernisation,  plus  information  on  the  NHS, 
prescriptions  and  medicines. 

Outside  consultants  from  Pharmoney,  the 
NPA's  financial  advisory  service  for 
pharmacists,  will  give  independent  advice  on 
pensions,  investments  and  life  assurance 
while  Company  Medical  Insurance 
Consultants  will  advise  on  private  health 
insurance.  Stand  S17.  Tel:  072732161. 


Discount  on 
BP  machine 

Springfield  Diagnostic  Systems  will  offer  a 
discount  on  their  latest  blood  pressure  testing 
machine,  the  Springfield  Pressure  Check  II. 
The  machine  measures  systolic  and  diastolic 
pressure  and  pulse  rate  to  within  ±  2mm  of 
mercury  and  ±  2  pulse  per  minute.  It  features 
an  easy  to  follow  LCD  display  instruction 
panel,  an  inbuilt  printer  for  user  reference,  a 
table  and  stool  for  patient  comfort,  a 
programmable  rolling  advertising  display  of  4 
by  1,000  character  messages,  a  hands  off 
sonic  control  unit  and  built-in  sex/ weight/age 
comparitor. 

Springfield  say  the  Pressure  Check  II 
needs  little  attention  other  than  periodic 
calibration.  It  has  been  approved  bv  the  NPA 
and  costs  £1,899.62  plus  VAT,  net  of  NPA 
discount.  Stand  H24.  Tel:  044282  8644. 


C&D  -  all  your 
business  needs 

C&D  will  be  offering  special  services  to  help 
your  business  run  smoothly  at  Chemex. 

For  a  small  fee,  exhibitors  will  be  able  to 
take  advantage  of  the  photocopier  and  fax 
machine  service  on  the  C&D  stand,  and  there 
will  be  a  limited  typing  facility.  Company 
representatives  and  others  without  official 
Chemex  badges  may  have  their  visiting  cards 
made  into  clip-on  name  tags. 

C&D  editorial  staff  will  be  producing  a  daily 
newspaper  on  both  the  Sunday  and  Monday, 
and  will  be  at  the  stand  on  the  Saturday  before 
the  exhibition  opens,  eager  to  hear  your  news. 

Coffee  will  be  supplied  to  visitors  wishing 
to  discuss  all  aspects  of  our  publishing 
activities.  Issues  of  C&D  and  Over  the  Counter 
will  be  available,  together  with  reprints  of  the 
C&D  training  seminar  papers.  The  latest 
edition  of  the  red  Reference  Book  (1989-90), 
which  has  been  sent  free  to  NPA  member 
pharmacies,  will  be  available  to  non-NPA 
members  for  £20  instead  of  the  usual  £25. 
Stand  G3.  Tel:  0732  364422. 
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Join  The  Winning 
Partnership  At 

CHEMEX  '89 

Visit  Us  On  Stand  P41 


w 


INCREASE  YOUR  PROFITS  WITH  - 

Top  quality  developing 
and  printing 

Fast,  reliable  service  from 
9^  local  laboratory 

A  comprehensive  range  of 
services 

High  quality  films  in  all 
popular  sizes 

Free  promotions  to  attract 
customers 


Eye  catching  shop  display 
material 

COLOURCARE  INTERNATIONAL 
Riverside  House,  Avon  Approach, 
Salisbury  SP1  3SJ 
Telephone  0722  412202 
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Win  a  Hilton 
weekend  for  two 

To  mark  their  first  anniversary,  Organic 
Product  Co  will  run  a  prize  draw  at  Chemex. 
Customers  ordering  over  £200  worth  of  the 
company's  products  can  win  a  weekend  for 
two  at  a  UK  Hilton  Hotel.  There  will  also  be  a 
number  of  special  offers. 

An  in-house  herbal  cosmetologist  has 
helped  with  the  development  of  the  natural- 
based  beauty  products  free  from  animal 
derivatives  and  testing,  and  packaged  in 
recyclable  materials. 

A  travelpack,  being  launched  at  Chemex, 
holds  four  50ml  or  15g  products  of  the 
customer's  choice.  Stand  P35.  Tel:  01-478 
1062. 

The  best  six 
on  discount 

Potter's  (Herbal  Supplies)  Ltd  will  be 
introducing  a  new  range  of  merchandising  and 
POS  material,  promoting  the  six  best-selling 
pharmacy  products  with  discounts  of  25  per 
cent.  This  is  the  company's  first  appearance 
at  Chemex.  Stand  L14.  Tel:  0942  34761. 

New  look  for 
Colourcare 

Colourcare  will  be  launching  a  "new  look 
image"  using  modern  graphics  "to  reflect  the 
trend  in  today's  retail  design". 

'  'Our  dealers  need  to  convey  quality  and 
professionalism  to  their  customers , ' '  explains 
sales  and  marketing  director  Mike  Wyatt. 
"The  customer  also  has  to  be  able  to  identify 
a  film  processing  outlet  at  a  glance  in  a  busy 
street." 

There  will  be  a  film  offer  and  prize  draws 
for  remote  control  televisions,  champagne  and 
film.  Everyone  carrying  the  special 
Colourcare  invitation,  which  has  been  mailed 
direct,  will  win  a  prize.  Stand  P41.  Tel:  0722 
412202. 

Two  Kamillosan 
babycare 
additions 

Two  new  products  will  be  unveiled  at  the 
Norgine  stand  —  Kamillosan  baby  cream  and 
Kamillosan  baby  cleansing  bar,  both  containing 
chamomile.  An  introductory  offer  will  be 
available. 

Promotional  prices  will  be  given  on 
Kamillosan  ointment,  Pyralvex,  Waxsol,  the 
EPOC  evening  primrose  oil  range, 
Makatussin  sugar  free  lozenges,  and  Dr 
Ernst's  herbal  teas  and  baths.  A  prize  draw 
will  be  held  daily .  Stand  J23.  Tel:  0865  75071 7. 


Aiming  for 
the  target 

Body  weigh  Target  is  the  latest  coin-operated, 
person-weighing  machine  from  Bodyweigh 
Systems.  It  calculates  the  user's  target 
weight  on  keying  in  information  such  as  height, 
build  and  physical  activity.  The  user's  actual 
weight  is  then  compared  to  the  target,  details 
of  the  amount  over/under  weight  computed 
and  a  daily  calorie  intake  displayed  to  help  the 
user  reach  the  target  weight.  The  machine 
costs  £1 ,495  plus  VAT,  or  is  available  on  lease 
or  profit  share  basis.  Stand  L10.7V/:  0273 
515310. 

Range  created 
for  sports 
enthusiasts 

Creighton's  Naturally  will  launch  their  All 
Sports  range  of  11  lines  for  the  sports 
enthusiast.  There  will  also  be  promotional 
incentives  against  all  their  major  ranges  and  a 
"sports"  gift  for  customers  placing  an  order 
at  the  exhibition. 

Companies  interested  in  own-label 
preparations  will  be  able  to  see  a  video 
outlining  the  company's  research, 
development,  production  and  quality  control 
procedures. 

Young  visitors  can  enter  Creighton's 
Naturally  world  conservation  challenge,  a 
group  activity  for  8-14  year  olds.  Winners  will 
receive  a  selection  of  Creighton's 
leisurewear.  Stand  G14.  Tel:  091)665611. 


Neutrogena 
launches  for 
lips  and  hands 

Two  new  products  from  Neutrogena,  to  be 
launched  in  November,  will  make  their  debut 
at  Chemex. 

Neutrogena  lip  care  (£1 .95)  prevents  dry, 
cracked  lips  and  is  claimed  to  ensure  complete 
healing  in  five  days.  Hypo-allergenic,  it 
contains  castor  oil,  candelilla  wax  and  factor  4 
sunscreen. 

Following  demand  from  both  the  public  and 
dermatologists,  Neutrogena  are  introducing 
an  unscented  variant  of  the  Norwegian  formula 
hand  cream  for  fragrance-sensitive  skin.  It  can 
be  used  for  prevention  and  repair  (50g, 
£2.50).  Stand  K7.  Tel:  01-821 1984. 

Relaunch  with 
Kite  mark 

Soplex  Health  Care  Ltd  will  be  relaunching 
their  Silver  Knight  and  Gold  Knight  condoms 
with  new  packaging  and  the  BSI  Kite  mark. 
Soplex  claim  to  be  only  the  second  wholly 
British-owned  company,  and  the  third 
company  overall,  whose  condoms  have  this 
ultimate  quality  endorsement.  Stand  R14.  Tel: 
0403  64935. 

Aids  to  health 
monitoring 

Anglo  European  Marketing,  sole  distributors 
of  the  Vandoni  range  of  health  monitoring 
equipment,  are  choosing  Chemex  for  the 
launch  of  two  new  products. 

The  Vandoni  S4  personal  coin  operated 
weighing  machine  displays  weight  in  both  kg 
and  stones  and  pounds.  The  machine  operates 
on  a  complimentary,  lOp  or  20p  vend. 

Demonstrations  of  a  new  cholesterol  level 
testing  machine  will  take  place  throughout  the 
exhibition. 

NPA  members  will  qualify  for  standard 
discounts  on  the  Vandoni  V10  personal 
weighing  machine.  Stand  C2.  Tel:  061  7662313. 

Satellite  dish 
to  be  won 

All  orders  taken  at  the  Medielite  stand  will 
qualify  for  a  prize  draw  for  a  satellite  dish. 
Medielite  spe<  ialise  in  distributing  small 
electrical  appliances  and  photographies,  and 
say  that  most  of  the  companies  with  which 
they  deal  will  be  launching  at  least  one  new 
product. 

There  will  be  promotional  prices  on  all 
products  for  orders  taken  at  the  show,  and  the 
manufacturers  will  have  details  of  promotional 
activities  for  Christmas.  Stand  A6.  Tel:  01-998 
8833. 
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How  chewing  gym 
dly  curtails  two  hour 
plaque  acid  attack  j 


Most  meals  and  snacks  increase  plaque  acid 
production.12  Research  shows  that  this  acid 
threat  may  be  prolonged  and  the  new  study 
demonstrates  that  two  hours  or  more  can 
elapse  before  acid  in  the  interproximal  sites  is 
neutralised.3  And  with  five  or  six  snacks  a  day 
being  quite  common,  many  patients'  teeth  may 
be  at  risk  for  long  periods  of  the  day. 

The  chewing  of  gum  after  eating  triples  salivary 
flow4  and  delivers  saliva  throughout  the  mouth, 
reaching  even  interproximal  sites  where 
carbohydrates  may  be  trapped.1  As  a  result, 
acid  is  neutralised  quickly  and  plaque  pH  is 
returned  to,  and  maintained,  at  resting  levels. 
There  is  wide  acceptance  of  this  benefit  from 
Orbit  sugar-free  gum  where  restoration  of 
plaque  pH  to  resting  levels  is  known  to  be  rapid. 
Consequently,  attention  is  now  focusing  on 
whether  gums  containing  sucrose  exert  a 
similar  benefit. 

The  new  study  using  Doublemint  chewing  gum 
after  meals  shows  that  once  the  sucrose  is 
chewed  out  (generally  within  minutes)4,  the 
gum  behaves  in  much  the  same  way  as  sugar- 


free  gum,  with  acid  neutralisation  being 
completed  within  a  20  minute  chew  period.3 

interproximal  plaque  pH  response  to  typical  nutritionally 
balanced  meal  with  and  without  sucrose  chewing  gum. 3 


7-»  Meal 

iroximal  plaque  pH 

Alter  chewing  sucrose  gum 
Potential  demineralisation  zone 

! 

Without  chewing  gum 

T     T  i 

50        60      70       80        90      100  110 

1         1  H 

120     130  140 

Since  most  people  chew  a  piece  of  gum  for  at 
least  20  minutes  these  early  results  suggest 
that  whichever  gum  your  patients  elect  to  chew 
after  eating,  plaque  acid  can  be  neutralised 
much  faster  than  by  not  chewing. 

The  new  research  data  provides  further  support 
as  to  why  the  chewing  of  gum  for  20  minutes 
after  eating  should  be  considered  a  valuable 
adjunct  in  maintaining  good  dental  health. 


WRIGLEY 

DENTAL  PROGRAMMES 


References:  1.  Jensen,  ME,  JADA,  1986, 113,  262-266.  2.  Jensen,  M.E.,  eta/.  J  Dental  Res  ,1989,  68,  Abstr.264  3.  Jensen,  ME,  Wefel,  J  ,  and  Sheth,  J 
J  Dental  Res  ,1988,  67,  Abstr  1329 /Data  on  File.  4  Hoerman,  K.C.,  eta/.,  submitted  Archives  of  Oral  Biology.  1989 
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Many  Vantage 
own-labels 

Chemex  '89  marks  the  first  Chemex  at  which 
AAH  Pharmaceuticals  have  exhibited  on 
behalf  of  all  of  the  pharmaceutical  wholesalers 
and  suppliers  within  the  group. 

This  year's  Chemex  will  provide  the 
launchpad  for  additional  healthcare  products 
and  services,  including  plans  for  the  Super 
Vantage  retailer  concept  and  23  new  Vantage 
own-label  products  scheduled  for 
Autumn/Winter. 

AAH  have  provided  C&I)  with  an 
exclusive  pre-exhibition  preview  of  two  of  the 
new  products.  Vantage  own-label  shaped 
disposable  breast  pads  for  nursing  mothers 
are  made  from  environmentally-friendly  pulp, 
are  shaped  for  comfort  and  offer  increased 
absorbency  where  it  matters  most  (50, 
£1.75).  They  are  sold  in  trade  outers  of  six 
(£6.60). 

In  response  to  requests  from  Vantage 
members  and  their  customers,  AAH 
Pharmaceuticals  are  introducing  a  gentle 
formula  foam  bath  specially  suited  for 
children's  (and  adults')  sensitive  skin. 

The  new  Vantage  children's  foam  bath  can 
work  efficiently  in  lower  temperatures  of  bath 
water  which  are  more  suited  to  young 
children.  It  is  sold  in  one  litre  unbreakable 
bottles,  providing  sufficient  for  more  than  30 
baths  (£0.99).  It  is  sold  to  the  trade  in  outers 
of  six. 

Further  developments  concerning  Link 
Pharmacy  Systems'  new-generation  Link 
Scripts  computer  software  will  be 
demonstrated.  Stands  G9,  H9.  Tel:  0928  717070. 
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DISPOSABLE  NURSING 
BREAST  PADS 
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Big  discounts,  big  prizes 

Save  money ...  and  win  holidays,  champagne, 
televisions ...  by  ordering  at 
Chemex 


Janssen  pharmacy  division  will  be  offering  a  full 
range  of  products  on  promotion.  Stand  H17.  Tel: 
0235  772966. 

Bring  the  negative  of  your  favourite  print  for  a 
free  enlargement  at  the  Maxiprint  stand,  where 
the  Tern  •ighl  daylight  enlargi  t  w  ill  be  in  actii  >n. 
The  system  has  been  designed  to  fit  a  retail 
environment  and  produces  enlargements  in 
the  most  popular  size  —  lOin  by  Sin. 
Enlargements  are  one  of  the  most  lucrative 
areas  of  the  D&P  market,  the  company  says. 
Stand  B4.  Tel:  0202895939. 

Fotostop  Express  Retail  Group,  exhibiting  at 
Chemex  for  the  first  time,  were  formed  to 
serve  the  independent  film  processor  and 
photographic  dealer.  They  will  set  up  their 
stand  with  a  minilab  and  display  material  as 
they  would  be  seen  in  a  pharmacy.  Visitors  will 
be  able  to  have  a  film  processed  free  and  there 
will  be  a  free  fascia  for  all  those  who  join  the 
group  at  the  exhibition.  Stand  P2.  Tel:  01-648 
5664. 

Pharmacists  ordering  one  of  each  of  the  15 
Albert  Smith  Health  Cassettes  will  receive  another 


one  of  each  free  (£4.95  retail;  £2.85  trade). 
Customers  can  also  have  a  free  sample 
cassette  before  buying.  Stand  T30.  Tel:  0255 
672031. 

Peaudouce  are  running  special  offers  and 
promotions  and  unveiling  Peaudouce  Ultra 
Plus  with  the  new  biodegradable  plastic 
backing.  Stand  LI.  Tel:  0992  445522. 

Galenco  Ltd  will  give  a  show  discount  on  all 
orders  taken  for  their  bath  preparations,  liquid 
soaps  and  skincare  products.  Stand  E26.  Tel: 
0225  771781. 

Oep  (UK)  Ltd  will  be  giving  special  incentives  on 
Cuticura,  Topol  and  Ayd-slim,  with  a  premium 
bonus  gift  for  customers  placing  an  order 
during  the  exhibition.  Pharmacists  will  be  able 
to  view  the  next  stage  in  the  development  of 
LA  Looks  —  a  television  advertisement  which 
is  the  nucleus  of  a  £1 .8m  campaign  targeted  at 
young  users  throughout  September  and 
October.  Stand  C3.  Tel:  0753820743. 

GAP  Research  Co  Ltd  will  give  a  complete  Tooth-fil 
kit  to  every  caller  on  their  stand.  A  discount  of 


12  for  everv  10  ordered  will  be  available.  Stand 
B22.  Tel:  01-310  5405. 

Tisserand  will  offer  a  10  per  cent  discount  on  all 
orders  for  their  aromatherapy  products.  Stand 
B20.  Tel:  0273  412139. 

Printed  packaging  suppliers  IP&S  Co  Ltd 
previously  concentrated  on  the  food  industry 
but  are  extending  their  market  with  the  launch 
of  a  range  of  high  and  low  density  printed  bags. 
Customers  placing  an  order  at  Chemex  will 
receive  the  printing  blocks  free,  together  with 
two  free  return  flights  to  mainland  USA, 
although  they  will  have  to  book  in  at  a  Hyatt 
Hotel  costing  from  £50  a  night  for  two. 
Nationwide  representatives  and  designers 
offer  help  with  design.  Stand  R4.  Tel:  01-624 
0185. 

Continental  Balloons  Ltd,  exhibiting  at  Chemex  for 
the  first  time,  will  be  offering  a  special 
promotion  price  to  Chemex  visitors.  Their  foil 
balloons  earn-  messages  to  suit  many  different 
occasions  birthdays,    get  well, 

congratulations,  etc  —  and  some  feature 
cartoon  characters.  By  appealing  to  mothers 
and  children,  the  balloons  can  help  pharmacies 
expand  sales  to  their  major  customers,  sav 
CBL.  Stand  H4.  Tel:  0707266778. 

Free  samples  of  Robinsons  products,  including 
newly  acquired  Delrosa,  and  product 
literature  will  be  available.  All  visitors  will  be 
invited  to  enter  a  free  prize  draw  to  win  a  toy 
version  of  Robinsons  cartoon  character, 
Spikey.  Stand  Nil.  Tel:  0603  660166. 
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10,394  NPA  PHARMACIES  ARE 
UP  TO  DATE  -  ARE  YOU? 


Pharmacies  in  the  National  Pharmaceutical 
Association  have  thrown  out  their  old  Red  Books! 
They  are  now  using  the  new  1989-90  edition,  which  is 
packed  with  updated  addresses,  telephone  numbers, 
office-holders,  legal  advice,  professional  and  NHS 
information,  products  and  services,  medical  data, 
retailing  note s . . .  and  much  more . 

If  you  too  have  come  to  rely  on  the  Red  Book's  facts 
and  figures,  get  up  to  date  now  by  ordering  your 
personal  copy  of  the  second  edition.  You  will  find  it 
includes  several  extra  sections,  all  asked  for  by 
practising  community  pharmacists.  These  include 
recognition  of  common  skin  conditions,  the  new  DTI 
prices  code,  alternative  therapies,  self-selection 
reading  glasses,  head-lice  treatments,  childhood  and 
adult  vaccination  schedules,  plus  many  other  items  of 
value  and  interest. 

The  Red  Book  is  compiled  by  Chemist  &  Druggist  in 
conjunction  with  the  National  Pharmaceutical 
Association. 

Every  NPA  member  pharmacy  receives  a  free  copy,  but  a  limited 


number  are  available  to  non-members  at  £25  each 
post  free  (overseas  £30).  NPA  members  can  obtain 
additional  copies  at  a  reduced  rate,  direct  from  NPA 
Business  Services  Department. 

NON-NPA  MEMBERS  ORDER  NOW 


Please  send  me  copies  of  the  CHEMIST  & 

DRUGGIST  REFERENCE  BOOK  1989-90 
at  £25  each/£30  each*  Delete  as  appropriate 


I  enclose  cheque  value  £. 
Benn  Publications  Ltd 

NAME   

ADDRESS   


.payable  to 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 


NPA  BOARD  MEMBER  PROFILES.  ACTIVITIES  AND  SERVICES    BUSINESS  AIDS    DILUENTS  DIRECTORY  •  NPA  BRANCH  SECRETARIES    PROFESSIONAL  AND  TRADE  ORGANISATIONS  ■  SELF-HELP 
CROUPS    DRUG  INFORMATION  SERVICES  •  LPC  SECRETARIES  ■  UNFAIR  DISMISSAL    RIGHTS  OF  PREGNANT  EMPLOYEES  ■  ABSENCE  DUE  TO  SICKNESS  ■  ACCIDENTS  IN  THE  PHARMACY  ■  FIRST 
AID  AT  WORK    C  ONTRACT  OF  EMPLOYMENT  •  SEX  DISCRIMINATION  ACT    RAC  E  RELATIONS  ACT  •  SHOPS  ACT  ■  CONSUMER  CREDIT  ACT  •  DATA  PROTECTION  ACT  •  TRADE  DESCRIPTIONS  ACT 
C  ONSUMER  PROTECTION  ACT  •  MEDICINES  ACT  LICENSING  ■  MEDICINES  RPM    DTI  PRICES  CODE    CONTROLLED  DRUGS  ■  PREGNANCY  AND  OVULATION  TESTS  •  CONTACT  LENS  SOLUTIONS  • 
STOMA  CARE    COMPRESSION  HOSIERY    C  HILDHOOD  DISEASES    GUIDE  TO  SKIN  CONDITIONS    ALTERNATIVES  THERAPIES  ■  HEAD-LICE  TREATMENTS    EMERGENCY  RESUSCITATION  ■  GIVING 
FIRST  AIDTO  THE  PUBLIC  •  VITAMINS    E-NUMBERS  ■  INSULIN  TYPES  AND  ACTIVITY  •  NHS  PHARMACEUTICALSERV1CES  (INCLUDING  CONTRACT  APPLICATION)  PRESCRIPTION 
ENDORSEMENTS  ■  OXYGEN  THERAPY  SERVICES  ■  CODE  OF  ETHICS  AND  GUIDANCE  NOTES  ■  COUNCIL  STATEMENTS  ■  JIC  AGREEMENT  ■  EEC  FREE  MOVEMENT  OF  PHARMACISTS  ■  RETAIL 
PRICE  INDEX  ■  OPENING  A  PHARMACY    HOLIDAY  CHECK  LIST  ■  SELF-SELECTION  READING  GLASSES  ■  POSITIVE  SELLING  •  PHARMACY  HOLD-UPS  —  WHAT  TO  DO  ■  COLOlfRS  OF  SOLID-DOSE 

GENERICS    GENERICS  SUPPLIERS    PARALLEL  IMPORT  LICENCE  NUMBERS 


CHEMEX  89 


Following  the  launch  of  their  Travel  Happy 
cup,  Product  Technology  (UK)  Ltd  are  offering  a  free 
prize  draw  for  a  champagne  flight  for  two  on 
Concorde,  for  transfer  orders  of  12  cups 
received  from  independent  pharmacies 
leading  up  to  and  at  Chemex  89.  The  draw  will 
take  place  on  September  25  at  4pm  on  stand  R2. 
Tel:  0633838080. 

A  cheque  for  over  £1 ,000  will  be  presented  to 
the  Spastics  Society  by  Kimberly-Clark  following 
consumer  response  to  a  survey  for  Depend 
incontinence  products.  The  donation 
represents  25p  for  each  questionnaire  on 
Depend  returned.  The  range  is  being 
supported  by  a  £750,000  year  long  consumer 
advertising  campaign  which  attracted  over 
21 ,000  inquiries  in  the  first  five  months  aJone. 
Stand  K3.  Tel:  0622  717700. 

A  free  gift  of  Potter  &  Moore  soaps  is  on  offer 
with  orders  taken  at  Doncaster  Pharmaceuticals 
Group's  perfume  division  Stand  F7.  Tel:  0302 
886031. 

A  retrospective  10  per  cent  discount  will  be 
offered  through  the  NPA  for  members  placing 
orders  for  the  H+H  System  of  storage,  a  method 
of  organising  drawers,  shelves  and 
refrigerators  to  make  maximum  use  of 
available  space.  Stand  124.  Tel:  0742  756642. 

Efamol  Ltd  are  offering  nine  free  Efamolia  skin 
lotion  for  customers  ordering  12  moisture 
cream  and  12  enriched  night  cream.  There 
will  be  a  chance  to  win  a  Country  Basket 
hamper  in  the  prize  draw.  Stand  H14.  Tel:  0483 
578060. 


A  Keystone  promotion  allows  retailers  one  free 
Christmas  gift  pack,  comprising  a  mini 
Compact  110  camera  and  teddy  bear  (£19.99), 
when  an  order  for  12  cameras  is  placed  at 
the  exhibition.  An  on-stand  order  of  48 
mixed  variety  cameras  allows  five  free 
Christmas  teddy  bear  gift  sets.  Stand  K16.  Tel: 
0533  751020. 

Magnivision  will  offer  a  20  per  cent  discount  to 
all  customers  who  place  orders  during  the 
exhibition.  Throughout  the  two  days, 
visitors  to  the  stand  will  be  issued  with 
complimentary  raffle  tickets  and  invited  back 
an  hour  later  to  see  if  they  have  won  a  free 
bottle  of  champagne.  Stand  131.  Tel:  0782 
577055. 

Samples  of  Zeese  honey  low  cholesterol 
spread  will  be  available  at  the  Laboratories  for 
Applied  Biology  stand,  where  Labosept  will  be  on 
show  in  new  packaging.  Stand  K6.  Tel:  01-800 
2252. 

There  will  be  a  10  per  cent  discount  on  all 
orders  placed  with  Oxford  Natural  Foods  Ltd  for  the 
Oxford  5  day  diet.  Stand  K8.  Tel:  0793512744. 

Pharmacists  placing  orders  at  the  LRC  Products 
stand  will  be  able  to  benefit  from  a  promotion 
with  the  National  Pharmaceutical  Association. 
Money-off  vouchers  can  be  put  towards  NPA 
goods  or  services,  including  training.  The  offer 
is  exclusive  to  LRC's  cough  and  cold  brands 
for  a  year  but  has  been  extended  to  cover  the 
whole  LRC  range  for  the  duration  of  Chemex. 

There  will  also  be  a  free  draw  and  the 
chance  to  see  some  of  the  Durex  sponsored 
racing  bikes.  The  three  new  products  being 
launched  this  month  —  Galloway's  bronchial 
cough  care,  Buttercup  syrup  honey  and  lemon 
and  Tiger  Balm  liquid  will  be  on  display.  Stand 
13.  Tel:  01-527 2377. 


Beecham  Health  Care,  exhibiting  at  Chemex  for  the 
first  time,  will  be  unveiling  a  new  display  stand 
and  their  promotional  plans  for  Winter 
remedies  Day  Nurse,  Night  Nurse,  Beechams 
powders,  hot  remedies  and  Veno's.  Stand  D3. 
Tel:  01-560  5151. 

Vetchem  are  re-introducing  their  special  offer  on 
the  Pet  Medicine  Pharmacy  Pack  for  Chemex 
visitors.  Produced  in  conjunction  with 
Hoechst  UK,  the  pack  has  a  special  price  of 
£46.52,  retail  £82.32,  and  is  exclusive  to 
pharmacy.  A  special  membership  fee  and  a 
prize  draw  will  be  available  at  the  show.  Stand 
L16.  Tel:  05432  53388. 

Surveys  show  that  65-70  per  cent  of  pharmacy 
customers  are  potential  knitters,  say  King  Cole 
Ltd,  who  are  offering  5  per  cent  on  orders  for 
their  hand  knitting  yarns.  They  claim  to  have 
developed  the  concept  of  the  large  packaged 
ball  of  yarn  and  the  "big  value"  marketing 
philosophy.  Stand  K2.  Tel:  0274561331. 

Fancy  yourself  on  a  racing  bike?  Sterling  Health 

are  offering  the  chance  to  win  one  of  two 
Dawes  Ultra  racing  bikes,  worth  £190,  in  a 
competition  linked  to  their  sponsorship  of  the 
Kellogg's  Tour  of  Great  Britain  Cycle  Race. 
Bonuses  will  be  available  on  all  their  brands. 
Stand  F9.  Tel:  0483  65599. 

Fly  to  Paris  after  placing  an  order  with  Spectrum 
Marketing!  For  every  £2,000  order  given  at  the 
stand,  customers  will  receive  450  Air  Miles  — 
enough  to  get  to  Paris  and  back.  For  a  £3,000 
order,  900  Air  Miles  is  the  reward.  Stand  113. 
Tel:  01-443 1919. 

Special  deals  and  tailor-made  merchandising 
for  pharmacies  will  be  on  offer  from  Kodak.  A 
"mystery"  guest  will  travel  "a  very  long 


distance"  to  meet  visitors  to  stand  F9.  Tel: 
044261122. 

The  Mirage  moving  display  stand  will  be 
demonstrated  on  the  NPA  stand  at  Chemex 
and  will  be  offered  to  members  at  a  discount 
through  the  rebate  scheme.  Mirage  Marketing 
say  the  new  display  is  assembled  easily  by  one 
person  and,  when  connected  to  a  power 
supply,  will  run  indefinitely.  Available  in  black, 
white  or  chrome  finishes  with  optional  mirror 
shelves,  the  stand  supports  up  to  8kg  per 
shelf.  Stand  SI 7.  Tel:  0272343669. 

The  Point  of  Sale  Centre  Ltd  have  introduced 
several  new  items  during  the  past  few  months 
and  will  give  a  15  per  cent  discount  on  orders 
placed  at  the  show.  Stand  A2.  Tel:  01-8793070. 

Mars  Confectionery  will  offer  free  samples  and  a 
free  draw  to  win  a  fully  stocked  unit.  Visits  to 
individual  pharmacies  can  be  arranged  to 
advise  on  stock  and  free  units  tailored  to 
specific  needs.  Stand  G19.  Tel:  075323932. 

Direct  Perception's  reading  glasses  will  be  on 
offer,  and  visitors  to  the  stand  can  enter  their 
names  in  a  free  draw  for  a  portable  colour 
television  set.  Compact  displays  with  the 
complete  opening  stock  of  gold-coloured  metal 
frames  will  be  reduced  from  £63  to  £54.  The 
glasses  retail  at  £6.99  and  are  available  only 
through  pharmacies.  Stand  N16.  Tel:  01-518 
2685. 

Cometform  Ltd  will  give  20  per  cent  discount  on 
orders  for  their  new  personal  care  kit  (6,  £1 .99 
retail,  £0.88  trade  including  discount).  The 
"totally  green"  kit  contains  soft  white  toilet 
tissue,  a  disposable  towel  and  a  protective 
toilet  seat  cover,  all  made  from  recycled 
paper,  plus  scented  soap.  In  the  "partially 
green"  kit  the  tissue  is  made  from  luxury 
tissue  paper.  Stand  N8.  Tel:  01-3409834. 
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D's  considerable  shopfitting  success  is 
ied  on  meticulously  designed  and 
ijineered  products  at  highly  competitive 
?es.  Indeed,  we  believe  that  UNO's  equip- 
nt  and  total  service  offer  outstanding  value 
imoney, 


~o      I  111 


fANNON  PLACE,  HANLEY 
1TOKE-ON-TRENT  ST1  4QA 
feLEPHONE:  (0782)  262626 


UNO  have  justifiably  earned  an  enviable 
reputation  for  quality  and  service.  This  is  largely 
due  to  the  fact  that  we  build  a  close  working 
relationship  with  each  and  every  client. 
In  the  retail  market  place  where  designs  and 
ideas  change  so  quickly,  we  believe  that  our 
policy  of  continual  improvement  in  all  areas  will 
continue  to  keep  us  at  the  forefront  of  store 
design  and  installation. 


CHEMEX 


What's  on  in 
London 


Make  the  most  of  a  trip  to  London  by 
taking  in  some  of  the  capital's  many 
attractions.  Here  are  a  few  suggestions. 
Changing  the  Guard  Outside  Buckingham 
Palace  1 1 .30am  on  alternate  days  from 
August  11.  At  Horse  Guards, 
Whitehall,  daily  11am  Monday- 
Saturday,  10am  Sunday.  The  Guard 
leaves  Hyde  Park  Barracks  at  10.28am 
(9.28am  Sundays)  and  rides  via  Hyde 
Park  Corner,  Constitution  Hill  and  The 
Mall. 

Druid  Autumn  Equinox  Primrose  Hill,  NW1. 
September  23, 1pm. 
Sunday  Times  National  Fun  Run  Hyde  Park, 
W2.  September 24.  Tel:  01-940  5221. 


Galleries  and  museums 

Mutiny  on  the  Bounty  1789-1989  exhibition 

National  Maritime  Museum,  Romney 
Road,    SE10.  Monday-Saturday 


Music  and  dance 

Barbican  Hall  September  23:  National 
Symphony  Orchestra  popular  classics 
—  Rossini,  Vaughan  Williams,  Grieg, 
Johann  Strauss,  Sousa,  Elgar,  Ravel. 
24:  London  Symphony  Orchestra  - 
Brahms  Tragic  overture,  Double 
concerto  for  violin  and  cello  in  A  minor 
(Paul  Tortelier ,  Josef  Suk) ,  Serenade  no 
1  inD. 

London  Coliseum  September  23:  A  masked 
ball. 

Royal  Festival  Hall  September  23: 
Academy  of  St  Martin  in  the  Fields  — 
Respighi  Trittico  Botticelliano,  Argento 
Casa  Guidi,  Ravel  Scheherazade, 
Debussy  La  Mer,  24:  Royal 
Concertgebouw  Orchestra, 
Amsterdam  3.15pm  —  Beethoven 
Leonora  no  2,  Strauss  horn  concerto  no 
2,  Dvorak  symphony  no  7.  7.30  London 
Philharmonic  —  Beethoven  piano 
concerto  no  5  (Emperor),  with  Maurizio 


IDC  Computer  Systems  Ltd  are  offering  75  per  cent 
off  Oralable  PC  software  in  exchange  for 
unwanted  pharmacy  software.  The  Oralabel 
PC  software  —  labelling,  patient  records  and 
drug  interactions  —  normally  costing  £420 
plus  VAT,  will  be  available  at  the  special  trade- 
in  price  of  £105  plus  VAT  providing  the  original 
master  disks  and  manual  are  surrendered  at 
the  IDC  stand.  Demonstrations  will  be  given 
to  anyone  looking  for  a  new  system  and 
leaflets  are  available  in  advance.  Stand  E25.  Tel: 
061  7737909. 

West  London  C  &  C  Ltd  will  offer  perfumes  and 
aftershaves  at  low  prices,  giving  profit  margins 
of  up  to  60  per  cent.  Kodak  and  Fuji  film  will  be 
at  discount  prices  and  there  will  be  special 
deals  on  cameras,  flash  and  electrical  goods. 
Free  gifts  worth  up  to  £50  will  be  offered  on 
each  £500  order  placed.  Stand  G23.  Tel:  01-992 
0002. 

Customers  who  place  an  inquiry  with  Apeils  at 
Chemex  and  follow  up  with  an  order  will  find 
themselves  in  one  of  the  world's  most 
glamorous  cities.  Apeils,  who  will  be 
demonstrating  their  Umdasch  shopfitting 
programme,  will  be  giving  away  long 
weekends  for  two  at  a  luxury  hotel  in  Paris. 
Managing  director  Brian  Adams  assured 
customers  that  this  is  a  genuine  offer,  not  a 
'  'cost  of  promotion  loaded  onto  quote" ,  and 
the  workmanship  will  be  the  same  quality  as 
usual.  Stand  R18.  Tel:  0582456633. 

Telsa  of  London  will  be  offering  discounts  on  all 
their  soft  toys,  hairslides,  hairbrushes, 
manicure  requisites,  face  cloths,  baby  bibs, 
hot  water  bottles  (including  the  Huggie 
electric  bottle)  and  Movie  Stars  cosmetics 
which  are  not  tested  on  animals.  Stand  L12.  Tel: 
01-5060567. 

Chemex  organisers,  MGB  Exhibitions,  are 
offering  a  full  set  of  Encyclopaedia  Britannica, 
worth  over  £1 ,000,  in  a  draw  from  the  visitors' 
registrations. 

Torbet  Laboratories  Ltd  will  be  offering  discounts 
on  their  products  which  include  Buz  Pel,  the 
anti-snoring  device  Snoozer,  and  products 
recently  acquired  from  Cox  Pharmaceuticals 
—  Junojunipah  laxative  salts  and  tablets  and 
extra  strong  bronchial  cough  mixture.  Stand  L7. 
Tel:  0860  319350. 

Elbeo  have  sent  an  invitation  to  over  1,000 
pharmacies  offering  a  free  pair  of  class  1  thigh 
high  compression  hosiery  on  their  Stand  T8.  Tel: 
0623555000. 


luain  uunua  y         i  iuuii  upn  i . 

French  dressing  1789-1830  Exhibition  of 
costumes  to  celebrate  the  bicentenary 
of  the  French  Revolution.  Theatre 
Museum,  IE  Tavistock  Street,  WC2. 
Tuesday-Sunday  llam-7pm. 
The  Lord  Mayor,  the  City  and  the  river 
Exhibition  exploring  the  world  of 
London's  river  as  the  focus  for  trade 
and  City  ceremonial.  Museum  of 
London,  London  Wall,  EC2.  Tuesday- 
Saturday  10am-6pm.  Sunday  2-6pm. 
The  Art  of  Photography  and  Gaugin  Royal 
Academy  of  Arts,  Piccadilly,  Wl. 
10am-6pm. 

Andy  Warhol:  A  retrospective  Hayward 
Gallery,  South  Bank,  SE1.  Monday- 
Wednesday  10am-8pm.  Thursday- 
Saturday  10-6pm.  Sunday  12 
noon-6pm. 

Through  the  looking  glass  Photographic  art 
in  Britain  1945-1989.  Barbican  Art 
Gallery.  Monday-Saturday 
10am-6.45pm.  Sunday  12 
noon-5.45pm.  Contemporary  art  from  the 
Islamic  world  Barbican  Concourse.  12 
noon-7.30pm.  We'll  meet  again  Exhibition 
marking  the  50th  anniversary  of  World 
War  2 .  Foyers  Daily  Telegraph  ski  holiday 
show  September  21-23  llam-8.30pm. 
24  llam-4.30pm.  Blue  Exhibition  Hall. 
Barbican  Centre,  Silk  Street,  EC2. 
A  vision  of  Britain  Exhibition  of 
architecture  based  on  Prince  Charles' 
book.  Scandinavian  ceramics.  Photographs  of 
Andy  Warhol  at  Work.  Victoria  and  Albert 
Museum,  Cromwell  Road,  SW7. 
10am-5.50pm. 


Pollini,  Strauss  Em  Heldenleben.  25: 
Bulgarian  State  Radio  and  Television 
Choir. 

Royal  Opera  House  Covent  Garden  September 
23-25  Rigoletto. 

Theatre 

Keith  Prowse  ticket  shops  (credit  card 
bookings  on  01-741  9999)  will 
endeavour  to  get  tickets  for  the 
following,  although  the  more  popular 
shows  may  be  fully  booked: 
Comedy,  An  Ideal  Husband,  The  Black 
Prince,  A  Flea  in  her  Ear,  Frankie  and 
Johnny  in  the  Clair  de  Lune,  Lettice  and 
Lovage,  Over  my  Dead  Body,  Paris 
Match,  The  Recruiting  Officer,  Re: 
Joyce,  Run  for  your  Wife,  Shirley 
Valentine,  Steel  Magnolias. 
Drama,  Boswell  for  the  Defence, 
Exclusive,  Ghetto,  Les  Liaisons 
Dangereuses,  Look  Back  In  Anger,  M. 
Butterfly,  The  Master  Builder, 
Mousetrap,  Our  Country's  Good,  The 
Secret  Rapture,  Single  Spies,  Veterans 
Day,  The  Woman  in  Black.  Musicals, 
Anything  Goes,  Aspects  of  Love,  Blood 
Brothers,  Brigadoon,  Buddy,  Cats,  Me 
and  My  Girl,  Metropolis,  The  Mikado, 
Les  Miserables,  Miss  Saigon,  The 
Phantom  of  the  Opera,  The  Pirates  of 
Penzance,  The  Return  of  the  Forbidden 
Planet,  Singin  in  the  Rain,  Starlight 
Express. 

Other  tourist  information  is  available 
from  the  London  Tourist  Board  on  01-730 
3488.  Riverboat  information:  01-730 
4812. 
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Make  More  Prof  it  From 

The  Only  Optically  Correct 
Ready  Made  Reading  Glasses 


Optest  is  a  trademark  of  Iris  Optics  Ltd.,  32A  West  Hampstead  Trade  Centre,  Blackburn  Road,  London  NW6  1RZ 

Telephone:  01-625  7132  •  Fax:  01.-625  70S2 


Chemex  '89  will  be  the 
single  greatest  source 
of  new  products  and 
new  ideas  to  increase 
business  and  profit 
for  retail  chemists, 
health  &  beauty 
and  related 
retailing. 

At  London's 
Olympia  on 
September 
24th  and  25th, 
Chemex  is 
the  unique 
exhibition 
for 

pharmacists; 
for  buyers  and  sellers;  for 
wholesalers  and  retailers. 
A  unique  event  for  owners  and 
operators  and  a  very  special 
learning  opportunity  for 
managers  and  staff. 

Bigger  and  better  than  ever 
before,  with  a  host  of  new 


CHEMEX  '89 

September  24  &  25  1989       Olympia,  London 
THE  NATIONAL  EXHIBITION  FOR  THE  RETAIL  PHARMACY 


exhibitors  covering 
every  aspect  of 
interest,  Chemex  is 
your  one  chance  to 
see  and  directly 
compare  not  only 
a  full  choice  of 
new  high-profit 
business- 
building  lines 
products  an< 
services,  but 
also  all  the 
aspects  of 
running  the 
}  business. 
}  There's  eve] 
a  new  NF| 
Advice  Centre  for  personal 
answers  to  questions  of  finance 
layout,  pensions,  insurance, 
training  and  legal  matters. 

Open  all  day  Sunday  24th 
September,  with  a  creche  area 
for  children,  and  Monday  25th 
Chemex  is  not  be  be  missed. 


Organised  by  MGB  Exhibitions  Ltd,  Marlowe  House,  109  Station  Road,  Sidcup,  Kent  DA15  7ET.  Tel.  01  -302  858  ! 

ENTRY  IS  FREE.  SEND  FOR  YOUR  ADVANCE  TICKETS  NOW 
OR  TELEPHONE  THE  TICKET  HOTLINE  01-302  7215. 


Please  send  me 
Name  


free  entrance  tickets  to  Chemex  '89 


CHEMEX  '89 


Company 
Address  _ 


24-25  September  1989 


Send  to  Chemex,  MGB  Exhibitions  Ltd,  Marlowe  House,  109  Station  Road,  Sidcup  DA15  7ET 


OLYMPIA  •  LONDON 


AN 

MGB 

EXHIBITION 


sponsored  by  CHEMIST  &  DRUGGIST 


